





from selected 





This label is your guarantee 


Distilled at aie New — U. S. A., by 


W. J. BUSH & CO. 


(INCORPORATED) 





Mysore heartwood [Santalum Album Linné] 


NET WEIGHT 25 POUNDS 





Sole Agents for 
the United States 


W. J. BUSH & CO., Inc. 
New York 


Sole Agents 
for Canada 


W. J. BUSH & CO. 
(Canada) Ltd. 
Montreal, Canada 
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Genuine Mysore Sandalwood Oil distilled from 
selected Mysore heartwood is recognized as the 
standard of quality by leading Perfumers the 


world over. 


The delightful effect imparted by genuine Mysore 
oil cannot be satisfactorily duplicated by natural 


or synthetic material from any source. 


(In original sealed and serially numbered 


containers only.) 


“I Olpefte Sffence Diftilftrs 


J. BUSH & CO. 


INCORPORATED 
Natural Floral Products 
NEW YORK, N. Y. 


National City, Calif. 


Mitcham Widnes 
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! PRODUCED AT QUR BROOKLYN FACTORY 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also 


LINALOOL CITRAL EUGENOL 
RHODINOL 





RESIN LIQUIDS 


OLIBANUM STYRAX 





LABDANUM BALSAM PERU 


OPOPONAX BALSAM TOLU 


Essential Oils ¢ Aromatic Chemicals ¢ Perfume Materials e Colors | 


OFFERING ROSE ABSOLUTE 


ORRIS TONKA 


GEORGE LUEDERS & CO 


427 WASHINGTON STREET, NEW YORK 13, .N. Y. 
CHICAGO + SAN FRANCISCO + MONTREAL + ST. LOUIS + PHILADELPHIA - LOS ANGELES - TORONTO 
ESTABLISHED 1885 











cLeifices 


OF QUALITY AND UNIFORMITY 
NOW READILY AVAILABLE 


FOR SOAPLESS, NEUTRAL AND ACID EMULSIONS 


TEG IN — Glyceryl Monostearate — Self emulsifying. For neutral 


greaseless creams, lotions and ointments. 


TE ds ACID — Glyceryl Monostearate — Acid emulsifying. 


For greaseless anti-perspirant creams and ointments. 


TEGIN P- Propylene Glycol Monostearate — Self 


emulsifying. For brushless shave creams, greaseless creams, 
lotions, ointments and cosmetic stockings. 


TEGIN SLD — Glyceryl Monostearate — 


Non-emulsifying. 


PRESERVATIVES Esters of Parahydroxybensoic Acid 
TEGOSEPT E TEGOSEPT M TEGOSEPT P BENZYL TEGOSEPT BUTYL TEGOSEPT 


DParerdpctrostoctoetoontnatpeontestnatoetontoazweneatoninazoetosteeansceatoatwegoetoasetodtosseege 


LANOLIN ABSORPTION BASES 
PROTEGIN X—For Nite Creams and Ointments. 
1SO-LAN—For Creams, Lotions and Ointments. 


GOLDSCHMIDT 


Cc H E M CAL O RP ORAT I O 
153 aekans cael NEW YORK 14, N. Y. 
SALES REPRESENTATIVES 


MONTREAL BOSTON LOS ANGELES CHICAGO ST. LOUIS TORONTO 
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ARE MADE WITH 
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MATERIALS 














| 
D & O can supply either the finest | 
in raw materials or in perfume compounds, | 
depending on the particular requirements 
of the creative perfumer. | 


— Er — - ‘ irene 





So Yo 


yxy ARCANA A modern floral character with a Rose-Muguet note 

& 
vy CHENE 934 An Oriental in which a floral and a mossy note is blended 
Y¢ ORIENTAL 3750 The ideal dry and woody Oriental Perfume 


¥¢ PAQUITA The modern and ever popular lively floral fragrance 





180 Varick Street « New York 14, N. : 
ATLANTA « BOSTON « CHICAGO « CINCINNATI « DALLAS « LOS ANGELES « PHILADELPHIA « ST. LOUIS « SAN FRANCISCO 


ESSENTIAL OILS + AROMATIC CHEMICALS + PERFUME BASES + VANILLA + FLAVOR BASES 


4 January, 1949 The American Perfumer 


Serving 
the 
Cosmetic 
and 
Pharmaceutical 
trades 


for 68 years 


Snowflake Brand White Beeswax U.S.P. is endorsed by the cosmetic drug and chemical professions for purity and whiteness. 


Toilet cold cream manufacturers whose requirements are most discriminating emphasize its perfection. Stocks carried at all 
branch offices. Write for samples and prices. 


E. A. BROMUND CO. 
Established 1880 


Bleachers and Refiners of Beeswax Spemaneete “a icone esacieatatas 
258 BROADWAY, NEW YORK 7, N. Y. 


Frank B. Tracey, 201 N. Wells Bldg., Chicago, Ill. C. L. lorns Co., 216 S. Seventh St., St. Louis, Mo. R. Peltz 
Representatives Co., Drexel Bldg., 


Philadelphia 6, Pa. C. J. McAvoy Co., 364 S. Front St., Memphis 3, Tenn. Hawxhurst & 
Co., San Francisco and Los Angeles, Calif. 
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CARR-LOWREY 





No. 368—3* i, dr., % 0z., 1 0z., 2 oz., No. 424—1 dr., 2 dr., % oz., 1 o2., 
3 oz., 4 oz., 6 oz., 8 oz., 16 oz. Also 2 oz., 4 oz., 6 0z., 8 oz., 16 oz. and 1% 
made in Squat style in 1 oz. and 2 oz. oz. Sachet. 


distinctively designed 


STOCK BOTTLES 


These are just a few of the Carr- 


Lowrey stock bottles that have 





proved very popular. If you are in- 


° ° ° ° eeu 1 —! - 
terested in seeing additional styles, No. 404—"* dr., 1 dr., 2 dr., % oz, No. 377—Hand Made, Glass Stop 





1 oz., 2 oz., 4 oz., 6 oz., 8 oz. pered—2 dr., 5 dr., 10 dr., 4 oz. 
or bottles for other types of prod- — 
cg 
a wes {I 
ucts, Our representatives will be ‘tm 4) y ih 
i A 
‘s EF 
glad to make suggestions from our 
extensive line. 
— yee oop 
| | \\ 4 
\—___ ff id 
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No. 433—Tall Cylinder—4 oz., 8 oz., No. 431—1 dr., 2 dr., % oz., 1 oz., 
CARR-LOWREY 16 oz. 2 oz., 3 oz., 4 02., 6 oz., 8 oz., 16 oz. 
GLASS CO. ” 
Factory and Main Office: BALTIMORE 3, MD. . New York Office: 40 W. FORTIETH ST. ° Chicago Office: 1502 MERCHANDISE MART 
6 January, 1949 The American Perfumer 
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SUNSCREENING 
AND PERFUMING 
AGENTS FOR 

" EFFECTIVE SUNTAN 
PREPARATIONS 


































Just mix Sunaromes with the base you prefer... water-gum, 
water-alcohol, or even water alone. You can also use a 
cream base, mineral oil, fatty oil, etc. It's the Sunaromes 
that make them effective sun screens... and scent them so at- 
tractively. The protection is positive ... and there is no prob- 
lem of skin irritation. 

Sunaromes were developed to enable the manufacturer of 
cosmetic products to produce any type of suntan prepara- 
tion, in any one of a large number of fragrances; simply 
and economically. 

@ SUNAROMES completely screen out harmful rays of the 
sun between 2900-3100 angstrom units. 

@ SUNAROMES permit sufficient of the actinic rays to reach 
the skin for a beautiful and healthful tan. 

@ SUNAROMES combine a perfect and tested sun-screen 
and a wide choice of perfumes, soluble in all — for 
easy and simple manufacture. 
@ SUNAROMES are economical to use. 

@ SUNAROMES are non-irritating to the skin and stable in 
the finished preparation. sep FOR SAMPLES AND LITERATURE. 


FELTON CHEMICAL COMPANY NC. 


MANUFACTURING CHEMISTS 
1923-4948 599 JOHNSON AVE., BROOKLYN 6, N.Y. 


4 , ¥ AROMATIC CHEMICALS ESSENTIAL OF 


FLAVORS PERFUME OF 
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Li KE TH 7 FLAVOR Lemon Oil delivers flavor... clarity 
and uniformity not found in any other 

OF A FRESH-CUT Lemon Oil. 

LE MON iat Always specify it by the brand name 


when you order — Exchange Oil of 


Lemon. And to insure your satisfac- 
When it’s Jemon you want, Exchange is 


tion, accept no other brand. 
the Oil! 


Distributed in the United States exclusively by 
More than 80% of all the lemon oil used DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 
FRITZSCHE BROTHERS, INC. 
Oil. This overwhelming endorsement by teeta nein 


in the United States is Exchange Lemon 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


the trade is your assurance that Exchange 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF. 


8 January, 1949 The American Perfumer 











Quality nae 


METAL CONTAINERS 


and 


CLOSURES 


by 


BRIDGEPORT 


Vanities Powder Boxes 
Jar Caps Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 
Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic 


and 


Other Special Metal Products for the Cosmetic Industry 


Tue Brioceport Metat Goons Mec. Co. 


BRIDGEPORT Established 1909 CONN. 

















& Essential Oil Review January, 1949 9 








COR IC DE 96 DE 96 HRC HEC SOIC DE IE AIC DE 96 GE IED IE DE IE DEICIDE IE DICE DA IE DE IE SR IE IRIE DAI AIC IRIE SLI, SO IK GIES IE SR IE ILI 


iia, STANTON’S 


PLABORATORIES | 


one 5 
Ammonium Thioglycollate 


. . A distinctive raw material for the manufacturer of the 
finest cold wave solutions. 

Available in ever increasing quantities to serve the re- 

quirements of the most important cosmetic industry of this 


decade... . 


— The Home Use Permanent Wave Kits — 


stanton laboratories, inc. (Plant and Main Ofice) 


227 Krams Avenue, Philadelphia 27, Pa. 


Western Distributor: McNERNEY CHEMICAL CORPORATION 
2200 East 11th Street 


Los Angeles, California 
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COSTS COWS CTS CDS COWS CDS ODS. DOS DOTS CDS WEDS ICDS ODS COGS. ICDS. CDS COGS COGS D COG CWS OWS ODS OOS COWS OWS COS ICDS ODS OTS CDS CTS COS COS IC OS COGS COWS COGS ICSD 


COS ICS CNS CTS 2G CDG WEDS DENS ICONS ICONS IETS COTS ICDS DED DEO ICS COS CTS CDS ONG ICONS COGS COG COGS 06 OG 0C0G COGS COG 9 
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CONTAINING THE ESSENTIAL plus WINGS 


S. B. Penick & Company offer a complete line of Aromatic Chemicals 
in addition to their Essential Oils and Perfume Compounds. 

Our manufacturing facilities are unsurpassed in this industry. 
Supervision from source to finished product by highly skilled lab- 


oratory technicians assures you products of highest quality. 


We call your especial attention to the following: 


BALSAM PERU LABDANUM 
BALSAM TOLU MYRRH 


TRS co 


CIVET OPOPONAX 
GALBANUM STYRAX 


ALDEHYDE C-12 MNA PHENYLETHYL ALCOHOL . 
ALDEHYDE C-14 PHENYLETHYL PROPIONATE 
ALDEHYDE ¢-16 PHENYLETHYL SALICYLATE 

BENZYL CINNAMATE propuct #64 — 

ACTH Lui 1 att «aw. iotineied: Fes Soap 
METHYL ISOEUGENOL RHODINOL ACETATE 
PHENYLETHYL ACETATE SAFROL 

VETIVER ACETATE 


Write or wire for quotations and samples in bulk quantities. 


& COMPANY 


gy Racy tesco pocedtbere= statin bss 


NERS aL eet eens. NU Ue ae Day 
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MMONIUM Thioglycollate by Summit smooths the path of its users. 

It assures them of cold wave solutions that are uniformly stable— 

free from objectionable odors and discoloring properties—and that give a 

tighter and a more lasting curl. It is for these reasons that Ammonium 

Thioglycollate by Summit is being used in the largest-selling and best- 
known cold wave solutions on the market. 


The superb results obtained by using Ammonium Thioglycollate by Sum- 
mit reflect its unvarying Purity. Purity means complete freedom of the 
material from thio diglycollic acid (thio ether) and iron—an exception- 
ally low content of buffering material, such as dithioglycollic acid, gly- 
collic acid, and salts—the practical absence of heavy metals—only the 
faintest trace of odor. (Experience has shown an existing connection b 
tween strong odor and irritating properties. ) 


Ammonium Thioglycollate by Summit is supplied exclusively in cofcen- 
trated form. Summit does not supply ready-to-use solutions, either i 
or otherwise. 


Samples of effective clouding and perfuming materials that have been de 
veloped for cold wave solutions by Summit will be gladly sent upon re- 
quest. 


SUMMIT CHEMICAL PRODUCTS CORP. 


The Largest Producer of 


AMMONIUM THIOGLYCOLLATE 
Belleville 9¢New Jersey 








HAHA LL 


KRANICH SOAPS 


HMA 


COSMETIC 


*Liquid Castile Soap Shampoo 
*Liquid Coconut Oil Soap Shampoo 


PHARMACEUTICAL 


U.S.P. Green Soap 

U.S.P. Powdered Castile Soap 
Castile Bar, U.S.P. (40-lb. cartons) 
Powdered Coconut Oil Soap 


* Ideal for bottling. Never any sediment or precipitation. Our patented 
process assures brilliant clarity at all times. 


Patent No. 2,402,557 


Kranich Soap Company, Inc. 
55 Richards Street Brooklyn 31, N. Y. 


KRANICH SOAPS 
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Possesses the same valuable quality 
AAR SR ENE IN 2 GRA A ETAL I CE CLE DEL EIEIO 
of merging, intensifying and 
leveling off the ingredients of a 


perfume, as does the genuine Musk. 


Faithfully reproduces the 


odor of genuine Musk. 


Use this Schimmel specialty instead of 


genuine Musk for your higher priced 


perfumes in concentrations up to 1%. 


Especially useful in soaps, 
where natural and _ artifi- 


cial musks would discolor. 


Write for further information 
on your firm's letterhead. 


& Co. Inc. 


601 W. 26th St. 
New York 1, N. Y. 


14. January, 1949 The American Perfumer 
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A GREAT OAK «++ 


LIKE THE PROVERBIAL OAK, Avon Allied Products, 
Inc. has its roots deep-down... nourished in the basic 
traditions of our industry. Firmly foundationed on 
the founder’s ideals of integrity, sincerity and crafts- 
manship, the Company has flourished and matured 
into the largest manufactory of Private Brand Cos- 


metics in the world. 


Today, Avon Allied’s branches extend from coast to 
coast and into Canada to serve you more efficiently. 
Yet, its efficiency is never dissipated by over-eager 
attempts to serve a vast number of clients, lest the 
results fall short of the Company’s purpose: To pro- 


duce and assemble products built to the highest 


standard known to the American cosmetic industry. 


When you are considering improving a product or 
creating a new one, it is good to know these things 
about Avon Allied. Take advantage of the opportu- 
nity to use the superior facilities and knowledge 
which Avon Allied’s technical staff puts at your dis- 
posal: Men with a wealth of experience and special- 
ized skills and the most modern scientific equipment 


that can be bought or developed. 


By utilizing Avon Allied’s highly specialized service, 
developed during more than sixty years of successful 
operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks?’ 


Aon ed Ppoiticty we. 


Makers of the World’s Finest Cosmetics + Private Brand Specialists 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Plant and Laboratories: SUFFERN, N.Y. + PASADENA, CALIFORNIA - MONTREAL, CANADA 


16 January, 1949 
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Here’s a unique thing about sorbitol—and it means better protection 
for your creams against drying out and cracking on dealers’ shelves. 
Sorbitol loses water more slowly—and gains it more slowly, too—as 


shown by these charts. abelian 


Rate of water loss by solutions of sorbitol and glycerin 
when transferred from an atmosphere of 58% R.H. 


to an atmosphere of 32° R.H. 


Rate of water gain by solutions of sorbitol and 
glycerin when transferred from an atmosphere of 


43% R.H. to an atmosphere of 65% R.H. 





TIME IN MINUTE 


But superior freshness protection is not the only reason you'll want 
to find out more about sorbitol. Here are four more features you can't 


afford to overlook. 


1. Price Stability—price trend on sorbitol has ac- 3. High viscosity—sorbitol’s high viscosity makes pos- 

tually been downward! Production “‘know-how”’ sible many rich cosmetic effects, especially in lotions. 

has raised quality while lowering price. si ' ; + 
I BI 4. Fresh “feel”—up to 20% of sorbitol in creams and 


2. Kind to shin—relatively non-irritating by lotions leaves a smooth, cool sensation—a lingering feel- 
comparison with other polyols, even at high con- ing of cleanliness. Reduces greasy after-effect of powder 
centrations. bases, lotions. 


There are now two grades of sorbitol for cosmetic formulations. 


SORBO*—Clear, water-white, ARLEX*—Atlas commercial sorbitol 
aqueous solutions (70%) of solution, containing closely related 
p-sorbitol. Clean, sweet taste. polyhydric materials which make it 
No odor. The purest sorbitol non-crystallizing. A staple of the 
solution in a decade of Atlas cosmetic and phatmaceutical indus- 
manufacturing experience. try for over seven years. 


Write for samples and literature. Our technical staff will gladly 


work with you on application of sorbitol to your formulae. 





INDUSTRIAL CHEMICALS DEPARTMENT *Sorbo, Arlex—Reg. U. S. Pat. Off. 









ATLAS POWDER COMPANY, 





WILMINGTON 99, DELAWARE + OFFICES IN PRINCIPAL CITIES « CABLE ADDRESS « ATPOWCO 
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MCU EPA Ea 


HEYDEN CHEMI 


IMPORTANT IN THE PRODUCTION OF DRUGS, 
PERFUMES, COSMETICS Te 


BENZALDEHYDE BENZYL CHLORIDE (refined) IN YOUR PROCES 
(Syntheti¢ Oil of Bitter Almonds) 



















...a valuable intermediate in perfume UU ee 
«++ for toiletries, perfumes, fine soaps. manufacture. A starting point for many supply. 
aromatic compounds. . . . Production control 


rou uniformity. 
PARASEPTS® METHYL SALICYLATE U.S.P. oe wi 


. neutral esters of parahydroxybenzoic (Synthetic Oil of Wintergreen) 
acid. Inhibit mold growth, fungus forma- 
; ce ee a — : METHYL BENZOATE 
tion and bacterial action in lotions, creams 
and powders. ETHYL BENZOATE 


Technical literature, samples and prices forwarded promptly upon request on company 
letterhead. 


HE EYDE Id CHEMICAL CORPORATION 


393 SEVENTH AVENUE, NEW YORK lI, N. Y. 
CHICAGO 6: 20 North Wacker Drive - PHILADELPHIA 3: 1700 Walnut Street 
SAN FRANCISCO 11: 420 Market Street 


. Exacting specifica- 
tions ... assured 
TT LA a 

ea riba Mi lait 
el eee 


© 1949, Heyden Chemical Corporation 






Benzaldehyde +» Benzoates + Benzoic Acid » Benzyl Chloride « Bromides - Chlorinated Aromatics + Chlorobenzenes - Creosotes + Formates 
Formaldehyde + Formic Acid + Glycerophosphates - Guaiacols - Hexamethylenetetramine - M.D. A. (Methylene Disalicylic Acid) 
UE OS re USL CSC OC SD CS 
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The Dividing Line Between 
Sale and 


No Sale 


EYE-APPEAL 


Which side of the line is your product on? 


That important first impression of 
your product is formed by its appear- 
ance. If it has “settled out,” lacks 
even distribution of color and body, 
women hesitate to buy it. It looks like 
poor quality . . . because it has no 
“eye appeal.” 

So why not give your product the 
‘quality look”’ that sells? Use Kray- 
stay, a new development in vegetable 
stabilizers. With Kraystay, you’re sure 
of even distribution of color and body 
that lasts until the product is all used. 

In varying proportions, this re- 
markable new vegetable product will 
show unusual stabilizing, emulsifying, 
thickening, gelling or suspending 
effects. Adaptable to many foods and 


KRAYSTAY 


pharmaceuticals of medium or low 
acidity. 

Find out more about Kraystay. Call 
or write today, stating the nature of 
your product. Or, if you wish to sub- 
mit your formula, Kraft technicians 
will be glad to assist you in the appli- 
cation of Kraystay to it. Kraft Foods 
Company, Department AP-1, 500 
Peshtigo Court, Chicago 90, Illinois. 


GELOSE FROM THE SEA! 
The clear, pure vegetable gelose 
used in the manufacture of 
Kraystay comes from these 
minute fronds of carrageen 
(edible Irish moss). Taken from 
the clean, cold ocean floor, 
they form the basis of this con- 
sistently efficient stabilizer 
whose uniform high quality is 
guarded by modern, scientific 
laboratory controls. 


MADE BY 


KRAFT 


A NEW DEVELOPMENT IN VEGETABLE STABILIZERS 
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Greco-Buddhistic head in the Gandhara style, about 300 A. D. 


Greco-Bu 


| between 


It can be 


direction 








New York: 667 Washington St. 


20 January, 1949 


Gandhara 


GANDHARA represents an un- 
usual blend between Oriental 


and Modern Western bouquets. 


base or finished odor. 


POLAK & SCHWARZ INC. 


ddhist art. A “blend” 


East and West! Our 


accentuated in either 


or used “straight” as a 


Chicago: 400 W. Madison St. 
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Wholly different from anything ever made 


Fool-proof mechanism as accurate and velvet-smooth 
as a precision watch movement 


ree 
e Eliminates cup wobble 
e Prevents shearing and taking off sheen of filler. 
¢ Completely locked in four places at all times. 
Cup rides on 4 pins on a double track. 
No jamming — Pins cannot slip out of track 


Eliminates returns due to faulty or defective mechanism. 


Plus BRODER patented Free Wheeling the cup which rides up or 
down ONLY when the cap is off. Gives you a NON-SMUDGE CAP 


In Rich Low DeLuxe All-Polished Brass protected by a Startling New NON TARNISH Lacqeur 
LOOKS BETTER...WORKS BETTER...COSTS LESS 


PHONE...WIRE...WRITE 


Ua a DUNE 


eee OS oe oe, Se oe ee 


Meee eee ee ee 


NEW YORK SALES OFFICE * 565 FIFTH AVENUE 
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Better Values 


The word ‘“‘value’”’ is an indeterminate factor and we 
only know that we do give better value because our 


customers, over a period of years, have insisted that 
no one has been able to combine the ability to supply 
quality perfume oils scientifically selected for their 
specific needs as effectively as our organization. 


with Syntomatic.”’ 


144 EAST 32nd STREET 


22 January, 1949 


DMO NAS 
WO AW STAND 


We don’t expect everyone to believe this, but we 
do invite your investigating it. Confidence is based 
on a knowledge of an ability to perform. Let us 
show you why so many progressive manufacturers 
in the perfume and cosmetic industry say ‘Be Sure 





SYNTOMATIC CORPORATION 


NEW YORK 16, NEW YORK 
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be imparted to your creams, lotions and toilet waters with this 


new aromatic — a product of Verona research. 


Stable, lasting, free from discoloration, it may also be used as 
an ingredient in the compounding of other odors to add sweetness 


and enhance the floral effect. 


Though moderately priced, it will add tone and quality to 


your product. 


RESEDALIA A single chemical having the note 


of Reseda Mignonette. 


Clean, fresh, stable, it blends well with the lonones to give 


an interesting note to many types of perfume. 


The nent aclls the product 


OTHER VERONA SPECIALTIES INCLUDE: 
CYCLAMAL AMUSKAL 
FLORANOL IONONE KETONE 
METHYL IONONE ROSANOL 


COTS aU ae urate 


DIVISION 
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MANUFACTURERS AND CREATORS OF THE FINEST PERFUME/PRODUCTS 
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To Have 
Your Nose 


In Our Business 


THE 
EXOTIC 
PERFUME 


Our Research Laboratory Is at Your S« 


ALEXANDER KATZ €°40.. Givi 


i TUL & to. 


LOS ANGELES 27 ih aa 
SEATTLE 22 DALLAS } >AN FRA 
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Editorial 
Comment 


Increased Feeling 
Against Excise Tax 


The best barometer we have on 
merchandising trends is the sympo- 
sium appearing in our own pages 
each month. This month, out of 
nine cities reporting, five point out 
that the twenty per cent excise tax 
has the effect of drying up sales. It 
is entirely possible that the other 
four would have done so too, had 
they not felt that the situation is too 
well known to merit mention. 

At a recent meeting, we were in- 
formed that department stores were 
the least active in attempting to 
have this tax repealed. With such 
evidence as that above, it is difficult 
to understand this thinking. It be- 
hooves each supplier of raw materi- 
als and manufacturer to bring this 
subject right out into the open. If 
the tax is ever to be repealed, and 
not become a permanent part of our 
operation, it must be done within 
the next few months. 


Robbing Peter 
to Pay Paul 


Some cosmetic firms have always 
offered special sales, but they have 
been in a dignified, classic manner. 
Once a year merchandise was of- 
fered at half off, or two-for-the- 
price-of-one. 

For time merchants have 
been uneasy about heavy invento- 
ries. During the Christmas shop- 
ping period, which was slow in 
some areas, this uneasiness became 
more pronounced, to the point 
where some stores were offering pre- 


some 


Christmas sales. 

Many firms, which last month 
were feeling the effect of slow sales, 
plan to carry through into January 
through the medium of specials. 
Will this wave of selling augure 
well for those firms who have al- 
ways offered merchants the chance 
to clear shelves through the me- 
dium of yearly sales? In our opinion 
it will not. Instead it looks like a 
case of Robbing Peter to Pay Paul, 
with effects reaching into February 
and even March figures. 
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UREA ANTIPERSPIRANT BUFFER 


Everyone in the trade must be 
aware of the litigation surrounding 
the Wallace and Hand Patent No. 
2,256,387, relating to the use of urea 
to inhibit or buffer the corrosive ef- 
fect of aluminum salts when used in 
antiperspirant preparations. This 
column has commented on the pat- 
ent a number of times. One U.S. 
District Court found the patent 
valid and another claimed it was in- 
valid. Obviously, the situation had 
to go to the Supreme Court for reso- 
lution. The Supreme Court has in- 
validated the patent once and for 
all by a decision of 8 to 1. 

In both District Court trials it was 
attempted to prove that the use of 
urea as an acid binder was not new 
and what applied to some other uses 
also applied to antiperspirants. One 
of the most outstanding things 
about the trial is the amount of test- 
ing and background that was dug up 
and, in itself, constitutes a major 
contribution to the knowledge of 
antiperspirants. Deducting that tes- 
timony dealing with questions, and 
retaining only the answers and 
opinions of the court, constitutes a 
very large volume on the subject. 

So, now, anyone who wants to use 
urea as a “buffer” may do so. But, 
in doing so, this column again calls 
to attention the fact that there are 
liabilities from using urea as well as 
assets. Urea is an effective acid 
binder in that pH range. However, 
under certain conditions, it will hy- 
drolyze, producing carbonates, 
which will react with the acidic alu- 
minum salts, resulting in efferves- 
cence and the formation of ammo- 
nium alum which is poorly soluble 
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esiderata 


by MAISON G. pENAVARRE 





Chis, in turn, results 
in the formation of crystals, some- 
times very large crystals indeed; the 
reaction will vary within different 
jars packaged from the same batch. 

The trick resolves itself into using 
urea to the best advantage. That 
means a lot of painstaking experi- 
mental work. If the lesson taught by 
this Supreme Court decision stands, 
there may be many repercussions not 
only in the cosmetic industry, but 
elsewhere, because it limits patent 
protection considerably. 


in the cream. 


FREE PATENTS 


The Patent Office continues to is- 
sue lists of patents available for li- 
censing or sale as recently required 
by appropriate legislation. Three or 
four of the largest chemical com- 
panies have listed their hundreds of 
patents which they have turned over 
for licensing or sale to anyone inter- 
ested. It behooves suppliers of raw 
materials particularly to look at 
these patents several times before 
deciding whether they do or do not 
want to take advantage of the oppor- 
tunity. In many cases, the patents 
cover ideas which work ideally with 
smaller companies. 


HAND LABELLING 


While visiting an Eastern cos- 
metic plant recently, it was noticed 
that a considerable amount of hand 
labeling was being done in a very in- 
efficient manner. Plant superintend- 
ents will argue as to the merits of the 
different methods, based on experi- 
ence, and they may be right in se- 
lecting a particular method. The 
two methods that I know of giving 
best results are—(a) the use of an 





M. G. DeNavarre at work in his laboratory 


electrically driven label gluer that 
applies a uniform film of appropri- 
ate adhesive, followed by hand fin- 
ishing of the operation; and (b) the 
use of a large board covered with 
fairly thick cloth, one or more lay- 
ers, and to spread the appropriate 
adhesive on the board with a brush 
in as uniform a manner as possible. 
Cover the board with labels, allow- 
ing the paper to absorb the adhesive 
to equilibrium, and apply the la- 
bels to the container, and repeat the 
application of labels to the board. 
Another innovation is to cover the 
labels on the board with a layer of 
thin cloth that has been wetted and 
wrung out dry. This makes the la- 
bels limp and prevents curling of 
the edges. 

In the plant in question, the 
method used was*to lay the labels 
up-side-down and run the brush 
over them, resulting in considerable 
smearing and subsequent retouch- 
ing. This made the operation labo- 
rious and expensive. I have seen 
other still more costly hand labeling 
operations, but there is no point in 
describing them here. 


TANK MEASURING 

The drawbacks for having glass 
gauges on the sides of tanks register- 
ing the contents of same are well- 
known by all of those who have used 
them on tanks that are moved 
around. Breakage runs very high. 
Sometimes this is followed by con- 
siderable loss of tank content. 
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Generally, gauges of this type 
work out best only on stationary 
equipment and, unless well pro- 
tected, will even then be exposed to 
considerable breakage. 

A new instrument has recently 
been offered that measures the tank 
contents and yet the instrument it- 
self can be located at any distance 
away from the tank. Location of the 
tank, whether under pressure or 
vacuum, or even if open, does not af- 
fect the reading. The instrument 
appears to be impervious to a wide 
range of pH, solvents and chemicals. 
Thus far, it looks like the best idea 
in measuring tank capacity that | 
have seen. 


DENTURE CLEANSER 


The use of alkaline phosphates in 
denture cleanser is pretty well es- 
tablished. The inclusion of an eflec- 
tive antiseptic is a rather new idea. 
However, to get a product that has 
a phenol coefficient of five against 
E. typhi involves the addition of 
2144 per cent pure cationic active 
germicide and 2 per cent of surface 


active agent to tetra sodium pyro- 
phosphate. In use, the product is di- 
luted at the rate of a half teaspoon- 
ful in 8 ounces of water. 


CURL CAPSULES 

Quite a few letters have reac hed 
this department regarding the com- 
position of curl capsules. Last month 
it was mentioned that the products 
tested showed the presence of iron, 
and it is now possible to tell that 
both ferrous and ferric iron have 
been found in this preparation. 
Whether the ferric iron is a result of 
oxidation or not is impossible to say. 
One product appeared to contain 
ferrous carbonate and citric acid. 

It has already been pointed out 
that there is potential danger to the 
use of these products, particularly in 
those cases where solutions of cold 
waves are applied on the same hair. 

Because of the nature of the com- 
ments made about such products at 
a recent meeting of cosmetic chem- 
ists, one really had to be there to 
know what was said, for it was said 
for hearing and not publication. 


QvEsTIONS AND ANSWERS 


723. HAIR TONIC BRILLIANTINE 


Q: Asa subscriber to your maga- 
zine, | should appreciate a formula 
for a liquid brillantine that could 
be considered hair tonic brillantine 
and what dye should suit best to 
your formula. 

Y. C.—EGyp1 

A: We give you the following 
formula for a hair tonic brillian- 
tine: 


Benzyl Benzoate 1 part 
Tincture Benzoin 2 parts 
Qe 2) ae 15 parts 


Alcohol to make 100 parts 

The alcohol in this product has 
the tonic properties, and the castor 
oil gives the hair dressing proper 
ties. No color will be necessary. 


724, VANISHING CREAM 


Q: We have always had consider- 
able trouble with our Vanishing 
Cream, after a few months, some- 
where between factory and con- 
sumer it seems to dry, shrink and 
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crack quite often. We are giving you 
herewith our current formula. (For- 
mula then follows.) 
K.S.M.—PENNSYLVANIA 
A: Your vanishing cream needs 
more polyol or humectant. Retain 
the arlex as you have it, and add 
from ten to twenty pounds of pro- 
pylene glycol. This will give you an 
over-all total of 10 per cent of hu- 
mectant, which is the minimum re- 
quired to slow down shrinkage and 
evaporation. Some creams contain 
as much as 15 per cent. There is no 
point in using benzoic acid in your 
product because it will be useless. 
You should replace it with methyl 
parahydroxy benzoate at the rate of 
six Ounces to your present batch. 


725. LIPSTICK MANUFACTURE 


Q: Iam faced with a problem on 
which I would greatly appreciate 
your advice. In the manufacture of 
the new pink shade lipsticks, which 
require a higher amount of T:0, 
(about 3 per cent of the entire mass, 


respectively, 25 per cent of the total 
pigments), the TiO, separates in 
melting the mass for pouring into 
the molds and consequently, the 
finished lipsticks show white streaks 
on the surface. I am using an oint- 
ment mill. 
R.W. ].—ILLINo!Is 
A: The titanium dioxide is ap- 
parently not wetted sufficiently by 
your mass. You will probably have 
to add an oil soluble surface active 
agent, such as one of the Tweens, 
Estols, or even lecithin. It is doubt- 
ful if an ointment mill gives you 
sufficient grinding. 


726. HAIR RINSE 


Q: The appearance of Hudnut’s 
and Admiracion’s cream hair rinse 
has stimulated a request from our 
customers for this type of prepara- 
tion. Could you give us leads as to 
such formulation? 

M. E. S.—NrEw York 

A: We do not know the compo- 
sition of the products you mention, 
but the following formula will give 
you a hair rinse such as you require: 
It can be made from 1214 per cent 
of Triton X-400; 14 per cent di- 
glycol laurate; and the _ balance 
water with color and perfume to 
suit. The materials are mixed to- 
gether and heated to about 65 deg. 
C., then agitated until cool. 


727. PERMANENT WAVE PADS 

Q: We are interested in produc- 
ing permanent wave pads of the 
kind that is activated by “Oil” in- 
stead of water. We understand that 
they contain mostly potassium per- 
manganate, etc., or other oxidizing 
chemicals. 

S.T.—CALIFORNIA 

A: The only material that we 
know of that might be used in the 
“Oil” activated heating pads is sup- 
plied by the Atlas Powder Co. of 
Wilmington 99, Delaware. 

The oxidizing pad consists essen- 
tially of a forty per cent mixture of 
potassium permanganate in an inert 
mineral filler. Of course, there is the 
question of the proper type of en- 
velope for the oxidizing pad, and 
the proper type of flannel for the oil 
solution, among other things. For 
the other supplies you will have to 
contact your paper envelope sup- 
plier, or your regular flannel manu- 
facturer. Watch out for patent in- 
fringement. 
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Macrocyclic Ring Systems 


J. A. VANALLAN* 


N a recent review of the natural and synthetic musks,' 

the principal methods of synthesis for the macrocyclic 
musks are outlined. As is pointed out, the compounds 
which have a 15- to 18-membered ring are the most use- 
ful, from the point of view of the perfumer. 


THE KETONE METHOD 

Since the time this was written, several papers have 
appeared; these are important enough to merit a sup- 
plementary account which is given herewith. The first 
publication? announced the formation of large rings 
from bifunctional ketene derivatives using the high- 
dilution principle. The method consists in dehydro- 
halogenating a bifunctional a,w-diacid chloride with a 
tertiary base in ether under conditions of high dilution, 
and saponifying the product. For example, sebacyl 
chloride is added to an ethereal solution of triethylamine 
over a period of 42 hours, and a 16 per cent yield of 
cycloéctadecane-1, 10-dione is obtained. 


ais) 2° (cH), 
=C- o-c< + C=0 
(0,8) m Lo-¢-CH(CB,) ,C-C-97, KOH oa, 9” 


(c 





G106( CH) ,cocl 


The preparation of cycloheptanone and _ 1,8-cyclo 
tetradecandione from suberic acid as well as cyclopenta 
decanone and 1,16-cyclotriacontanedione from thapaic 
acid is also reported.* The diketones (produced in the 
ketene reaction) are of course the secondary products 
formed by dimerization of the acid chloride. 





0 
Pp ” 
— C1 CH=C=0 P 6. 
| 
(CHy) | —) (CHa). — (CHa), f-0 + (CHy) (CH,) + 
| | ikl i 
Cc G CH=C= C 
No . 14-20% ytela " 


HOOC-(CH») ,£°CO(CHy),_ 7, COOH 
® Eastman Kodak, Rochester, N.Y. 
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The reaction is simple in that it needs no elaborate 
apparatus and the intermediates are relatively accessible. 
In evaluating it in respect to the other methods, the fol- 
lowing facts should be taken into consideration: The 
ketene polymer formed in this reaction is easily removed. 
Triethylamine, the best condensing agent of those tried, 
is readily accessible. In the cyclization step, the yields of 
large ring ketones are generally superior to those of 
Ruzicka, but inferior to those of Ziegler and Huns- 
diecker. This difference is not so great, however, when 
the over-all yields are compared, since the synthesis of 
dibasic acids generally involves fewer steps than do the 
syntheses of the corresponding nitriles and q@-iodo-f-keto 
esters. The lower yields by the ketene method are prob- 
ably due very largely to the lower dilution employed. 
Higher dilutions cannot be employed since an increase 
of reaction time has the effect of materially decreasing 
the yield. The authors believe this due to the reversibility 
of the ketene dimerization. 

Ruzicka’s method is probably more convenient than 
the ketene method because of the necessity of maintain- 
ing rigorously anhydrous conditions in the latter 
method. However, this inconvenience is offset by the 
greater ease of separating the cyclic ketones from the 
accompanying by-products. In this respect, the ketene 
method far surpasses the other three. 

The synthesis of civetone and d/l-muscone which has 
been described previously by C. F. H. Allen' has now 
been realized by the use of the ketene method. The neces- 
sary starting material, for the synthesis of civetone, 9-oc- 
tadecene-1,18-dioic acid, is readily prepared from aleu- 
ritic acid.t The former acid is converted to its acid 
chloride, treated with triethylamine in ether, and the 
cyclization product is saponified with alcoholic potas- 
sium hydroxide. Civetone is recovered as a nearly color- 
less distillate in 33 per cent yield. 


HOOG( CHy )y CH=CH( CH, ) »COOH+ 8001 —y C100(CH,)9CH=CH_(CH,)yC0C1 


ther, (C,H) HG_(CH,) 
ee 1 at oo 
KOH, CH,0H, H,0 HC_(CH,)» 
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The starting material for the synthesis of dl-muscone 
is 14-bromo-3-methyltetradecanoic acid.’ Ethyl malonate 
is alkylated with the ester of this acid and the product is 
saponified and decarboxylated to give 3-methyl-1,16- 
hexadecandioic acid. The cyclization is carried out using 
the same method that is used for the preparation of 
cyclopentadecanone. The yield of dl-muscone semicarba- 
zone based on the bromo acid is 9.7 per cent.? These 
yields are somewhat lower than those reported by Huns- 
diecker and by Ziegler for the cyclization steps of their 
respective syntheses, but a consideration of the labora- 
tory manipulation, accessibility of intermediates, etc., 
probably favors the ketene method somewhat. Huns- 
diecker’s over-all yield was about 8.5 per cent. 


NEW TYPE OF RING CLOSURE 

Hunsdiecker has introduced a new type of ring closure 
in which he obtains 9- to 17-membered lactones in yields 
ranging from 56.3 to 93.8 per cent by cyclizing w-halogen 
acids with K,CO, in methyl ethyl ketone solution, utiliz- 
ing Ruggli’s high-dilution principle.° 


1(CHp) ,0=0 K,CO, (CQ) ,o=0 
OK _—> iain 0 


Even in the range of minimum ring formation (C,-C,,), 
the yields are 56, 77, and 85, 1.e., 10 to 100 times better 
than hitherto obtained. 

For the preparation of ambrettolide and its isomers 
the w-bromo keto acids obtained by condensation of 


Br( CH») ,COC1 + TZn(CH5) yCOOR —> Br( Cp) ,CO( CH») ,COOR 


hydrolysis 
then 
KOH 
ot He), 
I po oyclize Br( CH) ,CO( CH.) ,COOK 
4 ™ CH,) 
6 y 
Ir 
(CH,) H 
7H) y (CHo) 
? _— =. / — 
} —_5 0 Nox 
O=¢ 1 mM 
O=C. CH 
(CHy)y CHa) y 


organo-zinc compounds of q-iodo acid esters with @- 
bromo acid chlorides are cyclized to the keto lactones, 
which are reduced to the hydroxy lactones and converted 
by catalytic dehydration into a mixture of isoambret- 
tolides. The keto lactones show no remarkable proper- 
ties. 


ODOR DIMINISHED IN KETO LACTONES 

The characteristic odor of lactones with purely poly- 
methylene chains is much diminished in the keto lac- 
tones. This method of synthesis is no longer of much 
interest since the discovery of aleuritic acid as a good 
Starting material for the preparation of homogeneous 
ambrettolides.® A cyclization apparatus is described in 
which the substance to be cyclized can be dropped (by 
means of a woolen thread acting as a siphon) into the 
boiling solvent at closely controllable rates of 1 to 100 
drops per minute. 

A list of the lactones prepared is as follows: 
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Yield, per cent 


9, 1-Nonanolide 56.3 
10,1-Decanolide 76.9 
11,1-Hendecanolide 85.4 
12,1-Dodecanolide 84.2 
13,1-Tridecanolide 92.6 
14, 1-Tetradecanolide 94.5 
15,1-Pentadecanolide 93.5 
16, 1-Hexadecanolide 96.8 


M. Stoll has studied in detail the effect of various salts 
and solvents on the cyclization of q@-halo fatty acids. Ac- 
cording to this author, aqueous potassium hydroxide in 
methylethyl ketone is a good cyclization reagent for this 
reaction. A yield of 70 per cent of exaltolide is obtained.’ 

The cyclization of juniperic acid to hexadecanolide 
may be accomplished® by passing the formic acid ester of 
the acid over TiO at 290 deg. The yield is 27 per cent, 
based on the ester. 


0. 


HO_(CH,)  ,-COOH + HCOOH —> Arte) oom or (CH) 


In investigating the mechanism, w-hydroxypentade- 
canoic acid is used. With this acid and under optimum 
conditions, pentadecanolide (exaltolide) is obtained in 
50 per cent yield. The reaction is apparently not a vapor- 
phase reaction but rather takes place on the surface of 
the catalyst in a manner similar to the transesterifica- 
tions described by Spanagel and Carothers.” 

The cyclization of ethyl @-halo-6-keto heptadecanoate 
has also been studied with a variety of condensing agents, 
but none is more effective than potassium carbonate. 
The conversion of the cyclic B-keto ester to the cyclic 
ketone has been improved by Fourneau’s procedure.'® 





HCOOCSHs Ho 
(CHo)44 + RCOOH ; (CHo)y4 + RCOOCoH. 
c=0 C=0 


The syntheses of the 6 (cis) and a (trans) forms of iso- 
ambrettolide and civetone have been reported.® Cive- 
tone, as synthesized by previous investigators, has pre- 
sumably a trans configuration. To synthesize the 8 (cis) 
form it was necessary to obtain an intermediate with a cis 
configuration. This was accomplished by treating 16- 
bromo-9-hexadecenoic acid with peracetic acid to give 
the corresponding dihydroxy compound, which is 
treated with silver acetate to give a stereoisomer of aleu- 
ritic acid. This latter acid is converted to the tribromo 
compound and the adjacent bromines are removed with 
zinc in methanol to give 16-bromo-9-hexadecenoic acid 
(6 form) cs. A malonic ester synthesis easily converts 
this latter acid into the octadecendioic acid (f) (cis 
form) which is also synthesized by an alternate route. 
Both syntheses are summarized at the bottom of the op- 
posite page."! 

This acid has been cyclized to cis-civetone by Ziegler’s 
method and by Hunsdiecker’s method. It gives a civetone 
different from that previously synthesized and is desig- 
nated as “natural” civetone. The bromo acid has been 
converted to the lactone isomeric with the (trans) a-form. 

H. Hansley'* found that a,@-dicarboxylic acids, in hot 
xylene with finely divided sodium, were converted to 
cyclic acyloins. Thus, methyl sebacate was converted to 
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cyclodecan-ol-one-2 in a yield of 6.4 per cent. Hansley 
used a colloid mill to obtain the sodium in finely divided 
form, but Prelog,'* lacking a colloid mill, used vigorous 
stirring and obtained crude cyclodecanolones in a yield 
of 43 per cent of the theoretical. It is to be emphasized 
here that high dilution is not necessary; this is a con- 
siderable simplification over the other cyclization meth- 
ods which depend on the dilution principle. The ex- 
planation of why the ring closures of the acyloin conden- 
sation proceeds so smoothly lies apparently in the fact 
that it is a heterogeneous reaction, which takes place on 
the surface of the metal. 

The mechanism proposed is as follows: The two ter- 
minal, electrophylic carbon atoms of the a,w-dicar- 
boxylic acid react with the electron-rich surface of the 
sodium and are there held fast. 

Insofar as the mobility of the hydrocarbon chain per 
mits, the electrophilic carbon atoms can “slide’’ on the 
surface of the metallic sodium and approach one an- 
other. Less energy will be used therefore than for the 
separation of the molecule from the metallic surface. 
The energy which is obtained by collision of other mole 
cules is therefore consumed in causing the approach of 
the terminal carbon atoms phase, II, and finally the 
ring-closure phase, III. After ring closure, the ring pos 
sesses no electrophilic center and is no longer held by the 
electron-rich metallic surface, Phase IV. (Figure | on fol- 
lowing page.) 

Using this method, rings of 9 to 12 members are ob- 
tained in yields of 30 to 65 per cent. The higher a,@-acids 
(octadecanedicarboxylic acid 1,18) gave an 81 per cent 
yield, and a 96 per cent yield cycloeikosan-ol-one-2 
was obtained using the appropriate acid. The yields for 
the higher members are not very different from those of 
other investigators but simplicity of operation and easily 
obtainable starting materials make this method an ex- 
cellent one. 


From the cyclic acyloins many other macrocyclic ring 
compounds can be obtained easily. By catalytic hydro- 
genation, a cyclic a-glycol is obtained, whereas mild oxi- 
dation gives an a-diketone. 

The conversion to large ring ketones (cyclanone) with 
which we are chiefly concerned is accomplished by re- 
duction with zinc and hydrochloric acid in acetic acid 
solution, The preparation of cyclononanone, cyclodeca- 
none, cyclotetradecanone, hexadecanone, and_ cyclo 
eikosanone is described. 


COOR C=0 eo: C-OH 
| ' 
(B,C), —> (CHo) (CHo), | 
Na } | 
COOoR — CHOH L__ cox 
iH H 


c 
x 
o 


C=0 . CHOH oe 
{ | (CHo) p (CB) 
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This reaction was investigated simultaneously in the 
laboratories of Firmenich and Cie.'t The importance of 
pure nitrogen (oxygen-free) is emphasized. The primary 
cyclization product is oxidized by oxygen to the open- 
chain dibasic acid which may account for the poor yields 
obtained by Hansley.'* 


C-ONa C~ONe 
(CH,) | | Oo (SH) 0 
—~Y . 0 

C-ONa C-Otte 


As an example, methyl thapsate in the presence of 
small amounts of oxygen gave only a 32 per cent yield of 


16- Brono- 9-hexadecenoliec acid 


(trans) < 
Malonic KMnO H20o (H*) 
ester (OH-F 
synthesis 


HO,C( CH) ,CH=CH( CH.) 7COOH (a) 


HOAc 
HO20( CH.) ,CH=CH( CH) 7COOH 


OH OH 


HOC( CH.) ,CH-CH( CH) COOH 
Br Br 


Zn 
(acetone) 


Br(CHo), CHOHCHOH( CH, 2) 7000H 
90-925--- isomers -=-~‘'108° 


AgAc 


HO( CH.) , CHOHCHOH( CH.) ,COOH 


(aseleuritic acid) 


Br( CH.) 


| 
J 


gCHBrCHBr(CH,),,COOH 


Malonic ester synthesis 


HOC( CHy) .CH=CH( CH) ,COOH 


{cis acid) 
& Essential Oil Review 


CA | es 





Br( CHa) gCH=CH(CH,) ,COCH 
(sia)? 


January, 1949 35 





e@eeeceo@e@eacooeoeoee | eeoeeeeeeee eee 66 
Na Na 


eeceseceeoseooe 
Na 





Figure 1 


cyclization product, whereas, if air is excluded, a 73 per 
cent yield is obtained. 

These acyloins are easily converted to the cyclic poly- 
methylene ketones and in excellent yield. This method 
represents the best method for the synthesis of the latter 
compound, since neither high dilution nor slow addition 
is necessary.'® 

For conversion of the cyclanolones into cyclanones, 
the cyclanolones may be used directly or through the 
intermediate 1,2-glycols. The first method consists in the 
conversion of the cyclanolone into the oxime (1) which 
is reduced to the amine (II). Deamination is accom- 
plished with sodium nitrite. 


\ l 
(CH) ,-CHOH-C=NOH — > (CHo) ,—CHOH-CHNH, 
I II 
N ’ 
(CH,) .-CH=CH (CHy) ,COCH, 
. cman 
IV III 


The yields of II] are only mediocre; a considerable 
amount of the hydrocarbon LV is obtained. Dehydration 
of the esters of the cyclanolones likewise gave poor yields. 
6-Naphthalenesulfonic acid gave the best results. How- 
ever, dehydration with Al,O, (catalytically) gave ex 
cellent yields of cyclenones for the whole series. By cata- 
lytic reduction, the cyclenones are easily and rapidly 
converted to the cyclanones. These unsaturated ketones 
offer many interesting possibilities. Among them are the 
preparation of muscone and the addition of dienes. 

Zinc dust distillation of the cyclanolones gives the 
ketone smoothly and in good yield. Unfortunately, it is 
contaminated by a small amount of unsaturated hydro- 
carbon. 


oe ! 1 
(CH) ,CO-CH, + (CHp) ,-CH=CH 


oO 
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Excellent results were obtained by the use of a modi- 
fication of Stobbe’s method, namely, the introduction of 
dry hydrochloric acid into a solution of zinc and acetic 
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acid. There was no resinification, and very little hydro- 
carbon was produced.'® However, as Prelog (l.c.) has 
shown, zinc and acetic acid are the preferred reagents 
for the formation of the cyclanones from the cyclano- 
lones. 

Stoll has recently reported a synthesis of muscone 
which appears to be quite practical. A diketone of cor- 
rect chain length is obtained by reacting decamethylene 
bromide with the sodium salt of ethyl acetoacetate. The 
product is hydrolyzed to 2,15-diketohexadecane. 


2 [CH3COCHCOOCoHg7Na + Br(CH5)))BrF§ ———> 


hydrolysis 
CH3COCHCOOC He CH3COCHS 
CH 
(CHa) 16 (CH) 16 
CH.COCHCOOCaH. CH,COCH, 


This diketone is introduced into a boiling ethereal 
solution of N-methylaniline magnesium bromide under 
conditions of high dilution. At completion of the reac- 
tion, methylaniline is removed by extraction with dilute 
hydrochloric acid. The muscenone is recovered by dis- 
tillation. Catalytic reduction of this ketone produces 
dl-muscone. The yield, based on the diketone, however, 
is only 17 per cent. 


CH cH; CH 
_— C-0 C-OH Cc 
CgHsNCHsMeBr -Ho0 \ 

(CHy) 0 ————)> (CHo) 10 CHp ——P (CHa) 15 CH 
eats C=0 ¢ C 

' No So 
C 


al-Muscone 


An alternate procedure for the synthesis of racemic 
muscone involves the use of the readily available cyclo- 
pentadecen-2-one-1. This latter compound is treated 
with methylmagnesium bromide in ether using Cu,Cl, 
as a catalyst. Unfortunately, only one-fifth of the a,p- 
unsaturated ketone was converted to the 1,4-addition 
product, i.e., muscone, while the remainder was con- 
verted to the 1,2-addition product.'*7 








Mes 
wa | v8 
(CHo)ia GH 
C = 0 i 
( CH.) 10 oH Cr 
CH 





muscone 


An elegant synthesis of both the trans and cis (natural) 
civetone is described by Stoll.'!* Ethyl-9-ketodecandioate 
(1) is converted to the cyclic ketal (11) which is cyclized 
to 9-ketocycloheptadecanolone-1,17 (111) by sodium in 
boiling xylene. Catalytic reduction of this latter com- 
pound gives equal amounts of the cis and trans forms of 
the ethylene ketal of 9-ketoheptadecandiol (IV). Treat- 
ment of the cis diol (LV) with hydrobromic acid in acetic 
acid transforms the glycol into the bromoacetate (V) 
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which, by reduction with zinc, gives cis (natural) cive- 
tone (VI) and of course the same sequence of reactions 


a _7i CHa) 2C0OCH CHy-Q A Clin) 7C00CH CHo=0. ACH,) 7o=0 


“\( cig) C00CH : 


v - 
CHa~0" \(CHo) ,COOTH, CHo-C* “( CH.) CHO?! 


I II Iz 


pet CHa) q7CH-OH 


ON) y= CH-OH 





CHo- 


IV 7 VI 


may be applied to the trans glycol with the consequent 
formation of trans civetone. Trans civetone may be 
easily converted to the cis civetone via dehydrocivetone, 
a reaction which establishes their stereochemical rela- 
tionship. 


1 Allen, Amer. Perf. & Ess. Oil Rev., 50, 441 (1947). 

2 Blomquist, Holley, and Spencer, J. Am. Chem. Soc., 70, 34 (1948) 
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4 Hunsdiecker, Ber. 75, 1197 (1942). 

5 Hunsdiecker and Erlbach, Ber, 80, 129 (1947) [C. Abs. 42, 872 (1948)]. 
Compare also Hunsdiecker, Erlbach, and Vogt, Brit. Pat. 516,000 (1939) 
(C. Abs. 35, 5908 (1941).] 

6 Hunsdiecker, Naturwissenschaften, 30, 587 (1942) [C. Abs. 38, 3616 
(1944).] (a) Markley, “Fatty Acids,” Interscience, New York, (1947), pp. 
430, 459. 

7 Stoll, Helv. Chim. Acta, 30, 1393 (1947); Stoll, U.S.P. 2,301,827 
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Action of Thioglycolates in Cold Weather 
BY G. A. BERGY* 


Cold waving solutions are used extensively, and the 
frequency of reactions is reported to be less than 0.1 per 
cent. The reactions may be characterized either as vary- 
ing degrees of primary irritation, or more rarely, as in- 
stances of eczematous hypersensitivity. Some persons ap- 
pear to be more susceptible than others. Some factors 
which may be considered are the differences in the ma- 
terials employed and the technics of their use. These 
factors have not been determined in a critical fashion. 
Rarely eczematous hypersensitivity may be produced in 
the cold waving process. It seems that this eczematous 
hypersensitivity is frequently due to materials other than 
the cold waving solutions themselves, and as Peck & 
Schwartz mentioned, especially the perfumes, gums and 
resins. Preliminary use of thioglycolate in the foregoing 
series of cutaneous tests has demonstrated that it is, po- 
tentially, a mild irritant to the skin. 

These few facts suggest that it may be possible to de- 
velop some prophylaxis of irritation from thioglycolate. 
When the material is used with considerable caution, 
there may be yet some dermatitis about the neck from 
seepage of ammonium thioglycolate between towels and 
the surface of the neck and from the rubbing of this into 
the skin. Similarly the dermatitis of the scalp may be due 
to unduly prolonged contact of the ammonium thiogly- 
colate with the scalp, to inadequate removal of the ma- 
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terial after its effect has been achieved or to its incom- 
plete neutralization at the proper time. 

The reactions on the hands of the beauty parlor op- 
erators are more frequent by far, more severe and more 
extensive than these which occur among patrons of the 
beauty parlors. 

Little hope is held for the protection of the hands of 
the beauty parlor operators under the conditions associ- 
ated with present procedures, unless they will consent to 
wear some sort of protective gloves. 

From a practical standpoint, it is not possible to pro- 
tect that skin of the beauty parlor operators during their 
performance of cold waving technic, since the technic is 
an open and wet one, and the hands, especially the left, 
are dampened continuously by repeated applications of 
the solution. In addition, the frequent use of detergents 
associated with the process would appear to be a con- 
tributory factor. Beauty parlor operators refuse to use 
gloves, and the process at present does not appear to be 
amenable to control from the aspect of complete avoid- 
ance of contact on the part of the operators. 


® Presented before the Master Barbers & Beauticians of West Virginia, 
November 5, 1948. 





Cosmetic Excise Tax Collections 


‘Tax collections for the first eleven months of 1948 and 
1947 are given in the following table: 


1948 1947 
January 10,371,512 11,477,679 
February 12,290,714 13,468,267 
March 6,927,991 5,974,288 
April 6,441,901 6,821,853 
May 6,660,851 6,775,188 
June 7,238,509 6,535,008 
July 7,332,070 7,813,611 
August 7,506,518 6,392,678 


6,890,757 
6,335,804 
6,872,541 


6,733,695 
7,048,093 
5,386,690 


September 
October 
November 





Sales Management’s Toiletries Survey 


Sales Management has compiled a survey among its 
readers in two ways. In addition to the usual method, 
showing the number of homes whose tenants report that 
a certain item is used, the survey indicates the number 
of persons using (per 1,000 homes). 

Homes using 
per (1000 homes) 


Persons using 
(per 1,000 homes) 


Face powder 909 1248 
Hand lotion 668 1458 
Suntan lotion 98 181 
Cleansing tissue 720 1917 
Liquid shampoo 771 2201 
Tooth paste 775 2359 
Tooth powder 329 775 
Mouth wash 636 1786 
Perfume 555 856 
Nail polish 685 957 
Lipstick 718 995 
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Joseph Keho 


The intimate knowledge of the cosmetic business 
possessed by Joseph Ke ho, coupledwith his friendly 
personality, his ability for making and holding 
friends, his executive ability, his vision, his energy 
and his capacity for hard work have been important 
factors in the development of some of the foremost 
cosmetic concerns. 

After taking his Ph.G. degree from the University 
of Wisconsin in 1907 Mr. Keho began pre-medical 
study with a view to becoming a physician like his 
father and brother. But fora college prank he might 
now have been a distinguished specialist like his 
brother and the cosmetic industry would have lost 
one of its ablest and most colorful figures. Some 
devastating cartoons on members of the faculty he 
drew for the college paper so roused their ire that 
his medical studies were terminated. He_ then 
joined the drug department of Meir & Frank in 
Portland, Ore., where in the next ten years he made 
cosmetic history. Sales training, special demonstra- 
tors and buying trips to New York and Europe com- 
bined to give his department one of the three high- 
est per capita toiletries sales records in the nation. 

In 1921 Le became western representative for 
Harriet Hubbard Ayer covering 11 states. This 
work led to an offer to join Woodworth, Inc. whom 
he served as general sales manager and finally as 
vice president from 1924 to 1928. In 1928 Wood- 
worth was merged with A. Bourjois & Co. Instead 
of continuing with the company he had a tempting 
offer from Helena Rubinstein for whom he was 
general sales manager for four and one-half years. 
This brought him permanently to New York. In 
search for a capable man to direct the then turbu- 
lent affairs of Tussy Cosmetiques, Edward Plaut de- 
cided that Mr. Keho was the man and induced him 
to direct the operations of the company beginning 
July 1, 1933. The Keho genius made itself felt and 
the company thrived so well that he was persuaded 
to become sales manager of Dorothy Gray, Ltd. 
owned by the same interests, January 1, 1936. Soon 
thereafter he became vice president and general 
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1949 WILL 


It will be a tough year—with plenty 


HERE will probably be more units of 

cosmetics and perfumes sold in 1949; 
but at the end of the year there will be some- 
what fewer total dollars. 

Backgrounded against 1946, 1947, and 
1948—the, lush years—this may not sound 
good but the total volume will still be tre- 
mendous compared with 1939, 1940, and 
1941. This industry has enjoyed seven years 
of the greatest increase in consumer accept- 
ance ever known. 

Because we have had seven fat years, some 
might think now of seven lean years but this 
does not necessarily follow. We are told that 
there is now three times as much money in 
circulation as there was before the war. We 
have also been told that if you squeeze out 
all of the inflationary influences, there is 
still 62 or 63 percent growth. Here then are 
two figures for a maximum and minimum 
comparison with your prewar performance. 

We must also realize that dollar lipsticks 
are still being sold for $1.00 and no other 
staple products i in this industry have gone 
up very much. Certainly none other th: ina 
few fancy gift items have increased the 300 
to 500 per cent that some of the other small 
wares lines have obtained. Therefore, this 
industry’s figures are far closer to net. We 
are told there has been an increase of some 
twelve to fourteen million in population 


manager and in 1941, president. In 1945 when 
Tussy men were returning from the war Mr. Keho 
relinquished his direction of Tussy to devote his 
time solely to Dorothy Gray Ltd. Thus for seven 
years he directed the destinies of both companies. 

Asa member of the Executive Board of the Toilet 
Goods Association, later secretary and now vice 
president, Mr. Keho has contributed freely towards 
the development of the entire industry. 
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REWARD FIGHTERS 


of business for those who go after it with better ideas and team work 


since the last census. Certainly the women 
who went into service in the armed forces 
and the women who went into war work 
constituted a huge new army of consumers 
who now want our products. 

‘There are approximately 2000 manufac- 
turers of brand name products serving the 
retail drug, department stores, and syndi- 

cate stores. With the number of manufac- 

turers steadily increasing, competition is 
growing very intense. In the ever intensify- 
ing competitive struggle, some of the in- 
dustry’s newcomers will succeed—some of 
the older companies, satisfied to just keep 
on doing what they have been doing, will 
slip and possibly disappear, although it is 
amazing how some portion of cre: ited de- 
mand for any given product lingers on. 

Before the war, the cosmetic industry had 
many members who were interested only 
in their own immediate results. It has been 
said, and rightfully so, that during the war 
years our industry ‘ ‘came of age.”’ Cert: nly 
it emerged from the war years comm nding 
much greater respect in Washington. It is 
to be hoped that we can continue to hold 
this respect during the coming tough com- 
petition. 

The competitive battle for consumer ac- 
ceptance will be fought and won by those 
companies first with IDEAS—new ones or 
old ones brushed up and restressed. Ideas 
developed into a coordinated plan from the 
assembly of the better product in a better 
package, better team work in the organiza- 
tion to advertising and better promotion, 
with enthusiastic selling to carry the prod- 
uct safely into the hands of the consumer 
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and to have better selling information at the 
point of sale. 

Rather than advertising some “‘mystery”’ 
ingredient in the product, intelligent pres- 
entation of what the product will do for 
Madam Consumer, will produce more sales. 

Fear-copy advertising by the manufac- 
turer of a deodorant helps the sale of per- 
fume and cologne (believe it or not) and the 
cumulative effects of the advertising of the 
various companies will react on the public 
to produce greater retail consumption. 

Many companies manufacturing gift and 
Christmas merchandise have been deeply 
worried by the late start of Christmas buy- 
ing in the stores in December 1948; and 
many companics will start 1949 with two 
strikes on them because of heavy returns. 
Those of you who are with the strongly en- 
trenched staple companies may feel that 
this is a pessimistic outlook but if you, per- 
chance, are with one of the companies that 
has already experienced rough going you 
will probably think this estimate borders on 
being foolishly optimistic. It is an over-all 
estimate considering that certain luxury 
and high priced gift items may show sharp 
falling off; staples will show steady ora small 
gain and good new products will tend to 
consume the shrinkage of the former high 
price gift field. The estimate is based on the 
total performance of the industry. 

Yes, 1949 will be a tough year. There will 
be plenty of business for those companies 
using better ideas and better team work to 
make progress and increase their volume 
—it won’t come to you, you will have to go 
get it. 
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Stores Report That Many Sales Are 







CHICAGO & 
MIDWEST 


Public Prefers 


Known Brands 


ASTER Sunday is April 17. Between now and that 

date, which is the second largest gifting period of the 
year, it is to be hoped that manufacturers will have their 
demonstrators trained to tactfully teach the American 
woman how-to-use-perfumes. 

She does fairly well with colognes, but when it comes 
to perfumes she cither smells like a factory or else re- 
fuses to wear a fragrance. A check on holiday selling 
will reveal several factors which may aid in the future 
sale of colognes and perfumes. Among the most active 
items in the larger city stores were the purse dispensers. 
This item, priced from $1.50 to $15 had a more active 
sale than was expected for the average buyer put them in 
because of their novelty. The mail order houses did not 
include these in their holiday books but did give space 
to the most glamorous compacts and the best of mani- 
cure sets by well known makers. 

The stores had exclusives, on the dispensers, for the 
season, and where they were neatly, but inexpensively 
packaged, with a fragrance, there was ample last minute 
shopping. This idea may be one way to have the women 
learn to use perfume for many of the containers hold 
about as much as some women doused over themselves. 
This was the first time that many women had such a 
small portion that they had to make it last. The idea of 
a fragrance is a delightful “whiff” not an overdose, which 
has not been helping sales. 

Perfumes and colognes have indicated that less musk, 
more flower fragrances and a new idea of purity of scent 
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Tax resistance growing . . . Better compacts 
ume . . . Purse dispensers in demand . . . 


brands . . . No “dark horses” have registered 


increasing . . . Continued half-price sales 


is desired. Even in the imported types, which were well 
featured by style store in the Twin Cities, Chicago, St. 
Louis and Detroit, the demand was for the types lighter 
than the heavier French fragrances, which must be used 
with discrimination, to be truly effective. The call was 
for a type that was indicative of the personality. 


BUSINESS IS GOOD UNDER $10 

For so many years the average store has been able to 
sell any type of cosmetic that was well packaged, regard- 
less of whether or not the customer asked for it. ““Those 
days are far behind us,” said a State street buyer, 
“women refused to accept any type of substitute but 
would spend up to $10 in volume units if we had what 
was wanted—if not the sale was lost. 

“We learned that the largest unit sales were at $5 but 
the brand had to be known. Unknown brands were not 
accepted and we found that it was exactly as we had ex- 
pected: The public refused to gamble on the unknown 
fragrance or treatment line, it has not heard about.” 

Sonnenfeld’s, a smart St. Louis specialty shop featured 
a holiday gift box of dusting powder at $1 with the top 
featured price for Guerlain fragrances at $4.50 and sev- 
eral items in perfume and cologne at $2.25. Famous-Barr 
offered 21 units in a double color spread and found it 
active in that city on the Mississippi. Stix Baer Fuller 
and Scruggs Vandervoort Barney found that the dram 
section was active the more expensive perfumes and 
colognes as well. Some few stores did business at $25 and 
$35 but this was the exception, not the rule. 


KITS HAD A PLACE IN SALE 


_ Anticipating Easter sales, it is interesting to know that 
among the smarter Chicago stores excellent leather kits 
sold in volume—for this item—from $30 to $125. Buyers 
assert that what the average woman wants is an unfitted 
case so that she can use her own jars. A few buyers who 
know the Reta Terrell line say that her plastic jars, to be 
used in such a kit would receive acceptance from the 
woman doing a lot of travel or much week-ending. 
Jacquet offers a kit in a bag which can be carried over 
the shoulder and it is enjoying acceptance. 
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Lost—When Luxury Tax Is Added 


selling . Dram perfumes selling in vol- 


Public shows definite preference for known 


this season . . . Sales of fine bath items 


may prove themselves to be demoralizing 


The tuck-away kits which were expected to be a big 
factor in popular priced selling were slow and some 
merchandise men express the idea that the saturation 
point has been .reached on this item. Excellent prices 
were made throughout the area but the goods were 
studied by customers but not accepted, as recent clear- 
ance prices indicated. Some buyers complain that the 
cosmetic industry does not study the final outlets—the 
retail stores—sufficiently well to make a profit for every- 
one and a satisfied customer. 


CRUISE FASHIONS AND SUN TAN OILS 


Style stores featured cruise fashions as a Decembe1 
event. In many of the shows samples of new perfume or 
a tiny vial of sun tan oil were given away. Not content 
with this idea which had a more or less limited appeal to 
the average retail store customer, Marshall Field & Co., 
featured a major window—where three buses stop to load 
and unload—of Sun Tan Oil for the Southern trip. It 
created interest and also proved an idea for an unusual 


gift. 


WHO PAYS FOR THE WRAPPINGS 


The wary customer has been questioning all the 
“chiff’ which was on packages last December and won- 
dered how much it reduced the quality of the contents. 
Answering this question the Emporium, St. Paul, said 
editorially “Christmas glitter wrappings at no extra 
cost.” Customers looked at the packages in this store, as 
they did in others and commented they liked to wrap 
their own. To many of these women the “chiffiing” was 
overdone, yet at The Fair, Chicago, a silver paper used 
without any “chiff” on colognes and perfumes was an 
aid to sale. 

One reason kits for nail accessories moved so well was 
attributed to the well arranged and displayed bags which 
permitted the purchaser to decorate them as desired. 
Younkers, Des Moines found such items active from 
$2.50 to $8.50. Tussy’s Ginger Spice was a featured sug- 
gestion for a smart gift by Emery, Bird, Thayer, Kansas 
City; Carson Pirie Scott & Co., Chicago, gave it extensive 
counter display and also the gingerbread forms for 
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bubble and soap. The simplicity of the Tussy package 
was a direct aid to sales in these days of budget minded 
customers. 


CATERING TO FUTURE CUSTOMERS 


The teen-ager has done most of her cosmetic selecting 
in the section where she buys her clothes. But today she 
is a big girl and the idea which Dayton’s, Minneapolis, 
featured will have a long remembered appeal, for even 
the advertising was directed to “Her first ‘very own’ 
Fragrance.” And the packaged items of one and two 
items were within her allowance, such as an atomizer 
and ‘Tweed at $1.60; with Tabu perfume and cologne, 
smartly boxed, at $4.50 which was the highest priced 
item. The presentation in the store was also given the 
accent of Youth and the results were highly satisfactory. 

The idea is one adaptable to Easter and especially to 
the June Graduates. For the mid-year termers it can be 
used with excellent effect. With the smaller sizes, com- 
bined to give a choice of fragrances, it will be purchased 
as freely by the career or home woman as by the younger 
set. 

In this category for the younger person were the Coch- 
ran ideas with wings and pins that the Aquila, Omaha, 
offered from $1 to $5. Goldstein Chapman’s, Omaha, has 
dropped the word toiletries and now features “Aisle of 
Beauty” where there were many items featured for the 
young woman, and each perfume had its own special 
color, gold, red, green or blue at $5, so that the person 
not familiar with French could make a choice as to color- 
name. 

This Omaha store was one of the few in the Middle 
West that made an attempt to link up its offerings to the 
public with the national ads which were extensively 
used in all cities. Goldstein Chapman's announced that 
it now carried the complete Coty line. As far as this na- 
tional brand was concerned, it, as well as a dozen other 
brands, had no mention of where the fine fragrance could 
be bought. In Omaha, Coty was accepted, because one 
knew where to purchase it. The Fair, Chicago used the 
Houbigant ad as part of a presentation that was a repeat 
of the national ads throughout the Middle West. 
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A few stores assist the customer in telling her where 
nationally advertised products can be purchased. Schu- 
ster’s, Milwaukee, featured Helena Rubinstein and La- 
Cross and found that this close presentation with na- 
tional copy created sales. Cosmetic items, including 
perfume, were priced from $1 to $5.75 and fitted mani- 
cure kits $7.50 to $12.50. Gimbel’s in Milwaukee, fol- 
lowed this same idea of telling the customer where mer- 
chandise could be had and used a head line of 
outstanding items in the Harriet Hubbard Ayer line. 
Kits were priced at $10 and $7.50 with other items from 
$1.50 to $5 for a party case. 

The fragrance fountains which some stores use always 
produce a good business—such as the open nights when 
one is in a holiday mood. There is such a delicate aroma 
that virtually every one likes it. Capitalizing upon the 
fountain’s idea the Lucien Lelong building on Michigan 
Avenue at Madison, Chicago, permits a fragrance to 
permeate the building and always creates interest as to 
the name. 


THE SMARTNESS OF “TO ORDER” 


The success of mixed “to order” powder, and founda- 
tion cream is now extended to perfume by Chas. A. 
Stevens & Co., Chicago. At this store, with a highly 
trained personnel, one may purchase for herself, or one 
may describe the type of person for fragrance gifting and 
the right combination will be done “to order.” This 
store makes the wrapping important at any time of the 
year and this month with the January specials for wind 
and snow there is as much smartness for the season as for 
the holiday event itself. 

There has been much buyer conversation about what 
men like. Most of these people saying that it is the women 
who buy the merchandise and the men pay for it. Day- 
ton’s is one of the few stores which considers the im- 
portance of a man’s toiletries and offers them in out- 
standing brand names. About three years ago a buyer 
said that when the war-babies were cleared out of stocks 
that about six lines would be left. Dayton’s feature six 
which have extensive national advertising; Katz of Kan- 
sas City also features six and includes Palmolive and 





In the future, the sale of soap and bath preparations is quite likely 


to move into a more prominent place in the toiletries picture. 


42 January, 1949 


Woodbury sets. Business is good on these products of- 
fered in name brands men kno. and of which they ap- 
prove. 

There is more presentation of fine shampoos, creme 
and liquid, of ointments and salves for dry hair now 
featured for cold weather than stores had planned after 
the long cool Fall. Tints, hair perfume and brilliantines 
are offered. Business is on the upgrade for the many 
featured promotions on the curl idea requires good 
grooming and excellent care of the hair. The various 
curl presentations are fast gaining new ground and may 
yet equal the home permanent which was important last 
month in all major stores.—Jean Mowat 


NEW ORLEANS 





Buyers Are 
Tax Conscious 


EW Year’s resolutions for boosting 1949 cosmetic 
I sales by New Orleans’ merchants were deferred to 
February this year. January would just naturally take 
care of itself, department heads reported, for almost 
every major cosmetic house retailed in this city had a 
January special scheduled. 


TWO FOR THE PRICE OF ONE SALES 


“Two for the price of one”’ sales, or “$2 jar for $1” val- 
ues, were expected here to make January as big a month 
as December—but to produce February headaches. Mer- 
chandise managers differ in their attitude toward this 
type of promotion, which they say is markedly on the in- 
crease by all manufacturers. 

“It’s robbing Peter to pay Paul,” said one executive of 
a large store. “True, these specials take us over the Janu- 
ary slump, but they produce a subsequent slump which 
lasts through February and even into March.” The rea- 
soning behind this pessimistic view is that steady cos- 
metic buyers, particularly of treatment lines, not only 
buy “two for the price of one” but four or six items on 
sale, enough to last several months. Therefore, the subse- 
quent decline is more than the January pick-up. 

However, other managers feel that one month at a 
time is enough to worry about, and that various other 
promotions can be dreamed up by February, when that 
month brings its own problems. 

The natural seasonal innovations of February and 
March, incidentally, do not make up for the drop in 
treatment lines. New Spring shades of lipstick and polish 
are appearing on the market about that time, but since 
these are rarely more than $1 items, they fail to make the 
difference. 

As for that “biggest Christmas ever” which was pre- 
dicted nationwide by cosmetic interests—it just didn’t 
come off here. A week before Christmas, sales were off 10 
per cent over the same time last year in one of the city’s 
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finest cosmetic departments, and other stores reported 
varying percentages off. Here is one merchandise man- 
ager’s explanation: 

‘For the last few years, we've planned on a $10 Christ- 
mas, and weren't much disappointed. This year, | 
planned for a $5 Christmas when I did my buying 
and find now that I should have counted on $3 or even 
$2.” By which he means, of course, that even $5 items did 
not sell as well as expected this season. Some increase in 
unit sales kept the dollar volume from sinking in quite 
the proportion indicated by this summary. Some stores 
expected that Christmas eve purchases, traditionally an 
important part of the total perfume sales, might bring 
up the figure somewhat, but comparable figures for this 
date were not available in time for this report. 

How does this disappointing sales record compare with 
other comparable industries? To find this out we con- 
sulted the merchandising managers who handle other 
luxury items. Jewelry, furs and handbags all showed 
somewhat similar slumps here. Since these are all taxable, 
blame in most quarters fell on the 20 per cent tariff. 
However, total retail sales here were about the same as 
last Xmas, and the 1948 yearly average the highest on rec- 
ord, according to figures released just before Christmas 
by the Retail Merchants Bureau. Evidently, ice boxes 
and stoves are still luring customer dollars into the till. 

Glendy Culligan 


ATLANTA 





Sets Lose to 
Individual Items 


T was a dollar-wise shopper, ten days behind schedule, 

that went Christmas shopping at cosmetic counters in 
Atlanta this year. However, with the two extra day’s al- 
lowance between Thanksgiving and Christmas, as com- 
pared to last year, buyers and sales personnel are hoping 
to recoup the difference and bring their total figure up 
to at least a fair comparison of the 1947 one. They are 
also counting heavily on the notoriously late male 
shopper to help swing a favorable balance. 

Perfumes in general have gone very well, especially 
small bottles of imported items, with Caron, Guerlain 
and Patou leading in most outlets. Colognes, falling in 
the $1 and $2 class, have moved fast. 

“Sets,” have been by-passed in favor of individual 
items in all stores, as well as drug stores. 

Gift-wrapped items have been eagerly accepted, only 
if there was no additional charge for wrapping. 

Good news for those companies putting out a line of 
jeweled cases, like lipsticks, compacts, perfume bottles, 
etc., is the fact that although the majority of shoppers 
have been very price-conscious this year, they have, so 
far, bought more “glitter’’ items than ever before, re- 
gardless, in most cases of price. 
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Most buyers are very reticent about giving an analysis 
of the sales appeal of any particular brands at this time, 
except to say that there have been no “dark horses” to 
come forward and lure customers away from the old tried 
and true lines. They all agree however, that they’ve had 
to polish up their before the war sales talks and have had 
to exert more effort to sell. 

One fact is fairly obvious at this time: They’re all 
taking full advantage of the heavy perfume buying and 
are displaying perfumes on their counters more promi- 
nently than any other items. They're also encouraging 
beauty editors to run as much copy on perfumes as pos- 
sible.—Maynita Gerry 





BALTIMORE 





Novelties 
Hike Sales 


HE goose that laid the golden egg is dead. . . . And 
cosmetic manufacturers are on trial for the survival 
and success of their individual and collective business. 
Ihat is the harsh, but honest opinion of all the buyers 
interviewed in the city of Baltimore. Baltimore buyers, 
taking time out from the blood, sweat and tears of the 
Christmas market, have no good word for the cosmetic 
manufacturers in general and few flattering phrases 
about individual houses or products. 

To quote the buyer of one of the city’s leading stores, 
“It’s (cosmetic buying slump) as basic as this: Manufac- 
turers are not giving the customer what she wants—but, 
what they think she should buy. That worked in the in- 
fancy of the business—but not today. The time is past 
when you can put cat, dog and canary in a box and ram 
the whole works down Mrs. Customer’s throat. The 
handwriting has been on the wall for a long time, but, 
unfortunately, every manufacturer in the business has 
been too stupid, yes stupid, to read it.” 


COSMETIC BUYING SLUMP 

This same buyer confessed that although she bought 
only 30 per cent of last year’s order this season, she still 
will be stuck with 50 per cent of the merchandise. Re- 
sult—next year she will order only 15 per cent of this 
year’s order (which was a cut of 70 per cent over 1947.) 

Insult is added to injury (as far as leading houses are 
concerned) in the fact that this same buyer is ahead in 
sales for the year. “But that thanks,” she stressed, “goes 
to store policy, smart promotionals that I have employed, 
and to me not to the manufacturers.” Some of the 
“sundry and promoted items,” which account for this de- 
partment’s success are $2.95 Lucite Dresser Sets that are 
disappearing from the counter in lots of 500. Powder 
puffs, perfume bottles, atomizers . these are the nov- 
elty items that are hiking sales . not cosmetics. “Less 
than one-quarter of the department’s area and less than 
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one-quarter of my selling staff are devoted to the “sun- 
dry” that is responsible for 50 per cent of my sales. ‘That 
is the story that I will have to tell when I get into the mar- 
ket in January.”’ They were the final words of this buyer. 

Another buyer, paraphrasing the same prevalent 
opinion regarding the cosmetic buying slump said, “This 
year less than last; last year less than the year before. 
When will the houses learn that customers are not satis- 
fied? And when will they stop packaging those ‘every- 
thing but the kitchen stove’ boxes.” If they haven't 
learned their lesson,” he added, “I’ve learned mine. Next 
year, I’m buying 15 per cent of what I took this season. 
Manufacturers Will Do Well to Heed What is Not an 
Opinion . . . Buta Trend.” 

Buyers are tax conscious, plus. “That is the opinion of 
another Baltimore buyer.” “They'll buy anything that ts 
tax-free . . . and less than $1.01,” she added. This buyer, 
also in charge of greeting cards, pointed out that people 
are sending more greeting cards and giving fewer gifts to 
‘borderline’ cases. “I guess the honeymoon is really over,” 
she said. 

Among the items that did get a good word from the 
buyers were Yardley’s gifts for men. They were way out 
in front in one of the stores that had a special counter de- 
voted to a cosmetic Christmas for him. Coty’s individual 
packaging was another gimmick of praiseworthy com- 
ment. The definite stripes for definite products was a big 
salesgirl help. And attractive individual packaging made 
the Coty products an ideal last minute purchase. Buyers 
hope that this type of packaging will increase . . . and 
replace the big boxes which are not selling. 


FRENCH PERFUMES SELL WELL 


In spite of the tight purse strings, the French perfumes 
are still doing well. The first year back, and the desire of 
most women for “at least one good perfumer” seems to be 
keeping them on the move. Incidentally, Faberge is still 
out in front on the home front. 





With trends across the Nation swinging unpredictably, a develop- 
ment in the Buffalo market, that credit buying is at an all-time high. 
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And that’s the news from Baltimore's tired buyers. But, 
there are still a few more shopping days . so maybe 
the mood will change before they get to the market. 

—Janet Lee Baugher 


~~ =6—BUFFALO 





Credit Buying At 
All-Time High 


UFFALO’S buying of Christmas perfumes and toilet- 

ries is evidently waiting for that last-minute urge. 
Figures garnered from several of the downtown depart- 
ment stores and from some of the swish shops “on the 
Avenue” indicate that sales are off considerably com- 
pared to the total achieved up through the middle of De- 
cember last year. 

Matter of fact, this retarded Christmas buying is preva- 
lent in all other retail fields in Buffalo—with credit buy- 
ing at an all-time high. 

The only perfume and toiletries department to report 
an exception to this early December slump is the one at 
L. L. Berger, where this December's business surpassed 
that of last December by an increase of 14 per cent. 


UNIT PRICE OF GIFTS SHOWS DECLINE 


The one condition common to all stores, however, is 
that the unit price of Christmas purchases shows consid- 
erable decrease from the unit price of last year’s Christ- 
mas gifts. In the department store group, items receiving 
the largest play are those ranging in price from $1.00 to 
$5.00, with emphasis on the $1.00 to $2.98 bracket. 

Perfumes and colognes led other items in the gift buy- 
ing of December's first two weeks, with the more gaily 
packaged presentations capturing the largest volume of 
sales. Outstanding in this category were the attractive 
packages of Elizabeth Arden, those of Helena Rubinstein 
following as a close second. 

‘Tax resistance was noted as a stronger factor in choos- 
ing a gift than has been apparent in previous Fall pur- 
chases for personal use. Hengerer’s, J. N. Adam’s and 
Berger's all reported that sales already clinched are sud- 
denly switched at the last minute when the tax makes the 
purchase exceed the price the customer intended to pay 
for it. : 

As a result, non-taxable compacts are enjoying a hey- 
day . . . along with many other non-taxable items that 
customers would ordinarily not prefer but which they 
now buy in defiance of the excessive costs resulting from 
the luxury tax. 

‘Tegler’s, an exclusive gown and accessory shop featur- 
ing toiletries of Bergdorf Goodman, Jean Nate and Fa- 
berge were frank to add their lament to those of the de- 
partment stores. In other words, things are as slow “on 
the Avenue” as they are on Main Street, with even the 
Plush Set spending less for Christmas gifts than they did 
last year. 
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But eventually either a snowfall or the urgency of that 


“eleventh hour” gift buying will boost sales to a point 


that will mean a happily fragrant Christmas to a lot of 
people!—Maggie Flemming 


LOS ANGELES 





Fine Soaps 


Sell Well 


N Los Angeles this was definitely a price appeal Christ- 

mas. Bullock’s presented throughout the toiletries sec- 
tions framed cards about a foot square above every dis- 
play with a brief announcement of the line and items 
shown, with the price prominently featured in red print- 
ing. And prices were principally below five dollars. ‘The 
May Co. and the Broadway stores, while not going all out 
for announcement of prices, still played up display cards 
scattered through the section on which prices were 
shown. Bullock’s set up a circular booth in the front of 
the department, with the salesgirls inside, to feature 
twenty-five different items, listing them as ‘Magic Gifts 
—Your Choice for $1.00.” Response to this specialized ap- 
peal was prompt and continuously gratifying. We heard 
one buyer say that he felt that if all his stock was in dollar 
items he could be reasonably certain that he would clean 
out right down to bare shelves by inventory time. 

The May Co. was the only store we found with any 
considerable display of sets, and their featuring was con- 
fined to two sections of display cases. There prices went 
to fifteen dollars, and the section formed a quiet area be- 
tween the turmoil of two other sections where a popular 
line of colognes were being offered, three in a ribbon 
bedecked box, at half price for $1.00, and the Frances 
Denney section, where the Denney colognes were moving 
fast at $1.00. 


PERFUME SALES SLOW 

Perfumes were slow. ‘The consensus of opinion among 
Los Angeles buyers was that perfumes didn’t start mov- 
ing until December 12th, and then it was the lower price 
ranges which received the play. Harriet Hubbard Ayer’s 
new Golden Chance perfume moved well, and there, in- 
terestingly enough, the $3.50 size sold considerably better 
than the $1.50 size, and far faster than the larger, more 
expensive sizes. Several salesmen on the Coast whose 
lines are not ordinarily carried in stock out here had as- 
sortments of their best selling perfumes sent from New 
York headquarters to their homes or ofhces, to take care 
of last minute hurry calls from improvident buyers, and 
at this writing, just before Christmas, most of them are 
busy rushing two ten dollar sizes or one fifteen dollar size 
to fill urgent special orders. We recall that some years 
ago when we were representing Lucien Lelong out here 
we had twelve $35.00 perfumes in the most popular 
fragrance sent to us “just in case,”’ and the day before 
Christmas we moved every one of them out, although to 
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the best of our belief the stores were adequately stocked 
on that particular number. 


DOLLAR ITEMS ARE STOCKED 


Many buyers were caught short in this way out here 
this Christmas. With pressure on them from Mahogany 
Row throughout the year to pare inventories to the bone, 
they were reluctant to stock sizes of perfume that they felt 
might be slow, and the purchase of which would tie up 
too great a proportion of their limited budget, although 
they had every reason to believe, from past experience, 
that Mr. Movie Producer or Mr. Oil Tycoon would send 
his secretary in at the last minute for six or twelve or 
eighteen crystals in the large size. 

\t that we saw many sales of a dollar cologne in 12’s 
and 18's and 20's to individual patrons, and to Mr. Con- 
troller upstairs figures for the toiletries section of 20 co- 
lognes at $1.00 probably look just as good as one perfume 
for $20.00 and think of the turnover. 

It was dollar and dollar-and-a-half prices that made 
the cologne business. Perfume belongs to prosperity pe- 
riods, at least in the United States, and colognes and 
toilet waters come into their own in lower than the peak 
periods. Probably we are coming into such a period now, 
and astute sales managers can, with much profit, study 
merchandising procedure of days when five and ten gross 
orders were not too unusual, in dollar and dollar-and-a- 
half colognes and toilet waters. Soaps and bath prepara- 
tions are quite likely to move into a more prominent 
place in the toiletries picture, and at this holiday season 
in Los Angeles those items began to come into their own. 
What will happen to the tax on toiletries is anybody's 
guess, but with a program of merchandising that will 
stress the lower priced numbers, particularly those which 
carry no excise tax or on which the tax does not seem so 
prominent, Pacific Coast business should hold up well 
this year, for they tell us out here that immigration from 
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The better compacts have been well received. The new shapes now 


offered, plus unique designing of interiors, has pleased customers. 
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the East and Midwest, having already nearly doubled 
our population in the past five years, is only beginning 
to roll.—Don Cowling 


DALLAS 





Purse Perfumes 
Are Popular 


C ROWDS were so deep around the cosmetics counters 
in Dallas stores this Christmas season that it was al- 
most impossible to get any sort of comprehensive in- 
formation about the market from the department buyers 
or the sales personnel. They were too busy waiting on 
holiday spirited customers from the time the store 
opened its doors in the morning until it closed them at 
night to have time for any sort of over-all analysis. 

They seemed generally to be of the opinion, however, 
that this year’s sales were even greater than last, possibly 
because the last twelve months had seen more and more 
practical items return to the market so that the holiday 
season brought on a surge toward luxury items in glam- 
ourous packages such as were found at cosmetic counters. 

Because sales people were too rushed for a long list of 
questions, we decided on a personal survey of downtown 
stores to get an idea, through observation, of this years’ 
buying habits. After checking our findings with the store 
people, we came up with these conclusions: 

Shoppers were much choosier this year than last. They 
looked around and asked questions about various items 
offered for sales and although the overall sales in cos- 
metic goods will undoubtedly be higher this year, the 
total will consist of many more individual sales for the 
price range has come down considerably. Except in the 
exclusive specialty stores, the great percentage of pur- 
chases were in the $5 and under price range. 

Unique and ornate packaging had some effect on pur- 
chases but buyers seem more concerned with brand 
names. Gadgets and combination packages such as pow- 
der and cologne went well. 

Perfumes and colognes got particular attention in this 
area with the emphasis on light odors. Exotic, oriental 
and too-sweet floral essenses have almost gone begging. 
Purse sized perfume containers were popular. Perfumed 
soaps were not going as well this year as last, neither were 
comb and brush sets and nail polish sets. Emphasis 
seemed definitely to be on the luxury items with eye 
appeal—in the lower price ranges. 


DRUG CHAINS LIST BEST-SELLERS 


The drug chains did not feel the impact of Christmas 
business in these lines until after December 15 so that 
their heavy advertising schedules on cosmetic lines was 
scheduled during that time. They feature their best sell- 
ing lines: Dorothy Gray, Richard Hudnut, Coty, Sea- 
forth, Yardleys, Old Spice and Early American. 
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The drugs have shown good early sales in men’s sets 
of colognes, shaving lotion and talc. Creams, shampoos, 
soaps, nail polish, deodorants have shown about the 
normal amount of business with the heavy rush on co- 
lognes, perfumes, lipsticks and bath powders. 

Neiman Marcus, as is expected, took the lead in the 
luxury field and has shown good results in advertising 
tie-ups on such items as satin covers for hangers scented 
by Mary Chess with a choice of six odors; the “Joyeux 
Noel” sachet set of embroidered satin including a bottle 
of Carbin sachet. Nieman’s sales of Jean Patou’s “L’heure 
attendue” continue good. 

Sanger Brothers reports that the unique packaging of 
Coty’s Carillon and Orchid sets have set a fast sales pace 
although they are both over the $5 price range. A. Harris 
and Co. continues good results with Tabu which has 
been promoted in newspaper ads and displays. W. A. 
Green has featured boxes with an assortment of cos- 
metics—Evening in Paris, Yardley’s gift box, Bourjois 
“Mais Oui” gift set—with excellent reaction. A Revlon 
nail set in a case also has gone well. Titche-Goettinger 
which uses a perfume fountain and tie-in advertising 
reported a good volume of sales in all cosmetic items 
which promised to surpass last Christmas.—Jean Shaffer 


CINCINNATI 


HE majority of buyers for cosmetics departments in 

Cincinnati sent up an unhappy howl as late as the 
middle of the month of December. Sales were far behind 
estimates, far behind 1947 levels; a few optimists were 
counting on a “rush” during the last two weeks before 
Christmas, but that was slow to materialize. Oddly 
enough, in this city of traditionally tight-fisted consum- 
ers, some of the things that sold best were in higher price 
ranges, and some of the exceptions to the “slow sale” rule 
were exclusive, high-price shops. 





Hair Care Items 
Flourishing 


TAX BLOCK SALES 

“People are very cagey,” one buyer said. ‘They're 
squawking on the sales tax more than ever before. When 
they price a $5 item and learn that it is $6 with tax, they 
mutter ‘no, thanks’ and go out and buy something on 
which there is no tax. There are some sales in Christmas 
sets and colognes up to $5, but over $5, it’s very hard to 
crack ‘em. I'm hoping for that last two weeks, but you can 
never make up tomorrow what you lost today. I'd be 
happy if I broke even for the month.” 

Newspaper advertisements which ordinarily show re- 
sults for him, did not pull. Good response to advertise- 
ments in newspapers, though not on Christmas items, 
was reported by Shillito. The Tex room deodorizer at 

$1.59 was going very well. Matchabelli’s Stradivari and 
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cologne collection (six small bottles) were doing well, as 
were the La Cross manicure implement sets at $5 and 
$12.50. A bubble bath at $1, colognes at $1, the Lady 
Miss perfume lamp at $2, and Helena Rubinstein’s line 
were selling, as were the yarn sachet kittens at $1 and 
the plastic apple with cotton puffs at $1. But Evening in 
Paris was sad, and even Faberge, a usual favorite in town, 
was “quiet.” Coty was satisfactory and Max Factor sets 
“fair”; the Arden snow man was a good number. 

Anomalously, with the low price things going com- 
paratively well at Shillito, the Guerlain perfumes at $14 
and $25 had “excellent” sales too. A perfumed advertise- 
ment in newspapers had a good pull for Intoxication by 
D’Orsay. Dresser sets from $10 were doing fairly well and 
the musical powder boxes at $5 and $6, “very well.” Even 
so, the Shillito buyer was hoping for a_ last-minute 
splurge to bring sales to 1947 levels. 

The Dow Drug chain buyer was confident that this 
splurge would come. There's more choice of merchandise 
this year and people are going back to their pre-war buy- 
ing habits, she reasons. During the war, people knew 
cosmetics were scarce and allocated. When they saw 
something they wanted, they bought it at once. Now they 
shop around. (Her sachet kittens, filigree atomizers at 
$1.98 and puff box at $1.50 were doing well.) 

The J. C. Penney Co. had no 1947 figures (the store is 
new to Cincinnati) but was meeting estimates. There 
were, as always, small sales in treatment lines, but sets up 
to $5 and dresser sets up to $10 were selling. A slow but 
steady rise was reported by McAlpin’s, where all hair 
care items were flourishing, and where special soap dis- 
plays stressed the non-taxed feature. All novelty gadgets 
were doing well. Sets and dresser sets, individual per- 
fumes and colognes (Intoxication, Divine, Lentheric, 
and Tabu) were doing more than satisfactorily, and 
Hudnut had shown a gratifying increase in the past two 
months, but even so the buyer was counting on an in- 
crease in the increase. 

But at Mabley and Carew, the buyer already was speak- 
ing of “getting rid of what's left.” All items were selling, 
as advertisements had pulled. And at the exclusive Law- 
ton’s very heavy sales were cleaning up stocks. Those 
sales were in Alexander de Markoff, Hattie Carnegie, etc. 
Likewise, at the prestige-line Gidding’s, the buyer was all 
enthusiasm over “very excellent” sales. 

In spite of the season’s headaches, most of the buyers 
were full of plans for this month, arranging for half-price 
sales and various other promotions.—Mary Linn White 


PITTSBURGH 





Half-Price Items 
Don’t Always Click 


F Christmas shopping in cosmetic departments may be 
analyzed in terms of forecasting future trends, these de- 
ductions may be made: 


& Essential Oil Review 


Customers are definitely price conscious. They fall in- 
to two general classifications; those who want very inex- 
pensive items and those who ask for high-priced articles. 
The middle-of-the-road buying represents a minority. 

Further, half-price sales and drastic reductions on 
well known products are not always snapped up, particu- 
larly when the amount (even at half price) is compara- 
tively high. Another important observation is that items 

carrying no sales tax have strong appeal, indicating that 
there is marked resistance to sales tax. 


TOILETRIES FOR MEN MOVE 


Sales on toiletries for men have been unusually good 
this Christmas season. Some buyers point out business in 
this quarter is even better than last year. Reason given 
for the up in business is that women customers do the 
majority of the buying. 

Expensive compacts and expensive combination ciga- 
rette-lighters have been well received. In contrast with a 
year ago, when combination cigarette case and lighters 
had a cool reception here, the about-face demand has 
been unexpected. 

New shapes in compacts and carry-alls, plus unique 
designing of interiors, has pleased customers. Overheard 
at a counter where a slim, long and narrow compact was 
being purchased by a man. “This will fit into my vest 
pocket—I am always asked to carry it so I might just as 
well get one that is easy to carry.” 

Dram size perfume sales, when coupled with presenta- 
tion of purse atomizers, decorative little bottles and a 
ball-point dispenser resembling a lipstick case, have been 
very good here. Expensive perfumes, particularly well 
known brand names, go very well in small-size packages. 
rhe name, which is an attention-getter, doesn’t always 
constitute a sale. Actual sniffing still gets em, although 
exotic names that sound daring have ear-appeal. 

An elaborate perfume promotion is slated to catch the 
pre-holiday trade in Pittsburgh. An entire department 
store window, on a heavily traveled street, will appear 
the week before Christmas. It is too early to report on the 
response of this type of promotion, but at any rate it is 
expected to create considerable attention. 

The window includes a miniature scene, created 
France, featuring a Sleeping Beauty, plus collectors’ 
items of the period of the Renaissance. Judging from 
past experience on similarly planned promotions, the re- 
sponse will be worth it. 

The need for better informed, well trained, intelligent 
personnel in cosmetic behind-the-counter selling is 
keenly felt by nearly all stores. It is generally believed 
that the only way to hold up sales is through training of 
girls who make the direct customer contacts. 

Various approaches to this situation are taken, with a 
number of different ideas pursued. One obstacle, as 
pointed out by a buyer is the extensive lines carried by 
concerns. It is difficult for salesgirls to know their prod- 
ucts thoroughly enough, and it is likewise confusing to 
the customer to have so many items included on a beauty 
routine. 

Limiting lines to essentials is believed to be the most 
practical approach to the situation. Concentration on es- 
sentials, rather than confused information on dozens of 
items is believed to be the answer to this problem. 

—Lenore Brundige 
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Hair Dye Discussed at T.G.A. Meeting 


HE occasion of the meeting of the Scientific Section of 

the Toilet Goods Association, Inc., held at the Waldorf 
Astoria Hotel, New York, N.Y., December 9, was marked 
by the presentation of some excellent addresses on vari- 
ous scientific subjects. One of the best was on hair color- 
ing, a subject which has not received sufficient notice of 
late. Abstracts of these talks appear below: 


SOME TECHNICAL ASPECTS OF COLORING 
HAIR by Ralph L. Evans, Ph.D., Evans Research and 
Development Corp. 

The greatest single factor influencing the art of hair 
dyeing, whether the recoloration of gray or faded hair or 
the actual change in color to a new shade, is the human 
element. Psychologically there still exists a tremendous 
prejudice against the recoloration of gray hair. Physio- 
logically the fact that the hair is still attached to the head 
of the wearer limits both materials to be used and tech- 
niques to be employed. So far the most satisfactory class 
of hair colorings comprises those oxidation colors that 
can be developed by low-temperature oxidation from re- 
actants of small molecular size. Hair dyes to be devel- 
oped in the future still must meet substantially the same 
fundamental problems that now confront the art. ‘There 
is little likelihood that melanin or other natural hair col- 
oring pigments will be utilized in hair dyes in the near 
future. 


THE PISTON PYCNOMETER, SPECIFIC GRAV- 
ITY AND FREE GAS CONTENT OF PASTES AND 
CREAMS BY A NEW METHOD, by Henry H. Tuck- 
ley, Chief Chemist, The R. L. Watkins Co. Division of 
Sterling Drug, Inc. 

A new device descriptively named a Piston Pycnome- 
ter has been developed for the rapid measurement of 
Specific Gravity and air or gas content of heavy creams 
and pastes. Results accurate to better than 5 parts per 
thousand are possible in a few minutes time using the 
new method. 

The apparatus is made by grinding off the discharge 
end of a Hypodermic Syringe at the zero calibration 
making basically a calibrated glass piston pump. For 
very stiff creams and products which ev: aporate appreci- 
ably, a perforated | glass cap is used which is held in place 
with springs. 

Che Piston Pycnometer is filled, without any chance ol 
voids, by pushing the cylinder down into the cream with 
the piston held stationary in contact with the surface of 
the cream. ‘The apparatus is then wiped off, the piston is 
adjusted to the highest calibration mark and the excess 
cream is cut off square. The net weight of cream con- 
tained divided by the volume gives the apparent specific 
gravity. 

Air or gas content is obtained by calculation using the 
apparent specific gravity, so obtained, in connection with 
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the true gas-free specific gravity. The method used to de- 
termine the true specific gravity of emulsions and suspen- 
sions was to thin a known weight of the product in a Cas- 
sia flask with a known volume of the continuous phase 
(e.g. water for O/W emulsions) such that the final vol- 
ume could be read in the graduated neck after all bub- 
bles had escaped. 

The specific gravity and air content are important to 
the manufacturer of stiff viscous products because of 
their effect on proper fill of containers. 


SOME CURRENT PROBLEMS IN THE REGU- 
LATION OF COSMETICS UNDER THE FEDERAL 
FOOD, DRUG, AND COSMETIC ACT by Geo. P. Lar- 
rick, Associate Commissioner of Food and Drugs 

Marked progress has been made in the decade since 
the Food, Drug, and Cosmetic Act became law. The gen- 
eral endorsement of the statute objectives by the public, 
the affected industries, and the courts has been a power- 
ful influence toward general compliance. 

In the merchandising of cosmetics bearing therapeu- 
tic claims it should be recognized that such cosmetics be- 
come drugs by virtue of their claims and are subject to 
more extensive requirements. The scientific approach 
should be enlarged to include the determination of the 
safety and substitution of ingredients employed in the 
formulation of cosmetics and the appraisal of what 
claims can legitimately be made. 

Many cases have been brought recently under the 
Food, Drug, and Cosmetic Act against products which 
were legally labeled when received by the wholesale or 
retail dealer but which became misbranded through lit- 
erature or sales representations made at destination. 

The self regulation being practiced by the industry 
through the leadership of the Association is commendable. 


AMINO ACIDS AS CHELATING AGENTS by 
Arthur E. Martell, Clark University, F. C. Bersworth, 
Kersworth Laboratories. 

The development of amino acids as metal-chelating 
agents is briefly reviewed, and a discussion of the uses of 
chelate and complex-forming substances is given. ‘These 
materials, usually called sequestering agents, are impor- 
tant in water softening, clarification of soaps, as a pre- 
servative for fatty acid derivatives, and whenever an un- 
desirable metal must be rendered both harmless and wa- 
ter-soluble. 

Ihe chemical reactions of the most important of the 
modern amino acid sequestering agent, ethylenediamine 
tetra acetic acid, is discussed in detail. Its acid-base rela- 
tionships and complex-forming properties are explained 
with the aid of graphical data. Further evidence for com- 
plex formation is presented with the aid of titration 
curves showing the electrical conductance of solutions 
containing metal complexes of this amino acid. 
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QUALITATIVE AND QUANTITATIVE DETER- 
MINATION OF PEROXIDES IN MINERAL OIL 
AND PETROLATUM by Milton Golden, McKesson & 
Robbins, Inc. 

The necessity for developing simple and accurate test 
methods for determining the stability in view of the fact 
that mineral oil and petrolatum are both important in- 
gredients of present pharmaceutical and cosmetic prepa- 
rations. 

It is known that mineral oil and petrolatum will de- 
velop peroxides upon heating and prolonged standing, 
which are objectionable and undesirable. Several unsat- 
istactory methods have been proposed for determining 
their stability, but none has been approved as yet. Simple 
and accurate qualitative and quantitative Peroxide Test 
methods are suggested for the determination of perox- 
ides in both mineral oils and petrolatums. The amount 
of peroxides are evaluated chemically by the oxidation 
of the ferrous ion to the ferric ion, utilizing the corres- 
ponding development of a pink or red color. 

Tables are given which coordinate the quantitative 
Peroxide Values with the qualitative Peroxide Tests and 
the observed shelf life and predicted stability. These sug- 
gested Peroxide Tests offer a means of determining a 
new constant or property for both mineral oils and pet- 
rolatums. The values obtained offer themselves as a 
yardstick in this respect. These procedures make possible 
not only the evaluation of the peroxides in mineral oil 
and petrolatum, but also the comparison of those oils 
and petrolatums, which, with the known methods of 
testing, would appear to have similar stability and qual- 
ity. 

A Peroxide Test of 15 minutes is suggested as a mini- 
mum standard requirement for medicinal mineral oils, 
and a Peroxide Test of at least two hours for petrolatums 
used in pharmaceutical and cosmetic preparations. Min- 
eral Oils and Petrolatums exhibiting such Peroxide Test 
Values will be of high purity, stability and suitable for 
prolonged use. 


ALLERGY DUE TO NAIL POLISH by Henry J. 
Wing, Ph.D., Research Director, Northam Warren Corp. 

A review of the medical literature has shown that in 
some cases allergic lesions about the eyes, ears and on the 
face are due to the nail polish worn on the nails of the 
subject. 

Various investigators have proved that the principal 
cause is one of the synthetic resins of the aryl sulfonam- 
ide-formaldehyde type. The proportion of nail polish us- 
ers who develop this sensitivity is very small and practi- 
cally all find relief by changing to a new type polish 
which carries a different type of resin. 


WHAT PATENTS CAN DO FOR THE COS- 
METIC INDUSTRY by George B. Finnegan, ]r., Mor- 
gan, Finnegan & Durham, Attorneys at Law. 

Patents are important to the scientist in the cosmetic 
industry because they afford opportunities for personal 
recognition as well as business opportunities and trade- 
wise exchange of knowledge. Although the courts are 
continually raising the standards of patentable inven- 
tion, as illustrated in the recent Supreme Court decision 
on an anti-perspirant composition, the cosmetic industry 
offers an unusual opportunity for valuable inventions 
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and valid patents. Early patents were obtained by scien- 
tifically untrained artisans, but actually cosmetics, which 
are compositions for treatment of the living human 
body, demand a rare combination of technical and 
physiological scientific knowledge. That combination, 
properly applied, makes for patents containing the 
“spark of genius’ required by the courts. Cosmetic scien- 
tists thus have a rare opportunity to create a patent 
system of unusual strength value for themselves and 
their industry. 


PARTICLE SIZE DETERMINATION OF COS- 
METIC POWDERS by E. T. Hinkel, Jr., F. C. Nachod, 
and M. L. Tainter, Sterling-Winthrop Research Insti- 
tute, Rensselaer. 

Particle size measurements by various methods have 
been described in the literature. However, they all pos- 
sess inherent ambiguities and are time-consuming. If it is 
desired to determine the average particle size, one can 
make use of a new apparatus which is based on the air 
permeability principle. Such determinations are repro- 
ducible and can be made in a range of 0.2 to 50 micra. 
Data on cosmetic powders and some of their ingredient 
materials are reported. The determination of particle 
size is an important element in creating cosmetic prepa- 
rations of optimum value. 

The apparatus described makes these measurements 
quickly and accurately. 


SOME NEW METHODS FOR THE DETERMINA- 
TION OF CONSISTENCY OF PETROLATUM AND 
WAXES by A. Kinsel, Daugherty Refinery Div. of L. 
Sonneborn Sons. 

Deficiencies of the present A.S.T.M. D-937 penetra- 
tion method are discussed in this paper and some modifi- 
cation are suggested. 

Semi-Micro and Micro-penetrations for petrolatum 
and waxes are described. 





“We guarantee our beauty cream; up to 
a certain degree!” 
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Reed, President of Cosmetic Chemists 


{sree Society of Cos- 
metic Chemists, meet- 
ing at the Hotel Bilt- 
more, December 8, for its 
annual meeting, elected 
Raymond E. Reed, presi- 
dent. Mr. Reed is vice- 
president in charge of 
research for The Toni 
Co., Chicago, Ill. Other 
officers elected were The- 
odore H. Rider, vice 
president; Ruth R. Bien, 
secretary; and Emery 
Emerson, treasurer. Di-" 
rectors are Dr. Everett 
G. McDonough and Dr. Dan Dahle. Papers read at the 
meeting pertained to the skin, advertising and keratin. 

Howard Henderson, vice-president of J. Walter 
Thompson Co., discussed “Truth as a Constituent of 
Advertising.”” He opened his remarks with the statement 
as voiced by the Supreme Court that “Advertising as a 
whole may be completely misleading although every sen- 
tence separately considered is literally true.” He re- 
minded his listeners that in advertising, truth should 
come first, and the more clearly truth is perceived, the 


Raymond E. Reed 


less need for outside regulation of advertising copy. 
Dr. A. Wilbur Duryee, Professor of Clinical Medicine, 
New York University, Attending Physician and Chief of 
the Vascular Clinic, N.Y. Post-Graduate Hospital, pre- 
sented a paper on “Vascular Reactions in the Skin.” This 
paper reviewed the vascular structures in the skin which 
include arterioles, venules, capillaries, glomus structures 
and lymph spaces. It then described the normal flow 





The December 8 meeting of the Society of Cosmetic Chemists was, 
as usual, well attended. Shown is a part of the attentive audience. 
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through these channels including the exchange of sub- 
stances from the vessels to the tissues and return. Normal 
vascular responses to thermal-chemical and mechanical 
stimuli and abnormal vascular responses and functional 
and organic changes to similar stimuli were discussed. 

A paper on “Cutaneous Reactions to Allergens and 
Irritants in Cosmetics’ was presented by Dr. Joseph L. 
Morse. Cosmetics are generally harmless, but as their use 
increases the incidence of dermatitis from them is in- 
creasing. Dermatitis caused by cosmetics is usually due to 
hypersensitivity and any cosmetic may cause an allergic 
dermatitis in a hypersensitive person. 

Chemical agents are predominant causes of contact 
dermatitis and there is practically no chemical to which 
hypersensitivity or allergy cannot be acquired. Chemicals 
vary in their potentiality to cause sensitization but cer- 
tain ones are more powerful sensitizers than others and 
are capable of sensitizing a larger percentage of the 
people using them. Some chemicals are primary irritants 
and produce a dermatitis by their irritant action on the 
skin rather than because of hypersensitivity of the in- 
dividual. These facts should be kept in mind by the cos- 
metic chemist. 

Although a cosmetic dermatitis is usually due to al- 
lergy, the presence of antibodies have never been demon- 
strated as in some other allergic conditions, as atopic 
eczema, hayfever and asthma. The diagnosis can there- 
fore not be established by the ordinary skin tests. The 
dermatologist proves the diagnosis and cause of the der- 
matitis by certain clinical criteria and the use of patch 
tests. However, to be of value the patch test must be done 
correctly and interpreted intelligently. 

Besides its use to discover the specific cause of a der- 
matitis, the patch test is of great importance as a means 


—- 


fed 


Walter Wynne, Ruth Bien, A. A. Schaal and Dr. Milton 
Harris discuss the meeting and lay plans for the future. 
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Dr. Walter Taylor presenting the first Medal of Award 





R. F. Schuler, Ivar W. Malmstrom, Maison G. deNavarre, L. W. Carter and 


by the Society to Col, Marston T. Bogert at a banquet R. A, Malmstrom at their leisure talk of old times following the luncheon. 


of determining the possible danger of a preparation that 
is to be sold to the public. Before a new product is put 
on the market, the so-called “prophetic” patch tests 
should be done. This is performed on 200 persons and 
repeated on the same subjects in two weeks. The first 
series will indicate whether the cosmetic is a primary 
irritant, the second series will show its sensitizing prop- 
erties. If there are no reactions in both series it is safe to 
put the product on trial sale. However, it must be re- 
membered that the pre-use patch tests will not always 
avoid the possible occurrence of an allergic dermatitis in 
some individuals. For that reason, it is safest to also do 
the usual test besides the patch test. The preparation is 
applied for four weeks in the same area and in a similar 
manner as it would be used. If no case of dermatitis re- 
sults, the product may then be placed on sales. Even if 
all the tests are negative that does not mean some person 
may not become sensitized after using the product for a 
variable length of time. This question can only be 
answered after a sufficient trial by many people over a 
long period of time. 


R. C. Watson, F. Brogner, G. J. King and C. D. Pratt photographed 
as they were about to enter the meeting to hear a talk on keratin. 
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The cosmetic chemist should know the possible effects 
of the chemicals he intends to use in these preparations 
and he should be aware of their potentialities to irritate 
or sensitize the skin. With the help of the dermatologist 
a great deal can be done to prevent or reduce the inci- 
dence of cosmetic dermatitis to a minimum. 

Dr. Milton Harris, Washington, D.C., spoke on 
“Chemistry of Keratins,’”’ and Dr. Owen S. Gibbs, Mem- 
pis, Tenn., presented a paper on “Hormones in Cos- 
metics. 

The program was arranged by Dr. John A. Killian, 
Killian Research Laboratories, Inc., New York, N.Y. 

Ihe scientific services of Col. Marston Taylor Bogert 
to the cosmetic industry were fittingly recognized when 
President Taylor presented to him at the banquet the 
first Medal of Award bestowed by the Society. Just priot 
to the presentation Dr. Curt P. Wimmer in an interest- 
ing address outlined the amazingly full career of Col. 
Bogert from college days to the present. An address on 
whales and their possible extermination by Col. Bogert 
followed. 





Marcel Suter, Robert Kramer and M. G. deNavarre listen as Dr. 
Dan Dahle tells one of the stories for which he is justly famous. 
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‘TANGEE 


BOTANY 


TANGEE: ‘Tangee has introduced its 
Glamourizer, a combination lipstick and 
perfume atomizer. Manufactured in etched 
metal in gold color, the case is little larger 
than a regular lipstick. The price is $1.50, 
plus tax. 


BOTANY: Botany’s Kiltie Kit is a genuine 
leather case, covered with plaid wool, and 
fitted with rouge, lipstick and Lanocake 
(compact powder). Comb, mirror and 
change purse are included. Containers are 
flower-sprinkled. Retail price is $4.95, 
plus tax. 


HELENE CURTIS: The new jar for Hel- 
ene Curtis Creme Shampoo is oval shaped 
and tapers toward the top. The design is of 
scalloped tiers of glass. ‘The label is a simple 
panel of deep burgundy. 


HELENE CURTIS 
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JOHN ROBERT POWERS 


Robert Powers cosmetics are of glass with polished 
aluminum caps. Designed to follow the modern archi- 
tectural trend, they are easy to hold and will not tip 
over. The flutings pick up light for good display. 


} 
| JOHN ROBERT POWERS: Containers of the John 


DERMETICS: Dermetics has added Bo Pink Rouge 
and lipstick to its line. Packaging is in fluted brass with 
the Dermetics signature across the top. 





DERMETICS 


JOHN HUDSON MOORE: John Hudson 
Moore has switched to plastic closures, 
manufactured by Owens-Illinois Glass Co. 
The change was effected to add to the mas- 
siveness of the package for added masculine 
appeal, and to keep packaging costs down. 


CHARBERT: Parfum Charbert has a new 
label for its breathless and French Touch 
Colognes. Designed and printed by Richard 
M. Krause, they are printed in black and 
gold. A feature of the label is that it has 
been chemically treated to be impervious to 
alcohol. 





CHARBERI JOHN HUDSON MOORE 
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Gin Flavorings 


In contradistinction to all other distilled liquors, 


gin derives the bulk of its flavor from added 


essential oils rather than from fermentation 


MORRIS B. JACOBS, Pu.D.* 


IN differs from other distilled liquors in two princi- 

pal ways. First gin has more of an international char- 
acter than distilled liquors like bourbon, rye, Scotch, 
Irish whisky, vodka, schnapps, kornbranntwein, tequila 
and mescal, okolehao, and the like, each of which is gen- 
erally associated with a given country. On the other hand 
gin has origins associated with Holland, Great Britain, 
other continental European countries, and with the 
United States. Secondly gin derives the bulk of its flavor 
from added natural essential oils, either by a distillation 
process with the botanical flavoring ingredients or with 
essential oils derived from such botanical flavoring in- 
gredients or by the direct addition of the essential oils or 
flavoring essences as in the case of compound gin, rather 
than from the flavors produced as products of fermenta- 
tion. Gin derives its flavor principally from the juniper 
berry but many other materials are now used for blend- 
ing purposes. 

Indeed centuries ago, gin was made by the distillation 
of the fermented mash of juniper berries, the distillate 
being rectified by an additional distillation. Such juni- 
per flavored alcoholic beverages are still prepared in an 
analogous manner in some European countries and sec- 
tions like Yugoslavia, Czechoslovakia, and the Tyrol 


® Professor of Chemical Engineering, Polytechnic Institute of Brooklyn. 
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where juniper berries are commonly grown. Oil of juni- 
per is obtained as a by-product in the preparation of the 
gin beverage. 


DEFINITIONS 


‘The term gin, itself, is probably derived from an abbre- 
viation of geneva which in turn is derived from the 
Dutch and French words for juniper, namely, juneve? 
and geniévre. ‘The German terms of wachholder and 
steinhaeger are not related. 

Hollands, Geneva, Hollands Geneva, Hollands Gin or 
Scheidam Gin are the terms applied to the product made 
in Holland. In Britain the product is termed gin or dry 
gin. 

The Encyclopedia Britannica, Eleventh Edition 
(1910) mentions an interesting story of the origin of the 
term Old Tom as applied to unsweetened gin. It appears 
that in the English case of Boord & Sons v. Huddart 
(1903), in which the plaintiffs established their right to 
the “Cat Brand” trademark, it was proved that this firm 
had first adopted about 1849 the punning association of 
the picture of a Tom cat on a barrel with the name “Old 
Tom.” It was supposed that this was due to a tradition 
that a cat had fallen into one of the vats and the gin de- 
rived from this vat had an especially esteemed flavor. 
Boord & Sons, however, insisted that the term was derived 
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from the name of an old employee and that “Young 
‘Tom” was used with reference to labels having a picture 
of a sailor boy on shipboard. 

Compound gin refers to the product prepared from di- 
luted spirits and the addition of flavoring. During the 
Prohibition era, this product was known as synthetic gin 
or bath-tub gin. 


MANUFACTURE 

American gin is generally made by the distillation of a 
grain mash consisting of about 85 per cent of corn, 12 per 
cent of malt, and 3 per cent rye. Pure distilled spirits, 
treed from as much of the odor and taste of grain as pos- 
sible, are diluted with water to about 120-125 proof. ‘The 
flavoring materials mentioned below, principally juni- 
per berries and angelica, sufhicient for a given batch are 
placed in trays or bags in the gin head of a gin still and 
high pressure steam is run through the gin still for the 
distillation process. ‘he heads and tails are generally dis- 
carded and the middle cut is diluted with distilled water 
in a blending tank to 80-90 proof and bottled. Gin manu- 
tacture in the United States is often carried along with 
the manufacture of distilled spirits and whisky. 

Hollands gin or Scheidam gin is made from a pot-still 
distillate and called moutwjn or maltwine. This material 
obtained from a mash of barley malt, rye, and corn is pur- 
chased by gin processors from distilleries and is then re- 
distilled by them through a gin head containing juniper 
berries and other flavoring materials. In the Holland 
product, in contradistinction to American and British 
gin, an attempt is made to retain some of the flavor of the 
parent distillate sufficient for the retention of some of the 
fermentation character in the finished beverage. 

British gin is made from alcohol obtained by the dis- 
tillation of a fermented mash consisting of 75 per cent 
corn, 15 per cent malt, and 10 per cent rye. The distilla- 
tion is generally carried out in patent stills at sufficient 
proof to leave only a trace of the grain flavoring. This 
spirit is then redistilled generally in a pot still equipped 
with a gin head. Sometimes several distillations are made. 
At other times the flavoring materials are distilled sepa- 
rately and are added to dilute alcohol. 


BOTANICAL FLAVORINGS 

As noted above, the principal flavoring for American 
gin is juniper berries and angelica; for British gin, it is 
juniper berries and coriander seed; and again for Hol- 
land gin the principal flavoring component is juniper 
berries. In each instance, however, a number of other 
components are used as blending agents. Generally at 
least four or five ingredients are used such as juniper ber- 
ries, coriander seed, angelica root, anise seed, and bitter 
orange peel but often even twelve and more ingredients 
are employed. The formulations are usually prepared 
from the following components: 


Geranium leaves 
Grains of paradise 
Juniper berries 
Orange peel 


Angelica seed 
Aniseed 

Bitter Almonds 
Caraway seed 
Calamus root 
Cardamoms 
Cassia bark 
Fennel seed 


Orris root 
Licorice 
lurpentine 


At times, as in a variation of the British method, these 
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Havorings are distilled with dilute spirits and the distil- 
late containing the essential oils is added to a diluted 
spirit. In other methods the natural flavoring materials 
are placed in a gin head and the product is obtained by a 
direct distillation. 

In addition to the botanical flavorings listed above, it 
is also common to use essential oils as the flavoring modi- 
fiers. Among these are lemon oil, mace oil, clove oil, and 
many others. 


JUNIPER ESSENCE 

A juniper flavoring essence (5 oz. per gallon) can be 
prepared by an alcohol distillation according to the fol- 
lowing method. Some 15 gallons of diluted alcohol, 17 
deg. underproof, are added to 96 pounds of juniper ber- 
ries and the mixture is distilled for about 1 to 1 and 4 
hours, using a return tube with a Florentine flask for the 
collection of most of the terpenes, while the alcoholic por- 
tion of the distillate is returned to the still. At the end of 
this time, the distillation is stopped and the Florentine 
flask is removed giving the terpenes as a by-product. 
About 10 gallons of water is now added to the still, and 
15 gallons of distillate is distilled off. This is filtered with 
the aid of a filter aid like diatomaceous earth to assist in 
the removal of the cloud attributable to some terpenes or 
sesquiterpenes not removed in the cohobation process 
mentioned above. This clear filtrate is then made some- 
what more concentrated by rectification recovering about 
10 gallons. 

A juniper essence made in this way can be used in the 
proportion of 5 ounces to the gallon. It will not cause 
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clouding of diluted alcohol solution even though the al- 
cohol content is relatively low. 


STEINHAEGER ESSENCE 

A steinhaeger essence, analogous to the juniper es- 
sence, can be prepared by using the method described 
but the flavoring used consists of 90 pounds of juniper 
berries, 2 pounds of caraway seed, and 4 pounds of an- 
gelica root. This essence is also used in the proportion of 
5 ounces to the gallon. 


ESSENTIAL OIL FLAVORINGS 


The preparation of gin using essential oils instead of 
the botanical flavoring ingredients is an important proc- 
ess and will be discussed in this Section in a forthcoming 
article. 


AGING 


Gin is customarily bottled as it is made and it is not 
aged in the usual sense. Actually aging is not desirable 
for since the flavoring ingredients of gin are, in the main, 
essential oils, aging is likely to oxidize them and thus 
spoil the flavor by giving it a terpene-like character. 





Flavored Notes 


Vanilla flavor formulations are always of great interest 
and queries constantly come in about such formulations 
both natural and imitation, and for compositions with 
and without alcohol. My articles on “Vanilla Extract a 
Favorite Flavor,” ‘THE AMERICAN PERFUMER, February, 
1946, and “Imitation Vanilla Flavor,” THE AMERICAN 
PERFUMER, March, 1946, have information on these mat- 
ters. 


** ¢ 


A television program recently had a skit containing a 
dog with a remarkable sense of flavor discrimination. 
This dog puppet apparently was a flavor connoisseur, his 
particular flavor choice being dinosaur bones. His mas- 
ter, as a special treat, added some ground dinosaur bone 
to a soup he had prepared for the dog and showed the 
dog the label on the box to prove his point. The dog care- 
fully read the label and then rejected the soup because 
the label on the box of ground dinosaur bones bore the 
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legend, artificially flavored. Is this dog puppet behind 
the times, and on television? 


The name of a supplier for phenethyl! pelargonate and 
cinnamyl! pelargonate has been sent to a reader as re- 
quested. 

** * 

The customary base for the formulation of a coconut 
composition is gamma-nonyl lactone or “coconut” alde- 
hyde. Queries come in from time to time concerning 
modifiers for such compositions. The ones mentioned in 
the literature are ethyl laurate, ethyl enanthate, octyl 
enanthate, caprylic acid, caproic acid, and capric acid. 

* * * 

A query has been received for a supplier of capsaicin. 
Capsaicin is a condensation product of vanillyl amine 
and a decenoic acid, 8-methylnon-6-en-l-oic acid. Can 
anyone offer a supply of this compound? 


** * 


A really old formula for a gin liqueur is juniper oil, 16 
ml.; Coriander oil, 4 ml.; lemon oil, 4 ml.; and a liqueur 
base of 11.5 liters. The mixture is colored green. 

* * * 

The topic of odor is being intensively studied by psy- 
chologists and other scientists. At Cornell, Dean Foster 
has designed a smell-proof double glass chamber in which 
the concentration of the odorous substance being investi- 
gated can be controlled. Other factors such as tempera- 


ture and humidity which have an effect on odor can also 
be controlled.—M.B.]. 





Sugar Requirements for 1949 


The Secretary of Agriculture announced last month 
that 7,250,000 short tons, raw value, of sugar will be 
needed to meet the requirements of consumers in the 
continental United States for the calender year 1949. 
Final determination for 1948 was 7,200,000 tons. Utiliza: 
tion by ultimate consumers probably exceeded distribu- 
tion during 1948, as a result of abnormally large stocks 
held by housewives at the beginning of the year. Dis- 
tribution for twelve months ending October 31, was 7,- 
124,000 tons. 
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One-Man Soap Campaign 


The one-man campaign of Vienna-born Dr. Eric Mann 
to supply soap to the hospitals of fat-starved Europe has 
begun to really pay off. Dr. Mann, through his position 
as a lecturer on public affairs, has been able to put his 
message across to large numbers of people. In the De- 
cember 7 issue of Look, Dr. Mann's story, and a partial 
list of his needy hospitals is brought before millions of 
readers. 





Glycerin Color Determination 


Studies of the application of spectrophotometric 
methods to the determination of glycerin color have been 
made by C. S. Miner, Jr. and C. M. Weil at the research 
laboratories of the Glycerine Producers’ Association. 
The results of these investigations were reported by Dr. 
Miner at the meeting of the American Oil Chemists’ So- 
ciety in New York, N.Y., November 15. 

Miner and Weil point out that the color of high 
gravity glycerin and dynamite glycerin ordinarily is de- 
termined by means of the Lovibond system and is ex- 
pressed in terms of Lovibond units. It is noted that this 
method has all the limitations common to all visual 
methods. In addition, the necessary equipment is hard to 
obtain. Therefore, it seemed desirable to study the appli- 
cation of spectrophotometric methods to the measure- 
ment of glycerin color. Also prompting this decision is 
the fact that spectrophotometers have become part of 
the standard equipment in many laboratories. 

Because glycerin color is reported in Lovibond units, 
one object of the study was to develop a method by which 
results of spectrophotometric measurements could be 
translated into Lovibond units. Suitable wave lengths 
for this purpose were found to be 440 mu for Lovibond 
yellow and 520 mu for Lovibond red. Mathematical re- 
lationships between optical density and Lovibond color 
were determined from data on 55 glycerin samples and 
were found linear both for yellow and red. By using these 
relationships, transmission or optical density can be re- 
ported in terms of Lovibond units. 

Both spectrophotometric and Lovibond data were ob- 
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tained by five diffrent laboratories on a set of ten glyc- 
erin samples. Three different types of spectrophoto- 
meters were represented. The data obtained indicate that 
satisfactory agreement can be expected between labora- 
tories using visual and spectrophotometric methods to 
obtain Lovibond color, and that values obtained spec- 
trophotometrically are at least as reliable as those ob- 


tained visually. 





Soap Sales 


Sales of non-liquid soaps for the first nine months of 
1948, as reported by 68 contributing companies repre- 
senting at least 90 per cent of the industry tonnage of 
these soaps, were 1,945,103,000 pounds, according to Roy 
W. Peet, manager of the Association of American Soap 
& Glycerine Producers, Inc. Sales of synthetic detergents 
for the same period as reported by these companies 
amounted to 281,489,000 pounds. Sales of liquid soaps 
were 2,383,000 gallons. 

In respect to synthetic detergents the available figures 
of manufacturers’ sales, Mr. Peet pointed out, did not 
allow any over-all comparisons. The considerable volume 
of synthetic detergent sales by companies outside the 
Association are not available, and manufacturers’ sales 
are not an accurate gauge of consumption, in view of the 
tonnage required during this period to fill distributive 
pipelines on new products in this field. On the figures 
actually reported to the Association, the ratio of synthetic 
detergents to non-liquid soaps was 10 per cent in the first 
quarter of 1948, 15 per cent in the second quarter, and 
17 per cent in the third quarter. 

Using reports only from companies where a compari- 
son with last year could be made, sales for nine months 
of non-liquid soaps showed a decrease of 3.2 per cent and 
of liquid soaps a decrease of 12.1 per cent. For the third 
quarter only these showed respective decreases of 3.8 per 
cent and 23.7 per cent, compared to the same period in 
1947. The 1947 figures, however, reflected, to some ex- 
tent, the tonnage necessary to refill pipeline inventories 
depleted during the war period. 

No data is available for synthetic detergent sales in 
1947 so that comparisons with year ago periods could not 
be made on these products. 
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Soap Convention January 26-27 


The twenty-second annual convention of the Associa- 
tion of American Soap & Glycerine Producers, Inc., is to 
be held January 26-27, at the Hotel Commodore, New 
York, N.Y. 

The opening address is to be made by Dr. A. D. H. 
Kaplan, senior staff member of Brookings Institute. His 
subject is “Business Outlook for 1949.” At the Wednes- 
day luncheon, Admiral Ross McIntire, former Surgeon- 
General of the U.S. Navy will be the speaker. For Thurs- 
day luncheon, Ambassador Carlos P. Romulo has been 
invited to be the principal speaker. Other important 
speakers and group meetings are planned. 





Sal-O-Well Expands 


The Sal-O-Well Co., Buffalo, N.Y., detergent manu- 
facturer, has acquired the factory building of the Her- 
bert Paper Specialties Co., 588 Young St., Tonawanda, 
N.Y. Possession was taken December 1, 1948. 





Calvin B. Robbins 


Calvin B. Robbins, Eastern sales manager for Allen B. 
Wrisley Co., Chicago, IIl., died December 9, in Engle- 
wood, N.J., at the age of 60. He had held the position 
since 1930. Surviving are his widow, two sons, a daughter, 
and a brother. 





Soapers Buy Video Time 


‘Two large soap manufacturers have purchased time on 
television broadcasts. They are Colgate-Palmolive-Peet, 
Jersey City, N.J., and Procter & Gamble, Cincinnati, 
Ohio. Each has contracted for schedules of one-half hour. 





Solvent Extraction Plant in Venezuela 


A fifty-ton solvent extraction plant has been installed 
at Puerto Cabello, Venezuela, by one of the most impor- 
tant soap and vegetable lard manufacturers. Copra and 
babassu will be the raw materials processed in the new 
factory, which is reported to be the first plant in the 
world that will continuously and directly solvent-extract 
an oleaginous material with as high an oil content as 
copra, which is approximately 65 per cent. 

There are reported to be two plants in operation in 
the United States using the same system for oil extraction 
as the plant in Venezuela, but both United States plants 
process soybeans, which have an oil content of 15 per 
cent. These United States plants do not have the capacity 
of the Puerto Cabello plant. 
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Elder, Lever Brothers Vice-President 


Robert F. Elder has been appointed to the newly- 
created position of vice-president in charge of affiliated 
companies of Lever Brothers Co., Cambridge, Mass. Mr. 
Luckman, president, said “During the past two years 
Lever has acquired so many new companies and new 
products that it now becomes necessary to have one top 
executive devote his entire time and effort to these op- 
erations.” 





Ecuador Changes Priorities 


Ecuador has transferred the following commodities 
from priority list A and placed them on priority list B: 
Essential oil for soaps, oil soaps of any kind, combined 
with phenol or sulfur; common laundry soaps; medicinal 
soaps not elsewhere mentioned. Official exchange for 
commodities on priority list B is furnished at 20.04 sucres 
to the dollar as compared with a rate of 15.04 sucres to 
the dollar for commodities on priority list A. 





Soap Production Up in France 


During August 1948, France produced 15,082 tons of 
soap as compared to 12,596 tons for July, an increase of 
almost 20 per cent. A production breakdown follows: 
Toilet soap, 868 (metric tons); shaving soap, 68, laundry 
soap, 7,639; scrubbing soap, 1,525; detergents, 2,951; 
soft soap, 1,199; and industrial soap 832. 





Flett Chairman of Markets Committee 


The Polytechnic Institute of Brooklyn and the Chemi- 
cal Markets Research Association are sponsoring a meet- 
ing at the Hotel Biltmore, February 10, 1949. Its purpose 
is to present the chemical markets field to technically 
trained students in the Metropolitan area. Lawrence 
Flett, director of the New Products Division, National 
Aniline Division, Allied Chemical and Dye Co., New 
York, N.Y., is chairman of the joint committee. 





Shulton Opens Canadian Plant 


Shulton (Canada), a subsidiary of Shulton, Inc., Clif- 
ton, N.J., has established its first Canadian manufactur- 
ing operation in leased quarters at 354 Victoria St., 
Toronto, Canada. Shulton occupies 11,000 square feet, 
the entire third floor of the building, where it will make 
toilet and shaving soaps, bath sales, toilet water, lotions, 
and other toilet preparations. 

The parent company, which also operates branches at 
New York, Boston, Chicago, Dallas, and Los Angeles, 
expects to serve the whole Canadian market from its 
Toronto plant. It plans to export to the British Common- 
wealth countries ‘‘as soon as world conditions permit.” 
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HE new Sugar Act, known as the Sugar Act of 1948, 

was the motivation of the hearing held by the Sugar 
Branch of the Production and Marketing Administra- 
tion of the Department of Agriculture late in November. 
By the terms of the Act the Secretary of Agriculture is 
required to establish quotas, or revise existing quotas; 
to determine local consumption requirements and 
quotas for Hawaii and Puerto Rico; he must make cer- 
tain determinations if any domestic area, the Philip- 
pines, or Cuba are unable to market their quotas; and 
make other rules and regulations about the use of sugar 
for the entire nation. 


ANTICIPATION OF DOMESTIC CONSUMPTION 


Some indication of the recommendations that may 
come may be deduced from the recent Department of 
Agriculture Food Report. It is anticipated the domestic 
consumption will be from 95 to 100 pounds per person 
during 1949, approximately the same as in 1948, which 
was higher than in 1947. At the same time it is estimated 
domestic crops will yield 9 per cent less than 1947-48. 
Cane sugar is expected to total 25 per cent more than last 
year, while beet sugar is expected to run from 16 per cent 
to 20 per cent less. The sugar crop of the United States, 
Hawaii, Puerto Rico, the Philippines, and Cuba, is ex- 
pected to total over 10,500,000 tons. 

There is much criticism of the Sugar Act in the Capt- 
tal, although those who utter the complaints do not wish 
to be quoted. They tell us the law protects the producer 
but does not help the user. It is pointed out that the new 
Sugar Act restores import quotas at the time we and the 
rest of the world are struggling for less restrictions and 
freer trade. The Act will be in force for 5 years, until the 
end of 1952. During this period the basic quotas for do- 
mestic producers are fixed at 4,268,000 tons raw value. 
Domestic beet producers may produce 1,800,000 tons; 
mainland cane sugar, 500,000 tons; Hawaii, 1,052,000 
tons; Puerto Rico, 910,000 tons; and the Virgin Islands, 
6,000 tons. Cuban production will be conditioned by the 
speed with which the Philippine growers make recovery. 
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It is feared in Washington that the increase in the 
price of sugar which may result from the Secretary’s rul- 
ings revising quotas downward, might raise the price 
almost 17 per cent, meaning that it would cost the Ameri- 
can users about $90,000,000 more. Under the law the 
Secretary must set the total quota so that sugar prices 
will be at least as high relative to other prices as they were 
in 1947. The guide for the policy of the Department of 
Agriculture has been stated: “expansion in the imports 
of those goods and services that foreign countries can 
produce more cheaply than we can and thus increase the 
employment of our domestic resources in the production 
for export of goods that we can produce more efficiently 
than foreign countries.” It is pointed out that the Act 
gives the Secretary authority to withdraw any increases 
in foreign quotas if the Secretary of State finds that any 
foreign country denies “fair and equitable treatment to 
the nationals in the United States.” 

It is suggested this authority might be misused very 
easily, and could upset the “good neighbor policy.” This 
whole debate about sugar has implications which go con- 
siderably beyond the direct effect of the Sugar Law upon 
the part of the economy which deals in any of the im- 
mediate aspects of sugar in our daily life. Incidentally, 
we have supplied our ECA clients in Europe with sugar 
and related products to the value of $81,054,874. 

The report which supplies the foregoing figure also re- 
veals that we have sent the ECA nations of Western Eu- 
rope fats and oils to the value of $170,997,844. This prob- 
ably explains the report of the Department of Agricul- 
ture that our exports exceeded 562,000,000 pounds, 14 
per cent greater than the preceding fiscal year, and 3 
times more than the pre-war average annual rate. The 
high water mark of our export of fats and oils was 
reached in 1945-46, when the total was 19 per cent 
higher than it was the last fiscal year. The export figures, 
particularly in relation to ECA, arouse unusual interest 
in the light of the sharp criticism implied in a statement 
issued recently by the Office of the Administrator of ECA 
in the capital. It stated as a result of the resurvey of the 
needs of the Marshall Plan countries for nonferrous met- 
als, and reports that more than normal quantities of 
these scarce metals are being returned for sale in the 
United States at high prices, ECA has cut down on the 
countries’ original requests. By the middle of December 
we had shipped to ECA Europe non-ferrous metals val- 
ued at $265,287,214. 


ALUMINUM AND LEAD PROGRAMS 


The Administrator particularly demanded that the 
United Kingdom, Belgium, and Holland, bring their 
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programs for aluminum and lead under control, and 
bluntly gave notice that unless such action was taken al- 
locations already made would be withdrawn. It has been 
known here for months that steel shipped to Belgium 
and other countries at mill prices was, in some instances, 
shipped back to the United States in the original pack- 
ing, and was sold by the ECA European countries in our 
grey market at more than 100 per cent increase in prices. 
The same has been found true in relation to aluminum 
and lead, and is said to be true of other materials we have 
supplied so bountifully to Europe. The condition is ob- 
viously irritating to American businessmen who often 
have not been able to obtain the scarce materials, some of 
which have been distributed in this country under the 
system of voluntary allocations administered by the Of- 
fice of Industry Cooperation in the Department of Com- 
merce. Iron, steel, aluminum, lead, many chemicals, fats 
and oils, and other materials of interest to your industry, 
all have been in very short supply. 


INTERNATIONAL TRADE MART SHOWS 

Your correspondent recently visited New Orleans and 
was taken to see the International Trade Mart, which is 
considered one of the most unique ideas in merchandis- 
ing history by the Department of Commerce. It is of spe- 
cial interest to your industry because its displays, and its 
merchandising facilities emphasize perfumes and _ the 
various products of cosmetics and toiletries. The ultra- 
modern building, which cost $1,500,000, and is located 
on the outskirts of the Vieux Carre, New Orleans’ an- 
cient French town, is a streamlined market place for all 
the world, whether from our own country or from 
abroad. It is a sort of perpetual fair, where the exhibitors 
sell their goods after the most approved commercial prac- 
tices, rather than as the sales are made at fairs. 

At present, the International Trade Mart shows the 
products of 26 foreign nations and of 32 States of our 
country. 

The Belgians and the Mexicans were the first, through 
their Governments, to lease space on behalf of their busi- 
nessmen. The Belgians occupy 1,400 square feet, with the 
most impressive display in the Mart. They exhibit per- 
fumes, toiletries, ceramics, lace, furs, tapestries, furni- 
ture, guns, perambulators, and many other products. 

Incidentally, the “France Comes to You” Exposition, 
a French trade and travel show, sponsored by the French 
Chamber of Commerce of the United States, which dur- 
ing the past year was presented in Boston and San Fran- 
cisco, opens in Chicago on April 25 to run until May 6. 
It includes a considerable display of perfumes and toi- 
letries. 

From Guatemala comes word that during the recent 
Longshoremen’s Strike, in November, the Guatemalan 
Association of Citronella and Lemongrass Growers sent 
by air from Guatemala City 31 drums of citronella oil 
which had a net weight of 12,701 pounds. The air ship- 
ment was sent to the Associations warehouse in New York 
City when the stocks were dwindling uncomfortably. Up- 
wards of 100,000 pounds of citronella oil had accumu- 
lated in Puerto Barrios for shipment to New York by 
boat, but was stalled there by the strike. The air ship- 
ment was made in order that all customers of the Asso- 
ciation might be adequately served. Additional shipping 
and insurance costs exceeded 12 cents per pound. The 
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Association authorized its Directors to make air ship- 
ments whenever necessary, and they were ready to make 
further shipments if necessary. The shipment was flown 
by air to New Orleans and from that port was moved to 
New York by rail. 

The Association has been in existence since May, 1948. 
It is supported by a levy of 4 cents per pound on all es- 
sential oils produced by its 48 members. Its Directors 
meet each week in Guatemala City, where they make 
policy for the full-time manager. It is reported the Bank 
of London of Guatemala has financed the credit of the 
Association by making advances of 50 cents per pound. 
The loans are made through the Association and are 
covered by oils in stock or enroute to market. It is re- 
ported by our Government sources in Guatemala that 
the Association acts as a consolidated shipping agency 
handling all oils produced in Guatemala. The Govern- 
ment of Guatemala gave the Association a blanket export 
license covering shipment of all essential oils sent out 
of the country. The Association inspects its products, 
removes water and other impurities, mixes small lots to 
insure uniform quality, and places them in new, clean, 
containers. Every precaution is taken to provide the cit- 
ronellal content desired by the purchaser. 

Recently the Association filled a special order for 105 
drums—about 42,000 pounds—with a minimum citronel- 
lal content of 42 per cent. The shipment was ready three 
days after the order was received, and commanded pre- 
mium prices. All proceeds from the sale of essential oils 
are distributed on a prorated basis to the producers. The 
Association recently established a research project for 
production and cultural methods. Experiments will in- 
clude trials of mechanized equipment for planting and 
harvesting, soil improvement studies, and control of 
plant diseases and insect pests. The Association also has 
hired an engineer to study distillation problems. 


DEPARTMENT OF COMMERCE REPORTS ON IMPORTS 


Department of Commerce reports that essences and 
concretes for perfumery and soaps constitute the bulk of 
postwar exports from Nice, France, to the United States. 
However, the latest report reveals that exports this year 
were cut in half from shipments in 1945 and 1948. The 
same source reports that following the War, Switzerland 
imported considerable quantities of essential oils from 
the United States. Messina, Italy, now, however, is sup- 
plying citrus oils, and imports from the United States 
are no longer competitive. Except for flavoring materials, 
very few aromatic specialties from the U.S. are sold in 
Switzerland. Otis B. Johnson, for 26 years Secretary of 
the Federal Trade Commission, retired on January 1, 
1949. He was an official of the FTC for 33 years. He is 
succeeded by D. C. Daniel, who has been an attorney on 
the trial staff of the Commission for 10 years. Mr. Daniel 
comes from Tennessee, and has been in the Federal Gov- 
ernment service for 13 years. 

It is anticipated there will be much debate about the 
various measures of reform and socialization proposed by 
the President and his followers, in the Congress, during 
the early months of the session, but that little actual 
effect will be obtained in the form of legislation until 
late in winter or early in spring. It usually takes from 
three to four months for the issues to come to a crystal- 
lization, especially in the first session of a new Congress. 
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Hints for Improving Production 


Workers with cardiac impairments produce excellent results . . . 


Testing laboratory products before beginning manufacture . . . 


W hat to do with returned goods . . . New and improved equipment 


ORKERS with cardiac impair- 

ments properly placed are defi- 
nitely not handicapped workers ac- 
cording to a survey by the Bureau 
of Labor Statistics. Such workers, a 
recent study covering 4,500 cases 
showed, produced 24 per cent more 
on the same job as unimpaired 
workers. These findings are empha- 
sized by the New York Heart As- 
sociation which points out that the 
employment of handicapped work- 
ers for properly placed jobs is good 
business. 


Pre-Manufacturing Test 


New and better products are on 
the program of most cosmetic manu- 
facturers this year. In fact many that 
will be offered have already passed 
or soon will pass the laboratory ex- 
perimental stage prior to beginning 
manufacturing on a large scale. As 
few companies operate pilot plants, 
before plunging into volume pro- 
duction new products may be tested 
by making trial batches in small 
quantities to confirm consistency, 
odor, color, etc. Over-tinted or over- 
scented lots are most readily de- 
tected. In such cases the lot may be 
worked into subsequent batches. 
Usually from one half to two thirds 
of the calculated amount of odor or 
color are added and if insufficient 
additional amounts may be worked 
in until the proper concentration is 
reached. 


What to do with Returned Goods 


Following the war boom, mer- 
chandise returned to cosmetic manu- 
facturers by retailers ran into enor- 
mous figures and caused a _ night- 
mare that will be long remembered 
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by those who survived the ordeal. 
Some smaller companies born dur- 
ing the war completely succumbed 
under the flood of returned goods. 
But returned goods in the cosmetic 
industry it would seem are likely to 
be with us for a long time. There- 
fore it is well to consider what may 
be done with such merchandise. 
Practical suggestions made some 
years ago by Ralph H. Auch for 
handling returned merchandise on 
a factory basis approaching that of 
production lines are still valid and 
timely. In the case of bottled liquids 
visual inspection will often deter- 
mine their proper disposition. Some 
may be returned as they are to stock 
with or without replacement of the 
carton. If the labels require replace- 
ment the old ones may be removed 
by soaking in a suitable tank and 
then the containers may be re- 
labelled. If the contents are unsale- 
able then dumping is in order pre- 
paratory to filtering bright, working 
the product into subsequent fresh 
batches or running it to waste. Then 
the containers and closures are 
cleaned and salvaged. In the same 
way suitable disposition may be 
made of products packed in col- 
lapsible tubes, jars, tin cans o1 
boxes. In any event the whole may 
be reduced to routine and a stand- 
ard practice established. In this way 
the procedure will entail a mini- 
mum expenditure of labor and loss 
of findings and cease to be the 
headache it has been too often in 
the past. 


Brightening Aluminum 


For those employing aluminum 
in parts or specialties a new process 


which is claimed to mirror brighten 
them in a matter of seconds is an- 
nounced by Colonial Alloys Co. 
Aluminum stampings, etc. may be 
sent to the company tor brightening 
and protection or the process may 
be installed in any manufacturer's 
plant. 


New Hand Labeler 


For hand labeling gummed labels 
on flat or semi round bottles or 
other containers in any size from 
one half ounce to one quart at the 
rate of 30 units per minute the new 
E-Z hand labeler is offered by Man- 
del Products Co. The speed is at- 
tained with ease it is claimed by a 
simple two action operation. After 
the first bottle is placed into the 
guides the left hand ejects it while 
the right hand moistens another. 
From this position the right hand 
places the moistened bottle into the 
guides for labeling while the left 
hand presses the label firmly against 
a pad. The guide is made of metal 
and is 12x 13x 10 in. in size. 





Hand labeler in operation 
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All Purpose Vacuum Filler 


A bench type portable vacuum 
filler which it is claimed by the Sci- 
entific Filter Co. will handle a large 
variety of light and heavy liquids 
and fill all types of containers is an- 
nounced. Storage tanks are not 
needed it is pointed out as filling 
takes place directly from the barrel, 
drum, carboy or other container un- 
derneath or alongside the bench. 
Further it is added an adjustable, 
light weight three spout filling head 
takes care of several different sizes of 
containers. Solid block heads with 
multiple spouts can be furnished for 
small containers like perfume vials, 
sample bottles, etc. It is easily 
cleaned the makers state. 


Ceiling Smudge Control 


For exceptional protection 
against ceiling smudge where dusty 
air conditions may be expected the 
application of Kno-draft anti- 
smudge cones is recommended by 
the manufacturers, the W. B. Con- 
nor Engineering Corp. They are 
flush mounted with adjustabie air 
diffusers offered by the company. 


Fire Prevention 


There are 25 classifications of 
ways in which you can lose your 
business through fire—and four sim- 
ple rules for safeguarding you 
property. According to the Fire 
Protection Institute the leading 
causes for fire in American industry 
are: 1. Smoking and matches. 2. 
Electrical—power consuming appli- 
ances, faulty wiring and misuse of 
equipment. 3. Defective or over- 
heated heating equipment or chim- 
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Portable vacuum filter 


neys. 4. Sparks on roofs. 5. Light- 
ning. 6. Flammable liquids. The 
four fire safety rules recommended 
for industry are: 1. Regular inspec- 
tion for fire hazards. 2. Fire safety 
education for employes and execu- 
tives. 3. Adequate supply of ap- 
proved fire extinguishers. 4. Em- 
ployee fire brigades to fight fires as 
soon as they occur. 


Net Weight Filling Unit 


A simple and inexpensive net 
weight filling unit capable of han- 
dling a wide variety of dry materi- 
als is the description of the Glen- 
garry Machine Works of its Thrifty 
Way Duplex filler. According to 
the makers when production re- 
quirements increase the unit may 
readily be converted for greater 
output by adding extra stations. 
And, it is added, it may be quickly 
set to accurately weigh quantities 
from one ounce to five pounds and 
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can make up to 40 weighings per 
minute depending on the type of 
material. It is made to handle prac- 
tically any type of container of al- 
most any size. 


Counting and Filling Tablets 


A new tablet bottling machine of- 
fered by the U.S. Automatic Box 
Machinery Co. cuts packaging costs 
the company points out by making 
counting and filling completely au- 
tomatic. It is adapted for packaging 
tablets, coated and uncoated pills 
and some capsules and is offered in 
two models. A high speed machine 
delivers up to 120 filled containers 
per minute and the smaller unit 50 
per minute. Either machine is made 
to handle any count, odd or even 
from 12 to 500 in rigid containers 
up to 3 in. in diameter and 7 in. in 
height. 


New Drum Pump 


A new drum pump for handling 
heavy grease or light fluids is an- 
nounced by the General Scientific 
Equipment Co. The special spider 
design of the piston and _ intake 
opening provides a cut through ac- 
tion and large capacity that handles 
any fluid which seeks its own level 
except lacquer thinners. Heavy 
greases are said to be pumped up at 
the rate of three gallons per minute 
and higher for alcohol and other 
light fluids. Smooth flow it is 
pointed out is maintained as air 
pressure, created by the pump ac- 
tion eliminates splashing and waste. 
Installation of the new pump is 
easy, the pump simply screwing into 
the drum bung. 
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NEW PRODUCTS AND PROCESSES 


First Aid Utility Jars 


Cotton, gauze, bandages, appli- 
cators and tongue depressors, the 
most frequently used first aid sup- 
plies, can be kept in open location 
without danger of contamination 
when placed in G-S Utility Jars. 
Jars are of glass with fused enamel 
labels. Covers may be of glass or 
chrome plate. The jar size is 7 
inches by 414 inches. The set is of- 
fered by General Scientific Equip- 
ment Co. 


Junior Size Humidifier 


The Abbeon Supply Co. states 
that the new Junior Walton size hu- 
midifier is now in production. Wa- 
ter level in the bottom pan of the 
unit is controlled by a float valve. A 
hollow copper tube rotating in the 
water forces a thin stream of water 
to ascend onto a disc revolving at 
3450 RPM. The water is hurled on- 
to a circular copper comb and pul- 
verized. Mounted on the bottom of 
the disc are blades which create a 
turbulence. The vapor laden air es- 
capes through portholes in the 
dome. Coarse vapor falls to the bot- 
tom of the pan for reuse. 


Low-Cost Detergent 


A new low-cost detergent and 
wetting agent of the alkyl aryl sul- 
fonate type has been announced by 
the Monsanto Chemical Co. The 
product is said to be a clear, ex- 
tremely light colored solution, con- 
taining 30 per cent solids. The solids 
content is approximately 85 per 
cent active alkyl arly sulfonate and 
15 per cent sodium sulfate. It is 
stated to be remarkably resistant to 
decomposition by either strong 
acids or alkalies, even under ex- 
treme conditions. 


Alkali-Stable Emulsifiers 


Atlas Powder Co., Wilmington, 
Del., has announced two new sur- 
face active agents under the trade 
name BRIJ. They are for use in em- 
ulsifying or wetting where stability 
to high alkalinity or acidity is of pri- 
mary importance. Both products 
are polyoxyethylene lauryl alcohols. 
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G-S utility jars 


BRIJ 30 is said to be generally water 
dispersible and oil soluble. BRIJ 35 
is water soluble. 

The following are general charac- 
teristics for BRIJ 30: Form at 250 
deg. C., oily liquid; viscosity (cp. 
at 250 deg. C.), 25-125; titer (deg. 
C.), —; specific gravity, 0.92-0.98; 
color, lemon. Characteristics for 
BRI] 35 are given as being: Form 
at 250 deg. C., waxy solid; viscosity 
(cp. at 250 deg.), —; titer (deg. C.), 
35-36; specific gravity, 1.18-1.22; 
color, white. 

Samples and commercial quanti- 
ties are available. 





New Catalogs 


Of interest to users of small pack- 
ages of pure ethyl alcohol, U.S. In- 
dustrial Chemicals, Inc., New York, 
N.Y., has issued a four-page leaflet 
describing the company’s new con- 
tainer for U.S.I. Ethyl Alcohol, 
U.S.P. The specially designed outer 
package, according to the folder is 
made tamper-proof for the user’s 
protection. Copies of the leaflet 
may be obtained from the com- 
pany’s New York office, or from any 
branch. 


Kay, Inc., has announced the 
publication of a new promotional 
booklet with illustrations of point- 
of-sale displays the firm has created 
and produced for manufacturers. 


“Taylor Forge Stainless” provides 
a booklet which includes drawings, 
dimepsions and prices of new type 
fittings and flanges in piping sys- 
tems. The booklet is issued by the 
Taylor Forge & Pipe Works. 


Circular 460, Publications of the 
National Bureau of Standards, list- 
ing all Bureau publications from 
1901 to June 30, 1947, has been 
made available. Circular 460 may 
be obtained, at a cost of 75 cents, 
from the Superintendent of Docu- 
ments, U.S. Government Printing 
Office, Washington 25, D.C. 


An annotated bibliography of 
the literature of Compound G-4 
and Compound G-11 has been pub- 
lished as an issue of the “Sindar Re- 
porter.” The bibliography contains 
references and abstracts of almost 
one-hundred scientific and trade ar- 
ticles and patents, indicates that 
these substances have found wide- 
spread acceptance as fungicides, an- 
tiseptics, and germicides in the 
soap, cosmetic, and other fields. 
Copies are available upon request 
to the Sindar Corp., New York, N.Y. 


A list of recent scientific and tech- 
nical publications of British gov- 
ernment agencies has been com- 
piled by the Office of Technical 
Services of the Department of Com- 
merce, and is available to the public 
without charge. The list may be ob- 
tained by addressing the Reference 
Service, Office of Technical Serv- 
ices, Department of Commerce, 
Washington 25, D.C. 


The rapid strides being made in 
the refining of chemicals are out- 
lined in a colorful 12-page booklet 
published by Mallinckrodt Chemi- 
cal Works. The booklet includes a 
brief outline of company contribu- 
tions to industrial, medicinal, pho- 
tographic and analytical chemistry, 
followed by a glimpse of new hori- 
zons now opening to industry by re- 
cent chemical advances. Copies are 
available without charge. 


Robert Gair Co., Inc., has issued 
a 36-page booklet under the title 
Sealing. The booklet, which is pro- 
fusely illustrated, is divided into 
the major titles: Adhesives—Hand 
Sealing and Automatic Sealing, 
Gummed Paper Tape, Metal 
Stitches and Staples, and Metal 
Straps or Wire. 
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Canadian Cosmetic 
Tax Unchanged 


The repeal of the emergency ex- 
cise taxes in Canada, which were im- 
posed on November 18, 1947, will 
have no effect in reducing taxes on 
toilet preparations. The normal tax 
of 25 per cent was automatically re- 
stored by the repeal of the special 
excise taxes. 


Southern Rhodesia 
Rebates on Duties 


In order to encourage domestic 
manufacture of perfumes and toilet 
preparations, the Governor of 
Southern Rhodesia has announced 
a rebate of 50 per cent of the duties 
on oleic acid, and 40 per cent on 
cholesterol and coumarin, when 
used in the manufacture of such 
preparations. 


Haitian Excise Tax 
on Cosmetics 


Cosmetics of all types including 
creams, nail polishes, deodorants, 
hair oils, brilliantines, perfumes, 
toilet waters, and lotions are subject 
to an excise tax of 10 per cent unde 
a modified decree issued by the 
President of Haiti, dated October 
11, 1948. 

The tax on toilet powder, sachet 
powder and toilet soap was fixed at 
5 per cent. The tax is to be collected 
by the retailer. 


New Identification 
System 


A new identification system, de 
veloped by Wallich Laboratories, 
Los Ange les, Calif., for hospital use 
for new-born babies, uses flexible 
plastic-impregnated bands _ placed 
around the wrists and one ankle of 
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the infant. A main feature of the 
method is the use of a transparent 
plastic seal in liquid form which 
goes over the markings, adheres to 
the plastic, and quickly sets. Gauz- 
Seal is the name of the plastic seal 
protector, and it is packaged in a 
collapsible tube supplied by the 
New England Collapsible Tube 
Co., New London, Conn. 


Richard Hudnut 
Buys Chen Yu 


Richard Hudnut, New York, 
N.Y., has acquired Chen Yu, Inc., 
for an undisclosed purchase price. 





Charles Pennock 


Charles A. Pennock, president of 
Hudnut Sales Co., Inc., in making 
the announcement, said, ‘With 
sound management and consistent 
and aggressive promotion the Chen 
Yu line can obtain its fair share of 
the make-up specialties potential 
business.” 

Chen Yu will be maintained as a 
separate operating division with its 
own program of distribution. The 
key personnel of the Hudnut Sales 
Co. will head and direct the. new 
subsidiary. Headquarters for Chen 
Yu, Inc., will be at 113 West 18 St., 
New York, N. Y. 


Columbia Offering Cosmetics 
and Perfumes Courses 


The Spring Session Courses of- 
fered by Columbia University Col- 
lege of Pharmacy include Manutfac- 
ture of Cosmetics and Toilet Prep- 
arations, given by Professor H. M. 
Carter, and Perfume Materials and 
Perfumery, given by Edward Sa- 
garin. 

The cosmetics course deals with 
the theory and procedures used in 
the production of cosmetic prepara- 
tions. —The perfume course deals 
with the utilization of natural and 
synthetic materials in perfumery. 

Each course occupies one night 
weekly and the registration dates 
are January 26 to 29, College of 
Pharmacy, 115 West 68 St., N.Y. 


Chicago Society of Cosmetic 
Chemists Elects Officers 


The Chicago Society of Cosmetic 
Chemists has elected the following 
officers for 1949: President, Dr. S. 
D. Gershon; vice-president, E. L. 
Rose; secretary, Dr. S. Kramer; and 
treasurer, H. J. White. 

The first regular dinner of the 
society for the year was held January 
11, at the Electric Club. William E. 
Lieb gave a report on the papers 
presented at the December meeting 
in New York of the Society of Cos- 
metic Chemists and of the Scien- 
tific Section of the Toilet Goods 
Association. 


A. H. Bergmann Not 
With Oxzyn 


‘THE AMERICAN PERFUMER wishes 
to correct the statement which 
appeared in the November 1918 is- 
sue wherein it was stated that A. H. 
Bergmann is to act as a director of 
the Oxzyn Co. Mr. Bergmann states 
that he is not connected with Oxzyn 
but is a director of the American 
Home Products Corp. 
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Essential Oil Association 

Retains Specific Gravity Standard 
Members of the Scientific Section 

of the Essential Oil Association of 

the United States of America, held 





Dr. Eric C. Kunz 


their annual meeting December 8, 
at the Hotel McAlpin, New York, 
N.Y. It was decided to retain the 
specific gravity of 15 deg./15 deg. 
on all essential oils and ‘synthetics 
included in the organization’s Book 
of Specifications and Standards, but 
eventually to change the specific 
gravity of other articles not men- 
tioned in the specifications to 25 
deg./25 deg. Specific gravity speci- 
fications are important as they are 
performed customarily on virtually 
all liquid samples of essential oils, 
isolates and synthetics. 

Dr. Eric C. Kunz, chairman of the 
section for the past fifteen years, ex- 
plained that the decision was made 
only after considerable work had 
been done in the laboratory, and 
the members of the section had 
spent much time in weighing the 
technicalities involved. 

The organization’s — president, 
William Schilling, Jr., announced 
that its annual meeting was to be 
held at the Hotel Plaza, January 7, 
1949. Due to press schedule, THE 
AMERICAN PERFUMER is unable to 
report on that meeting in this issue. 


Chemical Market Research 
Association Meets 


The Chemical Market Research 
Association met December 9 at the 
Royal York Hotel, ‘Toronto, 
Canada. Gilbert E. Jackson, con- 
sulting economist, pointed to infla- 
tion and communism as perils to 
economy. Dr. L. G. Cork, head of 
the Chemistry Branch of the Cana- 
dian Atomic Energy Project, re- 
viewed early work on atomic fission. 
D. J. A. Retty, Chief Geologist of 
Labrador Mining and Exploration 
Co., Ltd., discussed the develop- 
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ment of iron ore production in East- 
ern Canada. H. A. Wood, Commis- 
sioner of Development, Canadian 
National Railways, spoke on trans- 
portation costs and plant location. 


Foster D. Snell 
Expands Coverage 


Foster D. Snell, Inc., has an- 
nounced the expansion of its Mar- 
ket Research Department to cover 
four forms of service as follows: 
Market Research, a Market Brief, 
Chemical Index, and Monthly 
Chemical Report. 


Blaisdell to Address 
DCAT Luncheon Meeting 


Thomas C. Blaisdell, Jr., Assistant 
Secretary of Commerce and Direc- 
tor, Office of International Trade, 
will be the guest speaker at the Mid- 
Winter Luncheon Meeting of the 
Drug, Chemical and Allied Trades 
Section, mg —— Board of Trade 
on January 18. The luncheon will 
be held in = Belvedere Roof of 
the Astor Hotel at 12:30 p.m. 


Moorhead Directs Canadian 
Sales for Florasynth 


At a meeting of Florasynth Lab- 
oratories (Canada) Ltd., held in 
Montreal, November 20, H. E. 
Moorhead, who has been associated 
with the company for a number of 
years, was elected a director and 
placed in charge of sales. The sales 
lorce is being enlarged to take care 
of the firm’s growing business. 

J. Lewis continues as managing 
agent. All other officers and the 
Board of Directors, of which Mr. 
Lewis and K. I. Litster of Toronto, 
are also members, continue in office. 


Orlandi Process Developed for 
Perfuming Printed Advertising 


The growing practice of perfum- 
ing advertisments in newspapers 
especially which records indicate 
has led to increased sales of the par- 
ticular perfume advertised has re- 
sulted in the development of a new 
yrocess by Frank Orlandi, New 
York, N.Y. With the Orlandi proc- 
ess it is stated that the paper rather 
than the ink as heretofore is im- 
pregnated with the perfume tinc- 
ture giving the tragrance longer life 
and also, it is said, reproducing the 
odor with greater fidelity. The proc- 
ess it is claimed may be employed 
with all kinds of paper in magazine 
and other forms of printed advertis- 
ing. 


Sparhawk’s Work with Odors 
Featured in American Magazine 


Charles V. Sparhawk, Sparkill, 
N.Y. who has devoted many years 
to the study of odors was the sub- 
ject of an interesting article illus- 
trated in color in the December 
1948 issue of the American Maga- 
zine. The article “Dollars from 
Scents” emphasizes his research 
work in animal odors. In his work 
he has created lures for trappers to 
attract animals, repellants to keep 
them away and deodorants to pre- 
vent their knowing that you are 
around. He has also developed de- 
odorants to remove odors from a 
house, a car, a mink coat and many 
other things. During the war he de- 
veloped a chemical to keep German 
dogs from trailing paratroopers. At 
the age of 19 after spending a year 
at sea Mr. Sparhawk studied chem- 
istry at Drexel Institute and since 
then has devoted his life to the per- 
fume and its allied industries. 


B. T. Bush in Grasse, France 
on 34th Trip Abroad 


Burton T. Bush, president of 
Bush Aromatics Inc., New York, 
N.Y. who sailed on the Queen 
Elizabeth December 23 for a brief 
visit to France is expected to return 
about February 1. Most of his time 
is being spent in Grasse. This is Mr. 
Bush’s thirty-fourth trip to Europe. 


Hitchcock Representing 
U.S. Industrial Chemicals 
Appointment of Orville Blake 


Hitchcock, of Boseman, Montana, 
as Northwestern technical repre- 





Orville Blake Hitchcock 


sentative has been announced by 
U. S. Industrial Chemicals, Inc., 
New York, N.Y. Mr. Hitchcock re- 
signed as assistant state entomolo- 
gist of Montana to accept the new 
post. 
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MACASSAR 


A WOOD SCENT RICH AND SUBTLE 
TO GIVE FINE EXTRACTS A WOODY FRAGRANCE 


DALTONIA 


A NEW CREATION OF REMARKABLE FRESHNESS 
AND TENACITY —1IS ESPECIALLY EFFECTIVE 
IN FLORAL BOUQUETS AND BALSAMIC ODORS 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 
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Abraham Seldner 
Guest Lecturer 


Abraham Seldner, chief chemist 
of F. Ritter & Co., Los Angeles, 
Calif., was guest lecturer at the Uni- 
versity of Southern California Col- 
lege of Pharmacy, December 2. He 
spoke on “The Science of Perfum- 
ery.” Earlier in the year, Mr. Seld- 
ner was guest chemist of the weekly 
program of the Southern California 
Section of the American Chemical 
Society, over the Los Angeles station 
of the American Broadcasting Com- 
pany Network. 


Albert Marshall Becomes 
Heyden Vice-President 


Albert E. Marshall has been 
elected vice-president of Heyden 
Chemical Corp., New York, N.Y. 
He will direct the Rumford Divi- 
sion of Heyden. Mr. Marshall has 
been president of the Rumford 
Chemical Works since 1938. 


Maurice Chez Elected 
President of Sales Builders 


Maurice R. Chez, sales manager 
of Sales Builders, Inc., Chicago, IIL, 
was elected president and a director 
of the company December 1. Sales 
Builders is the sales subsidiary of 
Max Factor & Co. Mr. Chez has been 
with Sales Builders for 21 years, and 
has been national sales manager fon 
the past 17 years. He will continue 
to be in charge of sales. 


Welsh Joins Ann Haviland 
as Sales Manager 


Gaston deHavenon, president ol 
Ann Haviland Co., New York, N.-Y., 





Edward Welsh 


has appointed Edward R. Welsh as 
sales manager. Mr. Welsh has been 
associated with Prince Matchabelli, 
Inc. His appointment became effec- 
tive January 1. The company plans 
an extensive promotional program 
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and to expand its present sales cov- 
erage throughout the country. 


California Cosmetic Association 
Holds Big Dinner Dance 


The annual dinner dance of the 
California Cosmetic Association 
was held at the Beverly Hills Hotel, 
December 10. Following a_ buffet 
dinner, dancing was enjoyed to the 
music of Gonzales and His Orches- 
tra. A television set was given as a 
door prize. 


Committees for 23rd Annual 
DCAT Dinner Appointed 


Robert B. Magnus, chairman ol 
the Drug Chemical and Allied 
Trades Section of the New York 
Board of Trade, has announced the 
appointment of the following chair- 
men to head committees for the 
23rd Annual DCAT Dinner, to be 
held March 10, at the Waldortf-As- 
toria Hotel: Lloyd I. Volckening, 
Dinner Arrangements; Fred _ J. 
Stock, Program Committee; Harold 
C. Green, Publicity Committee; J. 
P. Remensnyder, Reception Com- 
mittee; Carle M. Bigelow, Honor 
Guest Committee. 


Bartold Placed in Charge 
in Chicago by Norda 


Norda Essential Oil and Chemi- 
cal Co., Inc., New York, N.Y.., 
has appointed Harry C. Bartold 
vice-president and placed him in 
charge of the Chicago Division. Mr. 
Bartold started with Norda about 
25 years ago. His father was also an 
essential oil man. In a few weeks 
Mr. Bartold will announce addi- 
tional Norda salesmen to serve in 
the Chicago, St. Louis, Kansas City 
and Dallas areas. 


Pepsodent Appoints Two 
to Sales Posts 


Harry D. McQueen has been ap- 
pointed wholesale sales manager ol 
the Pepsodent Division of Lever 
Brothers Co., Cambridge, Mass., 
and Otto J. Hajek has been named 
assistant to the general sales man- 
ager. 


Kimble Appoints Dennis 
Sales Manager 


E. B. Dennis, Jr., has been named 
general sales manager of Kimble 
Glass, division of Owens-Illinois 
Glass Co., Toledo, Ohio. K. G. He- 
witt, former manager of the Phila- 
delphia branch ofhce, will succeed 
Mr. Dennis as sales manager of the 
Container and Accessories Division. 


Corday Buys Fifty- 
Sixth Street Building 
Benson Storfer, president of Cor- 


day, has purchased a seven-story 
building at 29 West 56 St., New 





Benson Storfer 


York, N.Y. The building was pur- 
chased from Bonwit Teller, Inc.. at 
a reported price of about $150,000. 


Rita Terrell Experimenting 
With Flower Farm in N.J. 


Rita Terrell has purchased a 
farm in Mt. Airy, N.J., which she 
intends using as an experimental 
flower farm. 

Rita Terrell Perfumes has opened 
offices and showrooms at 401 Blee- 
ker St., New York, N.Y. 

St. John Terrell, son of Rita Ter- 
rell, is general manager of the firm, 
Frank Graf is chief chemist. 


Peterson Becomes Chicago 
Manager for Enjay 


The Enjay Co.. New York, N.Y., 
has appointed W. H. Peterson man- 
ager of its Chicago office. Mr. Peter- 
son has been with the company since 
1943. 


Dr. Lewis to Receive 


AIC Gold Medal 


Dr. Warren K. Lewis, emeritus 
professor of chemical engineering 
at Massachusetts Institute of Tech- 
nology, has been unanimously se- 
lected to receive the 1949 Gold 
Medal of The American Institute 
of Chemists. 

Lawrence H. Flett, president of 
the Institute of Chemists, has stated 
that the award is made in recogni- 
tion of Dr. Lewis’ administrative 
ability, leadership, and outstanding 
success as a teacher. 

Presentation of the medal to Dr. 
Lewis will be made at the Annual 
Meeting of the Institute, to be held 
in Chicago, IIl., May 6 and 7. 
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Special Representatives for 


e Absolute Supreme Flower Essences 


Jasmin Supreme, Orange Flower Supreme, Rose Supreme, 


etc. 


e Surfine Essential Oils 


Lavender, Lavandin, Geranium Bourbon, Ylang Ylang, 


etc. 


e Resinoids 


Benzoin, Mousse de Chene, Orris, Opoponax, ete. 


PRODUCTS CORPORATION 


12 EAST 22nd STREET, NEW YORK 10 


CHICAGO—A. C. DRURY & CO., INC. 
219 EAST NORTH WATER STREET 
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Tombarel Freres, Grasse 
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Pennock Speaks at 
Foragers Meeting 


The 52nd Annual Banquet of the 
Foragers of America was held Janu- 
ary 8, at the New York Athletic 
Club. Charles Pennock was guest 
speaker. 


Ungerer Holds 
General Sales Meeting 


Representatives from New Eng 
land, the South, East and Midwest, 
were present last month at a three- 
day general sales meeting of Un- 
gerer & Co., New York, N.Y. 

The meeting featured group dis- 
cussions at the main office, and a 
tour of the plant at Totowa, N.]. 
Among the topics discussed were 
market conditions, new products, 
compounds and specialties, service, 
flavoring materials and manufac 
turing. 

Ivon H. Budd, vice-president in 
charge of sales, was chairman of the 
meeting. F. H. Ungerer, president, 
delivered an address of welcome. 
Other speakers were: K. G. Voor- 
hees, executive vice-president; Wil- 
liam H. Dunney, Jr.; and William 
H. Dunney, Sr., perfume chemists; 
G. V. Branigan, techincal director; 
F. C. Schilling, plant supervisor; 
Jacques Honan, in charge of flavors; 
and F. C. Miller. 

Sales representatives in - New 
York who attended were: W. A. 
Bush, N. E. Gallagher, C. ‘T. Parez, 
J. R. Martin, I. H. Budd and Henry 
Budd. Out-of-town representatives 





were: Ira Bennett, W. E. Kell, E. M. 
lysdal, J. L. Slais and E. C. Dohr- 
mann. 


Grant Succeeds Dorland 
for Dow Chemical 


The Dow Chemical Co., Mid- 
land, Mich., has announced the ap- 
pointment of Leo B. Grant as man- 
ager of its New York sales office, suc- 
ceeding Ralph E. Dorland, who 
held the position from 1919 until 
his death last May. Mr. Grant was 
associated with Dow’s magnesium 
division in Midland for 20 years be- 
fore joining the executive staff of its 
New York office about a year ago. 


Soap and Detergent 
Meeting This Month 


he Soap and Detergent Manu- 
facturers’ Association is to hold an 
important industrial meeting at the 
Hotel New Yorker, New York, N.Y., 


January 25th. 


Materials Handling 
Conference 


What was said to be the broadest 
conference on the problems of ma- 
terials handling to be conducted in 
this country was held at Convention 
Hall, Philadelphia, Pa., January 10- 
14. It was held concurrently with 
the Materials Handling Show where 
equipment was on display. 





Joan Bennett Perfume 
in Vending Machines 


Perfume dispensers are to be in- 
stalled in Los Angeles, New York 
and Chicago to vend Joan Bennett 
perfume and cologne. A one-quar- 
ter dram vial is obtained for 25 
cents. The perfume has been put 
out in larger packages for retail 
sales by Bradley Jay, Chicago, III. 
Jeff Distributors, also of Chicago, 
will handle vending machine sales. 


MEM Elects 
Officers 


Stephen H. Mayer has _ been 
elected president and Peter C. Golff- 
ing has been made vice-president of 
the MEM Co., Inc., New York, N.Y. 
Chis latest development in the his- 
tory of the 97-year old firm contin- 
ues a tradition of family manage- 
ment of the business which was 
founded by the great grandfather of 
the present executives. 


Winthrop-Stearns and General 
Drug Consolidate Sales Staffs 


Che sales organizations of Win- 
throp-Stearns Special Markets Di- 
vision and General Drug have been 
consolidated. Representatives have 
headquarters in: Atlanta, Boston, 
Buffalo, Charlotte, Chicago, Dallas, 
Kansas City, Los Angeles, Minneap- 
olis, New York, Portland and St. 
Louis. Listings may be found in 
telephone books under Winthrop- 
Stearns, Inc. 


1 series of meetings between representatives, executives and department heads featuring the year-end sales conclave recently held by 
Fritzsche Brothers, Inc., New York, N.Y., reached its climax in a dinner-dance, held December 11, in Hotel New Yorker’s Grand Ballroom. 
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November Meeting of CDACA 
Well Attended 


The November meeting of the 
Cincinnati Drug & Chemical Asso- 
ciation, Inc., was held on Novembe1 
22 at the Sinton Hotel. Over fifty 
members turned out for the excel- 
lent dinner and were entertained 
by the wit of Ollie James. 


Colonel Rieser on 
Extended Cruise 


Colonel Norvin H. Rieser has left 
for an extended cruise in Southern 
waters on his auxiliary schooner 
Venida. Mrs. Rieser is accompany- 
ing him on the voyage. Colonel Rie- 
ser is president of the Rieser Co., 
Inc., New York, N.Y., makers ol 
Venida hair nets. 


Winifred Sargent Joins 
Lueders 25-Year Club 


With the completion of twenty- 
five years in the service of George 
Lueders & Co., New York, N.Y., 
Mrs. Winifred Sargent became the 
forty-second member of the Veter- 
ans’ Association of that company. 
During her years of tenure, Mrs. 
Sargent has been in charge of the 


switchboard. A luncheon was ten- 
dered her at the Drug Club. 


BIMS Annual Dinner 
at NYAC 


The BIMS are to hold their an- 
nual dinner at the New York Ath- 
letic Club, January 27. Jimmy Ley- 
den will be master of ceremonies. 


Dr. Frolich Promoted 
by Merck 


Dr. P. K. Frolich, director of re- 
search and development for Merck 
& Co., Inc., Rahway, N.J., has been 
appointed vice-president for re- 
search and development, it has been 
announced by President George W. 
Merck. 


John Powell Relinquishes 
Interest in Firm 


A gathering of more than 150 as- 
sociates, employees and friends was 
held in the Vanderbilt Hotel, De- 
cember 16, to pay tribute to John 
Powell, president of John Powell 
& Co., New York, N.Y. Mr. Powell 
announced the completion of plans 
for the acquisition of his interest in 
the company by his associates, Wil- 
liam J. Pollert, H. Alvin Smith and 





Shown above are Dr. Alfred Weed, H. Al- 
vin Smith, John Powell and William Pol- 
lert. On behalf of the firm, Dr. Weed is 
presenting Mr. Powell with a ticket for a 


trip around the world. 


Dr. Alfred Weed. The new owners 
stated that there would be no 
change in the financial or operating 
setup of the organization. 

Highlight of the evening was the 
presentation of a ticket for a trip 
around the world, a gift from the 
company. Mr. Powell has been as- 
sociated with the insecticide indus- 
try for more than 35 years. The 
company which bears his name is 
celebrating its Silver Anniversary. 
Mr. Powell will continue to serve 
the National Association of Insec- 
ticides and Disinfectant Manutfac- 
turers as treasurer. 


OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 
are now readily available. 


W. J. BUSH & CO., Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. 


LONDON 


MITCHAM 


NATIONAL CITY, CAL. 


WIDNES 
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GERARD J. DANCO, INC. 


5 EAST 19th STREET e NEW YORK 3, N. Y. 


TELEPHONE: OREGON 3-6790 CABLE ADDRESS: CODAN, N. Y. 


FINE ESSENTIAL AND FLORAL OILS 
AROMATIC CHEMICALS 
MUSK—CIVET—AMBERGRIS 


DPD OD Ds 
| 


Exclusive Agents in the 
United States, Canada and Mexico for 


CAMILLI, ALBERT & LALOUE, S.A. 


GRASSE, FRANCE 


and 


ETABLISSEMENTS VICTOR HASSLAUER 
PARIS, FRANCE 


“Danco Quality Guaranteed by Reputation” 


NEW YORK CHICAGO MONTREAL PARIS 
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“Elsie the Cow” for 


Youngster Line 


Columbia Laboratories, Blooms- 
burg, Pa., has announced a line ol 
toiletries for young people to be 
decorated with a likeness of Bor- 
den’s “Elsie the Cow.” The line con- 
sists of bubble bath, shampoo, han 
dressing, cologne and skin lotion. 


John Mahoney Joins 
Foster D. Snell 


John J. Mahoney has joined Fos- 
ter D. Snell, New York, N.Y., as Di- 
rector of Engineering. Mr. Mahoney 
is a graduate of the College of the 
City of New York, and subsequently 
studied at the University of Penn- 
sylvania. 


Purely Personal 


OGILIVIE SISTERS is offering 
a series of boar-bristled, Ceylon sat- 
inwood hair brushes at $5.75 to 
$9.75. 


CHARLES LUCKMAN, presi 
dent of Lever Brothers Co., Cam 
bridge, Mass., has. been made a 
Chevalier of the French Legion ol 
Honor. 


DEL RUSSO, director of make- 
up for Revlon, was interviewed by 
Mary Margaret McBride on Dec- 
ber 15. 


HAROLD BOGGAN has been 
assigned Arkansas, Kansas, Okla- 
homa, Louisiana, Missouri, New 
Mexico, Colorado, Wyoming and 
Nebraska to cover for Dermetics, 
Inc., New York, N.Y. 


R. H. BAUGH has been made 
general branch manager of the 
Cleveland office of Monsanto 
Chemical Co., St. Louis, Mo. 


SAMUEL KLEIN has been ap- 
pointed to the technical staff of Van 
Dyk & Co., Inc., Belleville, N.J. He 
will head up the newly formed Di- 
vision of Aromatic Products Re- 
search and Development. 


RODERIC F. MUDGE, son of 
Arthur W. Mudge, treasurer of Aro- 
matic Products, Inc. New York, N.Y. 
and brother of Shaw Mudge of P. 
Robertet Inc., New York, N.Y. is to 
be married to Miss Sylvia Buell Sin- 
clair of Riverside, Conn. early in the 
coming Summer. Mr. Mudge is an 
alumnus of the Choate School. He 
served in the army in the South Pa- 
cific and attended for two years 





Seen recently on the Boardwalk in Atlantic 

City during the convention season are 

Irch Payne, Joe Fein and Fred Eromholz, 

of Florasynth Laboratories, Inc., New 

York, N.Y. All three report with optimism 

on the New Year and the prospects that it 
holds. 


Georgetown University. At present 
he is in the Fine Arts School of Co- 
lumbia University. Miss Sinclair, 
the daughter of Mrs. M. H. Biddle 
Sinclair, of Riverside, Conn. was 
educated at the Greenwich Acad- 
emy and Bennington College and is 
well known in social circles. 


THE AMERCHOLS ARE NATURALLY pifFeReNT! 


CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


These non-ionic, surface-active agents are NATURALLY good for the skin. Of biological origin, they repre- 
sent odorless, color-free forms of cholesterol and related rare sterols which we isolate from animal tissues. 


The Amerchols are efficient, highly active emulsifiers, penetrants and emollients for cosmetics and pharma- 


ceuticals, 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


Here is complete information 


WRITE ON YOUR LETTERHEAD FOR OUR NEW TECHNICAL BOOKLET 


Contains technical data on the use of the Amerchols in o/w and w/o emulsions. 
Formulas for cold creams, vanishing creams, antiperspirants, shaving preparations, 
emollient creams, ointments, lotions, hair preparations, etc. 


OUR RESEARCH LABORATORIES ARE AVAILABLE TO YOU FOR ADVICE AND 
INFORMATION AT ALL TIMES. 


AMERICAN CHOLESTEROL PRODUCTS, INC. 


NEWJERSE-Y 


| 
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E.. really fine flowery fragrance—be it in creams, lotions, 
powders or even extract or cologne strength—you will find that Floralie 
No. 21 gives amazing results at surprisingly low cost. 
The price of Floralie No. 21 is $7.50 the pound or 60 cents the 
trial ounce, and only by actually examining this new creation can you 
. 
really appreciate its outstanding value—perfume-wise and dollar-wise! 


We shall be glad to send you a testing sample of Floralie No. 21 | 


upon request. | 


COMPAGNIE PARENTO 


INCORPORATED | 


CROTON : ON: HUDSON, NEW YORK 


NEW YORK DETROIT CHICAGO LOS ANGELES SAN FRANCISCO TORONTO MONTREAL 
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The Rieser Co., New York, N.Y., 
has reintroduced VENIDA MEN- 
THO-KERCHIEFS. 


HELENA RUBINSTEIN plans 
to cut the number of outlets for her 
products. 


RAYMON F. DeVOE has been 
elected vice-president of the Robert 
Gair Co., New York, N.Y. 


JOHN ROBERT POWERS 
PRODUCTS CO., INC., | has 
changed its address to 247 Park 
Ave., New York, N.Y. The tele- 
phone number is Mu 8-4143. 


GEORGE O. PROUT is repre- 
senting John Hudson Moore, Inc., 
in Missouri, Kansas, Minnesota, 
North Dakota, South Dakota, Iowa 
and Nebraska. J. W. STEVENS, 
previous representative, has taken 
over Michigan and the Wisconsin 
territory. 


LEROY ROOT of the Scovill 
Mfg. Co., Waterbury, Conn. re 
cently visited his old home in Loui- 
siana in company with his wife and 
daughter, The trip was made by au- 
tomobile leisurely and afforded Mr. 
Root a well earned vacation. 


‘The December 4, 1948 issue of 
Collier's has a feature story on the 
life of HELENA RUBINSTEIN. 


JOHN A. UNDERWOOD, vice- 
president in charge of sales and pro- 
motion of the Lehn & Fink Prod- 
ucts Corp., has resigned. 


VONTELLA BUCHHOLTZ 
KIMBALL has been made national 
educational director for Tussy Cos- 


metiques, New York, N.Y. 


The advertising expenditure for 
SHULTON, INC., is to represent a 
3314 per cent increase for 1949 over 
the preceding year. 


Christmas bonuses ranging from 
114 to 8 per cent of a year’s salary, 
depending on length of service, were 
paid to the employees of JOHN 
POWELL & CO., New York, N.Y. 


\t the December meeting of the 
Scientific Section of the Toilet 
Goods Association, Inc., DR. AL- 
BERT PACINI was unanimously 
elected vice-chairman of the section. 


OWENS-ILLINOIS GLASS CO., 
has announced price increases of 
approximately 10 per cent on its 
metal and plastic closures for glass 
containers, effective January 1. 


GERALD J]. KLOPFENSTEIN 
has been appointed to the newly cre- 
ated post of assistant to the vice- 
president and director of sales for 
Bowser, Inc., Ft. Wayne, Ind. 


A special two-cream combination 
offer of POND’S Cold Cream and 
Dry Skin Cream, for the price of the 
Cold Cream alone is announced. 


PAUL C. McMILLAN has been 
appointed manager of the newly 
created San Francisco office of Mon- 
santo Chemical Co.’s Export Sales 
Department. 


The Journal of the American 
Medical Association has accepted 
HUDNUT Home Wave for adver- 
tising. 


DR. RICHARD E. CHAD- 
DOCK has been named manager of 
Hercules Powder Co.’s sales research 
division. 


SHELLEY MARKS, New York, 
N.Y., lists I. Magnin & Co., as its 
new West Coast outlet. 


HIRESTRA LABORATORIES, 
INC., New York, N.Y., is offering a 
$3.50 Hormone Face Cream and a 
$2.00 Hormone Hand Beauty for 
$3.50. Good through January. 


BEN’J. FRENCH, INC. 


Essen fi al Ob, 


=" _ 


DESCOLLONGES 
PRODUCTS 


JASMAROME 


A remarkable reproduction of the natural oil extracted from po- 
made, Gives splendid results used alone or with the natural oil. 


JASMOLIA 


An unusually fine Jasmin odor at low cost. 


160 FIFTH AVENUE 
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CONDENSED CHEMICAL DICTIONARY. Compiled and edited by the 
Editorial Staff of the Chemical Engineering Catalog, under the 
editorial direction of Francis M. Turner. Lists 18,000 chemicals 
and their synonyms, formulas, colors, properties, constants, spe- 
cific gravities, melting and boiling points, solubility in water, 
ether and other solvents, preparation and ingredients, with proc- 
ess—indispensable for all who have occasion to work with chemi- 
cal products or raw materials. 756 pp. $12.00 postpaid. 


EMULSION TECHNOLOGY, THEORETICAL AND APPLIED. A symposium 
on the theory of emulsion, explaining viscosity, surface film, sur- 
face tension, solid particles, adsorption, hydration, oriented ad- 
sorption, oriented wedge and electro-kinetic theories and their 
contribution to various phenomena of emulsification. Special 
features: Anion Active Agents, Cation Active Agents, Non-Ionic 
Agents, and Miscellaneous Emulsifiers. List includes trade 
names, chemical composition, emulsion type, references, manu- 
facturer, and recommended uses. Much data on methods of for- 
mation of practical emulsions. 360 pp. $6.50 postpaid. 


THE ESSENTIAL OILS. VOL. 1. By Ernest Guenther. Covers (1) The 
Origin and Development of the Essential Oil Industry; (2) The 
Chemistry and Function of Essential Oils in Plant Life; (3) The 
Products of Essential Oils: Methods of Distillation, Enfleurage, 
Maceration and Extraction with Volatile Solvents: (a) Distilla- 
tion of Essential Oils, (b) Natural Flower Oils, (c) Concen- 
trated, Terpenless and Sesquiterpenless Oils; (4) The Examina- 
tion and Analysis of Essential Oils, Synthetics and Isolates. In- 
dispensable for up-to-date information on the chemistry, produc- 
tion, and analysis of essential oils. 448 pp. $6.00 postpaid. 


THE LAW OF FOODS, DRUGS & COSMETICS. By Harry A. Toulmin, 
Jr. Working manual of Official Government Regulations, FDA 
Trade Correspondence Rulings, Official Forms and Charts. 
Thorough analysis of the decisions relating to: False and Mis- 
leading Advertising, Unfair Competition and Misbranding, In- 
formative Labeling. One large volume, 1460 pp. ( Will be kept 
up-to-date with pocket supplements for modest additional 
charge ). $17.50 postpaid. 


(NTRODUCTION TO EMULSIONS. By George M. Sutheim. Timely 
discussion of the principles, properties, methods of preparation 
and practical application of emulsions. Contains an extensive 
bibliography, and comprehensive list of emulsifying agents, the 
latter in table form, giving the trade names of emulsifying 
agents in current use, their chemical composition, the group to 
which they belong, the type of emulsion they help to produce, 
the pertinent bibliography and the manufacturer. 265 pp. $4.75 
postpaid. 


PERFUMES, COSMETICS and SOAPS. By William A. Poucher. 

VOL. I—DICTIONARY. Every substance used in the manufac- 
ture of perfumes and cosmetics fully described. Vol. I puts at 
your command wide new resources for developing new products, 
and for effecting economies and improvements by choosing 
the best of all available materials. 440 pp. $8.00 postpaid. 

VOL. II—-PRODUCTION, MANUFACTURE AND APPLICA- 
TION OF PERFUMES OF ALL TYPES. New edition covers 
in full the methods of production of perfumes, their chemistry, 
odor analysis, selection for various purposes, and compounding 
from various materials. Complete monographs explain all the 
floral perfumes, giving the botanical varieties, the odor classifica- 
tion, the chemical composition, practical suggestions for com- 


Selected Book List 


pounding, and the best ingredients. Additional chapters give 
many new formulas for fancy perfumes and toilet waters. 426 
pp. $8.00 postpaid. 

VOL. III-TREATISE ON COSMETICS. The best of present- 
day cosmetics explaining in detail how to prepare them from 
commonly available materials by easily applied methods. Shows 
how to vary perfumes and colors to obtain any desired result; 
warns against specific causes of defective products. Each chapter 
covers the many varieties of a type of cosmetics, and is loaded 
with representative formulae. The most comprehensive book 
now available on cosmetics—indispensable to everyone in the 
field. 228 pp. $7.00 postpaid. 


MARKETING DRUGS & COSMETICS. By Louis Bader. How to best 
introduce new products, how to get the most from advertising, 
how to arrange displays that sell by themselves, and a hundred 
other means to profitable merchandising. Directions for packag- 
ing, explaining the importance of size, shape, style, color, design 
and materials. Information on government regulations, price leg- 
islation, use of research sources and methods of finance. Details 
of trade practices, merchandising policies, discounts, sales plans, 
securing dealer cooperation, and ways to increase turnover and 
profits in the retail store. $5.00 postpaid. 


MODERN COSMETICOLOGY. By Ralph G. Harry. Partial contents: 
Emulsions, Cleaning Creams, Milks and Lotions. Acid Creams, 
Face Packs and Masks, Mud Creams, Vanishing Creams, Powder 
Creams. Lubricating Creams. Astringents and Skin Tonics. Lip- 
stick. Make-up. Face Powders. Sunburn and Suntan Prepara- 
tions. Deodorants. Depilatories. Antitoxidants. Bath Preparations. 
Bath Oils and Emulsions. Foam Baths. Hand Creams and Lo- 
tions. Dental Preparations. Mouthwashes. Shaving Preparations. 
Hair Tonics and Lotions. Hair Creams and Fixatives. Permanent 
Waving Solutions. Hair Setting Lotions and Hair Lacquers. Hair 
Shampoos and Soapless Detergents. Manicure Preparations. Eye 
Lotions. Baby Preparations. Foot Preparations. Insect-Bite 
Preparations. Humectants. Acne Preparations. Coloring of Cos- 
metic and Toilet Preparations. 514 pp., illustrated. $12.00 post- 
paid. 


MODERN COSMETICS. By E. G. Thomssen. Contents: Cosmetic 
Classification, Face Powder, Creams, Lotions, Deodorants, Bath 
Preparations, Make-up Preparations, Rouges, Eye Preparations, 
Lipsticks, Suntan Preparations, Hair Preparations, Hair Waving 
Preparations, Shaving Media, Dentifrices, Miscellaneous Cos- 
metics, Perfumes, Machinery and Equipment for Cosmetics, 
Packaging Equipment Layout, Layout of Cosmetic Factory. 644 
pp. $8.00 postpaid. 


NATURAL PERFUME MATERIALS. By Y. R. Naves and G. Mazuyer. 
Describes the raw materials used in the extraction, choice, puri- 
fication and recovery of volatile solvents; the preparation of 
tinctures and infusions; the treatment of concretes; resins and 
balsams; the extraction of the aromas of fruits and distilled 
flower waters; the manufacture of pomade and perfumed oils by 
the use of vegetable and animal fats and mineral oils, properly 
chosen and prepared; the processes of digestion and enfleurage 
on solid and liquid absorbents; and the extraction of decolorized 
absolutes and pomades from the diffused products. Contains 
much information on the chemical composition and analytical 
examination of extraction products; and descriptions of plant and 
raw materials that are subjected to extraction. 355 pp., illus- 
trated. $6.75 postpaid. 


When ordering send check or money order to 


MOORE-ROBBINS PUBLISHING CO., Book Dept. 


SBASGT 328th ST... 


NE W 


YORK 16, 
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CHARLES R. WINTER has 
joined John Powell & Co., New 
York, N.Y., as regional sales man- 
ager for the North Central States. 
His headquarters will be in Chicago. 


JEAN LAURENT has been made 
editor of Cosmetics and Toiletries. 
MYRA CONKLIN is managing ed- 
itor. 


LEONORE BUEHLER has be- 
come advertising manager for Don 
othy Gray. 


Hercules Powder Co., Wilming- 
ton, Del., has announced that J. B. 
WIESEL has become assistant to the 
general manager, CARL W. EURE- 
NIUS is director of sales, and A. R. 
OLSEN has been made manager ol 
plastics promotion. All of the above 
are in the Cellulose Products De- 
partment, 





Obituary 


Paul Wertheimer 


Paul Wertheimer, former Chair- 
man of the Board of Bourjois, Inc., 
died December 28, in the American 
Hospital, Paris, where he had been 
a patient for several weeks Mr. Wer- 
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at low solids. 





theimer was 65 years of age. Mr. 
Wertheimer was born in Paris. He 
and his brother, Pierre Wertheimer, 
expanded Bourjois to its present 
world-wide importance in the per- 
fume and cosmetic field. Surviving 
beside his brother, is his widow, 
Mrs. Madeleine Bollack Wertheim- 
er, a daugter, Mrs. Claude Bern- 
heim, and a son, Antoine. 


Peter T. Ingram 


Peter T. Ingram died December 
17 following a long illness. He was 
59 years of age. Mr. Ingram was 
president of Gane and Ingram, Inc., 
Gane’s Chemical Works, Inc., A. 
Maschmeijer, Jr., Inc., and Chemi- 
cal Industries, Inc. 


James W. Smith 


James W. Smith, a supervisor of 
E. F. Drew & Co., New York, N.Y.., 
died December 28, as a result of a 
fall. He was 39 years of age. 


L. M. Van Riper 


L. M. Van Riper, vice-president 
in charge of advertising for McKes- 
son & Robbins, Inc., Bridgeport, 
Conn., died December 3, after a 
brief illness. Mr. Van Riper would 
have been 71 years of age on Christ- 








mas Day. He had held his position 
as advertising manager since 1938. 


Chauncey Goss, Jr. 


Chauncey Goss, ]r., vice-presi- 
dent and a director of the Scovill 
Manufacturing Co., Waterbury 
Conn., died December 19 at the age 
of 69. Beginning as a caster’s helper, 
and learning the business from the 
ground up, Mr. Goss had been asso- 
ciated with the Scovill company for 
nearly fifty years. 


Edward Watson Kinsella 


Edward Watson Kinsella, former 
vice-president of Kinmac Co., Inc., 
New York, N.Y., died December 15, 
after a long illness. He was 56 years 
of age. Mr. Kinsella was formerly 
with Rigaud, Inc., as assistant sales 
manager, and for eight years was di- 
rector of the toiletries division of 
the Harold F. Ritchie Sales Corp. 


Charles Levis 


Charles Levis, retired vice-presi- 
dent of the Owens-Illinois Glass 
Co., Toledo, Ohio, died in St. Louis 
December 2, at the age of 88. Mr. 
Levis was a son of the late Edward 
Levis, a founder of the Illinois Glass 
Co. 


EAST NORWALK, CONNECTICUT 
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Ve e g U m Magnesium 


Aluminum Silicate 
VEEGUM is a hydrophyllic colloid forming high viscosity gels 


Its unique combination of properties points to various applica- 
tions...as a binder, emulsifier, lubricant, film former, dispersant, 
suspending agent and thickener. 
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MARKET REPORT 






Industrial Alcohol Prices Declining 


HE trend in raw materials prices was mixed, but there 

was a somewhat better inquiry in the market from 
buyers who appeared anxious to purchase goods at pre- 
vailing levels for delivery after the year-end inventory 
period or sometime in the latter part of January. 

While dealers are ging into a new year with only mod- 
erate inventories and prices on a great many articles are 
at the lowest level since the war, political and economic 
developments both at home and abroad, and a slacken- 
ing in industrial operations in some areas all tend to 
make it exceedingly difficult to make any predictions 
regarding future business. 

Buying of citrus oils, fruit flavors and various other 
articles that go into beverages and food specialties should 
grow more active within the next sixty or ninety days 
as manufacturers begin preparations for their coming 
Spring trade. Future raw material replacements for the 
account of the soap, toiletry, cosmetic and perfume 
trades will be dependent upon the extent of the demands 
for their finished goods over the year-end holiday season. 
Up to the time this report was completed it was still not 
clear as to how year-end sales of some finished goods 
would compare with previous years. 

The outlook regarding trade in the insecticide field is 
highly clouded especially in the light of disappointing 
sales over the past month for the account of the State of 
Florida. Sales of the general line of insecticides have 
proven very disappointing over the last six months and 
reports from that industry are not particularly favorable. 


INDUSTRIAL ALCOHOL MARKET WEAK 

There was a decided recovery in such oils as Ceylon 
citronella, lemongrass, and anise but the industrial alco- 
hol market was weak and declining, lanoline remained 
competitive, and the California Fruit Exchange an- 
nounced a reduction of 25 cents a pound in its prices 
for both coldpressed and distilled orange oils. 

The reduction in California orange marked the first 
change in Exchange brand oil since 1945. While the pro- 
ducers pointed out that the reduction was not justified, 
especially in view of current high costs, nevertheless the 
more reasonable prices should tend to encourage the use 
of California orange, whereas any increase in quotations 
would serve to discourage consumption. The oil enjoys a 
heavy demand, but production has continued to increase 
at a greater rate than consumption with the industry 
facing the problem of disposing of increasing quantities 
of oil especially from Florida. 

Buyers of certified colors have received revised con- 
tract schedules as the result of a price increase of approxi- 
mately 8 per cent by manufacturers of all certified food, 
drug and cosmetic colors. The increase in prices is neces 
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sitated by increasing raw material and manufacturing 
costs. 

Natural glycerin is featured by a strong tone. Accord- 
ing to well informed circles there is likely to be a pinch 
in the supply of this major chemical before synthetic 
material appears in the market in sufficient quantities to 
relieve the tight position. Such a prediction is regarded 
as highly significant since an increasing supply of the 
new synthetic material had been expected in the market. 


NATURAL GLYCERIN CONSUMPTION 


If consumption of natural glycerin continues at its 
current rate and production fails to improve, a shortage 
could easily develop in January. Large consumers would 
feel more comfortable if there were 50,000,000 pounds of 
glycerin on hand rather than the 40,000,000 pounds. 
Should production of synthetic material reach 30,000,000 
pounds for the next three months, and assuming con- 
sumption of natural glycerin will continue at a higher 
rate than production, stocks at the end of the three 
month period would still be under 50,000,000 pounds. 

The trend in menthol was downward because of a 
narrow demand here and more favorable shipping prices 
from Brazil. Toward the close of the period under re- 
view there was a spread of approximately $1 per pound 
between spot prices and the prices named for new crop 
menthol from Brazil for March forward shipment. The 
prices quoted on new crop material for March shipment 
ranged from $8 to $8.25 per pound, duty paid. 

Although industrial alcohol prices have fallen ap- 
proximately 20 cents a gallon over the past few weeks, 
the situation at the close remained a highly competitive 
affair with predictions in the trade to the effect that the 
downward curve in selling schedules would be further 
extended. The persistent downward trend in the market 
caused large consumers to be extremely cautious in their 
purchases and the competitive situation promises to be 
further aggravated by the appearance of increasing 
quantities of synthetic alcohol upon the market. 

Among the gums, better grades of ribbon tragacanth 
lost ground because of an inactive demand. Usual season 
demand for gum benzoin proved disappointing. 

The strong outlook in several basic chemicals and 
higher costs of others should add considerable strength 
to the aromatic chemical market with the exception of 
alcohol. Major potash compounds, namely carbonate 
and caustic potash have recently advanced in price and 
caustic soda and soda ash prices are fully maintained by 
makers at the higher levels established in the first half of 
last year. New Jersey Zinc Sales Co. announced that its 
prices on all grades of zinc oxide were advanced 2 cents 
per pound on January 7. 
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avender Oil 40/42 

avender Oil USP 

avendin Oil 22/24 
for the perfume manufacturer 


who is looking for 


and colognes of high odor value. 


Samples and information gladly 





urnished upon 
request 


veil of illusion 


Today’s great cosmetic business is based on the principle 


Adrian & Cie., Marseilles—gr ars ¢ istillers 
, areeiles—growers and distillers. of drawing the flattering veil of illusion to 


create the impression of beauty. 


To attain success in creating such illusion through the 
products that achieve it requires a special 

combination of chemical knowledge, skill, experience and 
imagination on the part of the cosmetic chemist. 


We have applied these abilities for over 40 years to 
| | the requirements of our private brand customers and have 
Phd bid brought tangible success to the business of illusion. 
BUSH AROMATICS, INC. 
| | | 136 LIBERTY STREET 

NEW YORK 6, N.Y. 


May we work with you and your product 
toward the same success? 


KLIN AER 


MANUFACTURING COMPANY 
9210 BUCKEYE ROAD e CLEVELAND 4, OHIO 
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PRICES IN THE NEW YORK MARKET 


OONHLNN NNN NNENONNNAGNTNNN TAU NEANNONDOONONONOONERNOONOUOAANONOLOOEONONOOOERENOUOONENANNOOED GOUOOOUERDONOOUODANDOOOOREDESOOOOEERONONOREEONNOOOEEREOOOOOSONENODOOEOONOOOUERESONOOOOROOOOUOOONOUONO UDO EROEOOOOORRCHOUOOUONONOOOOOOREOOOOOOaEoEOUD COEOUCOOODEREOUOOOOORONONOOOOEDEOROUODOReRenCoO os senNOaoooRRNNOORODeececacoosoccneeonesnecrneRs 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS Citronella, Ceylon ........ 80a = 1.00 SIN iaicccs ccenenads 30.00@ 37.00 
I ceutewsican enaeme ee 1.25@ 1.75 Cis CRE ig. ccdcccaces 3.40@ 3.85 
Cloves, Zanzibar .......... 1.15@ 1.30 DED Kdawancexsauce 135@ 1.65 
Almond Bit, pex lb. ....... 4.90@ 5.00 CI aacisedccnncusas 38.00@ 45.00 CO OUR cS ccceucednces 1.60@ 1.75 
NS A aielo sac cinced et 4.50@ 5.25 I ns eadiaaed 8.50@ 12.00 Orris Root, abs. (o0z.) ..... 135.00@ 
RE BE ives cccwanar 80G = 85 SN: cwitidcantdcvtccsecs 4.80@ 5.25 ROU. ea kd cccceaiess 36.00 Nom’l 
Apricot Kernel ......... 50a 58 SE vckiudunudnckewases 6.25@ 6.75 Pennyroyal, Amer. ........ 3.25@ 4.10 
Amber, rectified .......... Nominal a ao Swe carwawind’ 8.00 8.60 ee WPT CE CT OCT CCT 2.50@ 3.00 
Angelica Root ........... 180.00 Nom’l PO rikidctendervcenves 2.50@ 2.85 Peppermint natural ....... 6.75@ 7.00 
Ps Bie Me ciccacavneus 95@ 1.00 DIL a. cccnewudcanes 70@ 1.00 PIE < 6 <¢ edascenccs 7.25@ 7.50 
Aspic (spike) Span. ...... 150@ 1.75 POG, DWE cccccccveces 3.25@ 3.75 WIN a oid ddieecdsandas 2.85@ 3.50 
PE KoeKteeccctvdewss 110@ 1.50 Geranium, Rose, Algerian . 11.00@ 14.00 Pimento Berry .....cesee- 4.85@ 5.25 
i teil siecruknenchuees 135@ 2.50 DE a xcidnceceecans 9.00@ 11.80 Pinus Sylvestris .......... 4.25@ 5.00 
I in civeweaecacies 3.75@ 4.15 EE Wistaavewivesees 6.50@ 7.85 POM cakacacecedicas 4.00@ 4.50 
PEE. eV iicicccvecces 2.00@ 2.75 WE Cadticus ccvcudceens 7.35@ 8.00 Rose, Bulgaria (o0z.) ..... 20.00@ 45.00 
OM, GURNEE oo cicccescicens 3.00@ 5.00 Guaiac (Wood) .......... 2.25@ 2.60 SMe ERY <6 cc cccsecs 10.80@ 16.00 
Birchtar, crude ........0- 115@ 1.35 TE xvaccrscnoinceces 2.25@ 3.00 Rosemary, Spanish ....... 95@ 1.25 
Birchtar, rectified ......... 3.95@ 4.00 Juniper Berry .......ccee 5.25@ 5.80 | errr 1.75@ 2.25 
MN CP MIOED cc cn esiccncs 3.10@ 3.50 DEE EERE vcccsceaucnesd 21.00 Nom’! Sage, Dalmation .......... 2.85@ 3.35 
Se i Be a: kev. 6 cacouces 45@ .70 ED adc cna wnaweneee 1.70@ 2.35 Sandalwood, N. F. ........ 13.25@ 14.20 
CE ind scecenwanssions 2.00@ 2.50 Lavender, French ......... 3.10@ 6.00 Sassafras, artificial ........ 50@ ~~ «475 
SE: cote neeuKee chun 20.00@ 25.00 RN GAS csevideccecone 2.55@ 2.75 SIN 2 x went cevnewan 19.75@ 22.00 
Camphor “white” dom. ... 45@ _ .65 MN Suavincocdenceues 2.75@ 3.00 SOc bis cawedcuceats 4.75@ 5.25 
Cananga, nalive .......... 4.00@ 4.75 RGUROUINOND cic cccccecsces 1.75@ 2.00 Be OOD i ceedacecsacns 2.35@ 3.10 
OS ER 5.15@ 5.35 Limes, distilled ........... 425@ 4.90 WE td dacdenee sien ane 2.75@ 3.50 
MND sites cS eahnsnewens $.50@ 5.25 MI Caccvcccawinee 9.75@ 11.00 Weed ccrddeatendecuas 27.00@ 32.00 
Cardamon ................ 32.00@ 36.00 CN Sie weap ketene waeins 3.35@ 4.10 Vetivert, Haitian .......... 1.75@ 13.00 
Cassia, rectified, U.S. P. .. 2.00@ 2.30 FET OCC EE TT TTT CT 95.00 Nom’ Dt kavddedanekes 11.25@ 15.00 
J rrr 1.10@ 1.25 I Se cenaisweeewaes 1.60@ 6.00 Wintergreen ............. 4.00@ 12.00 
MMS whwiteeenseenven 2.00@ 2.25 Neroli, Bigarde P. ........240.00@260.00 We cc cancaentoces 3.25@ 3.75 
ee 45@ 60 WON: GUID ki ccccccccs 130.00@190.00 Ylang Ylang, Manila ..... 38.00@ 43.00 
REE cLdeepedeacadseeces 16.00@ 20.00 PR R cu an Sesecehaweews 4.35@ 5.00 MONO ascdescesexaeds 10.00@ 14.00 
Chamomile Roman ....... 250.00@ Ocotea Cymbarum ....... 55@ 80 
Cinnamon bark oil ....... 35.00@ 43.00 i cdeccesauerseees 7.00@ 10.50 (Continued on page 83) 


PLYMOUTH WAXES _).: 
CREAMS 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


This Spermaceti should not be confused with interior This is guaranteed to be a 100% Pure Beeswax and 
hydrogenated sperm oils which are sometimes offered sun-bleached It is refined by the centrifugal method 
as Spermaceti The Plymouth Brand is the finest which removes all and every trace of foreign matter: 
which can be produced and is produced from Gen- We will gladly send samples. 

uine Sperm Oil by the cold pressing method. It is PLYMOUTH White Cirine Wax 


a very white crystalline wax containing no free oil 
has a very low lodine number and is free of any 
offensive odors 


A special grade of White Ceresin Wax prepared tor 
the cosmetic trade Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 


PLYMOUTH Osokerites so that in using it in connection with Beeswax in 
cream any “lumpiness” is avoided. Its use will also 
We offer two grades One is the highest quality produce a very glossy cream 


obtainable, 76°-78°C melting point and the other 

grade lower in price and of lower melting point 

66°-68° C. Both are guaranteed 100% Pure Bleached We offer all grades of the U S.P fully-refined Paraf- 
Ozokerites. fin Waxes. 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 


and PLYMOUTH ORGANIC LABORATORIES, Inc. 
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\e C ONSTANT research, skillful blending and ® 
development of subtle aromatics by the 
Perfume Chemists of N.B.W. assures the 
quality of its Essential Oils, Aromatics and 
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Floral Creations. 


To be sure of constant high quality and lasting 






consumer acceptance of your products .. . 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. 
where RESULTS have merited your repeat 


For more than 
50 years, we 
have been 


business since 1920, 








serving MU ee 
Johnson | Lis | 
and m 226 W.Huron St. CT Pe 
Johnson | - 
with 


| pus acm ce 
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PERFUME MATERIALS 


A Study of Concretes, Resinoids, 


ita 


il 





Floral Oils and Pomades 
By Y. R. NAVES and G. MAZUYER 


Translated by 
EDWARD SAGARIN, Givaudan-Delawanna, Inc. 


i Tn 


This excellent volume offers a diversity of materials that will 
be of interest to all those connected with the perfume indus- 
try. In addition to being a well documented history of the 
methods of extraction of perfumes and the ents employed 
in the course of the centuries, NATURAL PERFUME MA- 
TERIALS describes the raw materials used im the extraction: 
the choice, purification and recovery of volatile solvents; the 
preparation of tinctures and infusions; the treatment of con- 
cretes; resins and balsams; the extraction of the aromas of 
fruits and distilled flower waters; the manufacture of pamades 
and perfumed oils by the use of vegetable and animal fats and 
mineral oils, properly chosen and prepared; the processes of 
digestion and enfleurage on solid and liquid absorbents; and 
finally, the extraction of decolorized absolutes and pomades 
from the diffused products. 


Hl 


ee a MN 


Also included is information on the chemical composition and 
analytical examination of the products of extraction by vola- 


tile solvents, enfleurage and digestion. The book concludes = 
with a series of descriptions of plant and raw materials that = 
are subjected to extraction. => 
355 Pages Illustrated $6.75 = | 
DETROIT OFFICE CINCINNATI OFFICE MOORE PUBLISHING COMPANY a 
Elliott Sales Service J. A. Bauer Book Dept., 9 East 38th St., New York 16,N. Y. = 
725 East 4th Street 521 Broadway = 


4 | 
lL | 


Royal Oak, Michigan Cincinnati 2, Ohio 


tt 


= MIMI 
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(Continued from page 81) Benzophenone ........... 125@ 1.70 Hydroxycitronellal ....... 6.75@ 8.50 
Benzyl Acetate ........... 60@ «75 (a ES errr 18.25@ 20.00 
> ze = Benzyl Alcohol ........... 0@ 85 Ionones 
a Cone Benzyl Benzoate .......... 1.05@ 1.20 Ere 150@ 9.00 
RE iF iega by 9.00@ 13.00 Benzyl Butyrate .......... 2.00@ 2.25 WEEE ddceudecéasanexs 4.75@ 6.80 
GEE. co casauvesacnenc 65.00@ 68.00 Benzyl Cinnamate ........ 3.60@ 4.00 PONE og verdcesncescsa 130@ 1.55 
RS io oi 7.25@ 10.00 Benzyl Formate .......... 2.00@ 2.30 Iso-butyl Acetate ......... 1.00@ 1.75 
SS eee rere 30.00@ 38.00 Benzyl-Iso-eugenol ........ 9.00@ 9.75 Iso-butyl Benzoate ........ 1.35@ 2.50 
BR ot wis ate ke saws 70.00@ 75.00 Benzyl Propionate ....... 165@ 2.15 Iso-butyl Salicylate ....... 2.15@ 3.00 
ee 42.00@ 45.00 Benzylidene Acetone ..... 2.25@ 2.75 IEE Soc cdcdvaveces 3.35@ 3.85 
CUAMES BOE oc ccccsecicess 85.00@105.00 RN caccuvaenewaas 5.75@ 6.35 OE, adavuaducacandda 2.00@ 2.80 
Peppermint da a aie Boe 13.00@ 14.85 Butyl Acetate, normal .... 1944@ 2044 RE akknunesicersewes 4.25@ 7.00 
ee Serre 5.50@ 7.25 Cinnamic Alcohol ........ 3.10@ 3.50 > Acetate 90% ..... 4.10@ 5.25 
PL cicucecaveaweuns 9.00@ 12.00 Cinnamic Aldehyde ...... 115@ 1.35 Pe dantukscaecescnces 3.85@ 5.25 
Cinnamyl Acetate ......... 3.85@ 4.90 Linalyl Benzoate ......... 10.50@ 
DERIVATIVES AND CHEMICALS Cinnamyl Formate ........ 10.00@ 13.00 Linalyl Formate .......... 10.25@ 12.25 
CN Gar Pe dadieceesccenes 3.45@ 4.00 Linalyl] Propionate ........ 9.50@ 11.25 
Acetaldehyde 50% ....... 1.90@ 2.75 CE, evediccciccccss 3.40@ 4.10 DE eviewivednicuuecas 8.90@ 9.25 
Acetaphenone ..........-- 150@ 1.75 Citronellyl Acetate ....... 3.95@ 5.40 Methyl Acetophenone ..... 135@ 1.75 
PONE Gs siksasaasuctases 2404 3.00 Cis deuce ssscedc 3.00@ 3.25 Methyl Anthranilate ...... 2.25@ 2.40 
Oe. O scavascewendananees 14.00@ Cuminic Aldehyde ....... 7.75@ 10.00 Methyl Cinnamate ........ 160@ 2.25 
Cee sitwwacnviednasuniven 2.404 3.00 Diethylphthalate ......... 45@ ~~ 50 Methyl Eugenol .......... 4.00@ 6.25 
Cc = daira Seubadaca wanes 14.50@ Dimethyl Anthranilate .... 5.00@ 5.75 Methyl Heptenone ........ 6.25@ 7.00 
Ur uibwateodenereeenaes 2.40@ 2.85 Ethyl Acetate ............ 36@ 40 Methyl Heptine Carbonate 45.00@ 60.00 
Aldehyde t. P Gxaceadacans 11.00@ 12.00 Ethyl Benzoate ........... 7@ 290 Methyl Naphthyl Ketone .. 3.00@ 4.75 
ew sacl eamautinatdcnt 17.50@ 19.00 Ethyl Butyrate ........... 0@ 2&5 Methyl Phenylacetate ..... 165@ 2.20 
SU tcc esins aaineuedess 7.00@ 8.50 Ethyl Capronate .......... 3.65@ 4.25 Methyl Salicylate ......... A0@ A5 
Cc = iit deewensean 19.25@ 22.00 Ethyl Cinnamate ......... 245@ 2.80 Musk Ambrette .......... 5.65@ 7.10 
z Sat Sai eats atin ale 12.504 16.00 Eshyl Formate ........eee- 65@  .75 DE.  Cavudkacedexees 4.65@ 5.20 
: ‘ (Peach so-called) .. 7. 7.004 8.75 Ethyl Propionate ......... 75@ 1.00 EM Ncdkecasvcaseercs 160@ 1.75 
C 16 (Strawberry so-called) 7.25@ 8.20 Ethyl Salicylate .......... 85@ 1.00 Neroline (ethyl ether) .... 2.00@ 2.35 
Aaah BOGS .ccciccececs 55@ ~~ «75 Echy! Vanillin ......cces- 6.75@ 6." Paracresyl Acetate ........ 2.15@ 2.75 
Amyl Butyrate ........... 85@ 1.10 DEE cccdeeccecuawc’ 1.70@ 2.25 Paracresyl Methyl Ether .. 2.40@ 2.00 
Amy] Cinnamate ......... 4.50@ 5.80 CE  bevckeekaduaceas 1.75@ 2.50 Paracresyl Phenyl-acetate .. 4.75@ 5.25 
Amylcinnamic Aldehyde .. 2.80@ 3.10 GEE, GON cc vcccseres 3.00@ 3.75 Phenylacetaldehyde 50% .. 2.75@ 3.25 
Amyl Formate ............ 95@ 1.20 Geranyl Acetate .......... 3.15@ 3.85 DONNIE db aicacucectekvenas 4.10@ 4.65 
Amy] Phenyl Acetate ..... 3.50@ 4.00 Geranyl Butyrate ......... 5.75@ 6.75 Phenylacetic Acid ........ 165@ 2.25 
Amyl Salicylate .......... 80@ 1.00 Geranyl Formate .......... 6.00@ 7.10 Phenylethyl Acetate ...... 1.70@ 2.50 
Amyl Valerinate ......... 1.75@ 2.15 Guaiac Wood Acetate ..... 6.00@ 6.75 Phenylethyl Alcohol ...... 155@ 1.80 
EE Seacusecsugce uke 60@ «75 Heliotropin, dom. ........ 2.80@ 3.50 
Anisic Aldehyde .......... 2.50@ 3.00 Hydrotropic Aldehyde .... 6.75@ 7.25 (Continued on page 85) 
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Use 


NORTHWESTERT) 
ETHYL BUTYRATE 


when this ester is called for in your formulae. 


For many years more than half of the Ethyl 
Butyrate sold in this country has been man- 
ufactured by us — proof of the fine quaiity 


of our product. 


THE LARGEST MAKERS BUTYRIC ETHER IN THE WORLD 


The NORTHWESTERD CHEMICAL CO. 


INCORPORATED 1882 WAUWATOSA, WISCONSIN 
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OUTSTANDING EXCELLENCE 


. «+ That accounts for the popularity of 
Interstate Colors. 

No matter what your color requirements 
are, consult us. Our expert advice will 
prove of great value to you. 


CHLOROPHYLL e SAPONINE 


INTERSTATE COLOR CO.» 


3 BEEKMAN STREET, NEW YORK 









@ A 100% pure, uniformly textured, white bees- 


uw " wax that always retains its quality and consist- 
W 4 Y N O T C O N S$ U LT N YA ency. Will not settle, turn watery or give a curdled 
appearance—emulsions remain stabilized even 
during long periods of shipment, storage and 
display. Write for complete information. 


REGARDING YOUR PERFUME REQUIREMENT? WILL & BAUMER Candle Co., Inc., Syracuse, N. Y., Est. 1855 


m Spermaceti Stearic Acid Ceresine Hydistear 
Ce ee Tie Composition Waxes RedOil Yellow Beeswax 


prices. Our products are used coast to coast and 


in foreign countries by some of the leading soap, 


| Aromatic Chemicals 
cosmetic, and perfume manufacturers. 
FOR PERFUMERY AND FLAVORS 


Isopropyl Quinoline ¢ Ethyl Anthranilate 
WE ARE AT YOUR SERVICE ... Isobuty! Quinoline © Skatol 


Butyl Anthranilate 
. . . PERFUMERY IS OUR BUSINESS Tertiary Butyl Quinoline ¢ Butyl Betanaphthol 


EAIRMOUNY 


CHEMICAL CO., INC. 
136 Liberty Street - New York 6, N. Y. | 


NEW YORK AROMATICS CORPORATION 
Essential Oils—Aromatic Chemicals—Perfume Bases 


5 Beekman Street, New York 7, N.Y., Barclay 7-0875, Cable: NYKALMACH 
















ae oe 
MALE. bs hoal oe cats? pt ba 


Bie 3 


JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. | 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone: * Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 







METAL - EMBOSSED 
ENGRAVED 
E |_DIE STAMPING FOR BOXMAKERS 


at 
‘ 
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(Continued from page 83) Boric Acid, U. S. P., ton . . .129.00@133.50 Rosin, M. per ewt. ........ 8.75@ 
Calcium, phosphate ....... 08@ 08%, Salicylic Acid ..........0. 40@ 42 
Phenylethyl Anthranilate .. 16.00@ _ Phosphate, tri-basic tenes 0660@ 0730 Saponin POG E vetenienwus 2.45@ 
Phenylethyl Butyrate ..... 4.00@ 4.80 Camphor pwd., domestic ..  .72@__—-««.74 Silicate, 40°, drums, works, 
Phenylethyl Propionate ... 3.65@ 4.50 Castoreum, nat., cans ..... 12.00@ 45.00 ‘ 100 WI a xncwicences 1.00@ 1.35 
Phenylethyl Salicylate .... 4.60@ 5.00 Cety ; Alcohol paviueen ads 195@ 2.40 Sodium Carb. 
Phenvlethyl Valerianate .. 625@ 7.00 Chalk, precip. bags, clts .-- O24@ 03 58% light, 100 pounds .. 1.60@ 2.70 - 
Phenylpropyl Acetate ..... 4.50@ 5.10 Cherry Laurel Water, jug, 2 : Hydroxide, 76% solid, 100 
+ Se ated eer cr ‘680 83 gal. see teeeeeeeeeeeeeees 1.75@ 2.25 7 SIS Wen ceiadecics 3.05@ 4.20 
nee ook 350@ 4.10 Citric pS Peerperrrrriercar ie Spermaceti .............+. 41@ 43 
Seeeiel Meehan... 5 e+, 230@ 3.00 Civet, ounce ...........+5 6.00@ 20.00 Stearate Zine U.S. P. ..... 42@ 43 
ian. 400@ 4.50 Cocoa, Butter, bulk weteeee 66% 68 Styrax 6. ee ceeee eee eeeees 140@ 1.85 
teNOOED -<nccaccceccs. 300@ 3.05 Cyclohexanol (Hexalin) .. 21%4@ 22 Tartarie Acid ............ 374@ 38% 
WEEE. oencss.cccencee 300@ 3.05 Fuller’s Earth, Mines ton .. 27.00@ 30.00 Pragacanth, MN Serer 3.05@ 3.65 
ne ta 30,00@ 37.50 Glycerin, C. P. owe eee eee 39%4G@ 40 Triethanolamine ......... 214%@ 22% 
Visa Ketone Aisha ..... 745@ 10.50 Gum Arabic, white ....... 33@ ~~ 35 Violet Flowers seeeseeeees 2.00 Nom’ 
ce Wass Gamal ani) 2157, 960 Amber ...........-00005 + 124@ _ .14 Zine Oxide, U.S. P. bbls... .164,@ = 17 
; oe = Gum Benzoin, Siam ...... 3.50@ 3.85 
tina caus sean wkes 384 A5 
BEANS Gum Galbanum .......... 20@ 1.00 ro 
. GC RIN oc ckcdvcs veces 384 42 Castor cold-pressed tanks .. .21.44@ 
Tonka Beans Surinam .... .90@ 1.00 PE Gee ia ccwccavns 25@ 27 Cocoanut, crude, Atlantic 
DEE, kdsivcnaseecns 1.75@ 1.80 Kaolin ..........eeeeeees @ 07 ports, tanks ............ 20a 
Venitiia Ranks DE. cuctieaavawewns 5.00@ 7.00 Corn, crude, Midwest, mill, 
Mexican. whole ......... 5090 5.80 Lanolin, hydrous ......... j18@ 20 RUN ce ccasuhaerececces A7T4@ 
Mexican. cut .........ss- 1.50@ 5.00 DEE vc cvvdcdeewes 22a 24 Corn Oil, refined, tanks .... .2044@ 
eeiN 5.25@ 6.00 Magnesium, carbonate .... 11@ 12% Cottonseed, crude, tanks .. .16144@ 
ES rk St ao 2000 3.25 PE ec rdcenervcdadeei A3@ A4 CHOIR: WHINE sceicicsiens 103%, Nom’l 
Re Gn vane ecawenne 25.00@ 55.00 Lard, Chilenge@ ....0ccccces 17 Nom’! 
Olibanum, EE vc daewied 26@ = 35 Lard Oil, common, No. 1 
SUNDRIES AND DRUGS Siftings (thecihihne eines 11@ 13 ET ne 17@ 174% 
Orange Flower Water, gal. 1.75@ 2.25 Palm drums .............. 224@ 23 
SS ninduscceneeunesa 09@ 414 Orris Root, Italian ....... 24@ ~~ 35 Peanut, refined, tanks ..... 224 
Ambergris, ounce ........ 8.50@ 18.00 POUUMEE 6a ccscavcsicacesss SOG OT% Red Oil, single distilled 
Balsam, Copaiba ......... 65@ «90 Peroxide (hydrogen U. S. P. CG Cay eco: acres wi 173444 
WN. criss Seweseuuenaas 85 1.05 ES. ainwaheuwe aad ia ues 034%@ 05 Stearic Acid 
Beeswax, bleached, pure Petrolatum, white ........ 0634@ 08% Triple Pressed .......... .244@ 
RM i oe .10@ 73 Canes BOON once icccccces 1.20@ 1.50 Double Pressed ......... 224@ 
Yellow, refined ......... 61@ «63 Oe OO” eae Nominal Tallow, acidless, drums .... 17@ 17% 
Bismuth, subnitrate ....... 2.30@ Rose flowers, pale ....... .. 40@ 50 ROM, GUNG icc ccacedus 10344 : 
Borax, crystals, carlot ton . 79.50@ 99.50 Rose Water, jug (gal.) .... 2.25@ 3.00 Whale oil, refined .......... Nominal 
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A COMPLEMENTARY SERVICE 
TO THE AROMATICS INDUSTRY 


OUR FACILITIES FOR THE 


CUSTOM MANUFACTURE 


of SYNTHETIC AROMATICS 
TO MEET YOUR REQUIREMENTS 
ADAPTABLE FACILITIES 
PH. D. PERSONNEL 
DEPENDABILITY 


Your Inquiries Are Invited 


FARCHAN RESEARCH LABORATORIES 


609 EAST 127TH STREET DEPT. P 
CLEVELAND 8, OHIO 
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CYCLONOL 


CHARACTERISTIC ODOR and 
COOLING EFFECT OF MENTHOL 


Cyclonol is chemically 1-methyl-3-dimethyl-cyclohexanol- 
(5). Graphically the structural formula is given in Fig. 
1. It may be considered a lower homologue of sym- 
metric or meta Menthol which has the structural formula 
shown in Fig. 2. 


CH; 4H CH; ON 


~~ 
H2C CHe H2C 
HO- HC C= (CH3)_ HO*HC 
CHe 


FIG. 1 FIG 2 


Cyclonol replaces Menthol satisfactorily in shaving 
creams and lotions, liniments, analgesic balms, ointments 
and similar preparations. It has also been accepted by 
the U. S. Treasury Department as a Denuaturant for 
alcohol in place of Menthol U.S.P. 


W. J. BUSH & CO., INC. 


LICENSED DISTRIBUTORS 
11 EAST 38th ST. NEW YORK 16, N. Y. 


MARKETING DRUGS 
& COSMETICS 


By Louis Bader, Ph.D. & Sidney Picker, M.C.S. 


This complete handbook on the drug and cosmetic in- 
dustry will help solve the many merchandising problems 
of manufacturers, wholesalers and retailers. 


It explains how best to introduce new products, how 
to get the most out of advertising, how to arrange dis- 
plays that sell by themselves, and how to apply hun- 
dreds of other means of moving merchandise profitably. 


Here are painstaking directions for packaging products, 
explaining the importance of size, shape, style, color, 
design and materials. 


Included also are the capital requirements necessary to 
the establishing of a business in the drug and cosmetic 


field, together with full, practical information for every 
business operation in the industry. 


Only $5.00 postpaid—order your copy today from 


Moore Publishing Company 


Book Dept., 9 East 38th St., New York 16, N. Y. 
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CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: Business Opportunities, $1.00; Situations 


Wanted and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 


Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 


| Review. 


SURPLUS WANTED. We WILL BUY: Raw materials. finished 


products, bottles, jars, caps, machinery,equipment. Entire plants. 


| Write Just Liquidators, Inc., 129 Pearl Street, New York 5, N. Y. 


FOR SALE 


| FOR SALE: 4—Dry Powder Mixers 6004, 1200#, 20004; 9— 


World or Ermold Semi-automatic Labeling Machines; 2—World 
Rotary Automatic Labellers, motor driven, late serial number; 


| 1—Stokes 79-80 Filler, Closer, Clipper, motor driven; 60—Stain-- 


less Steel, Aluminum, Copper, Glass lined, jacketed Kettles, some 


| agitated; 2—Stokes “R” single punch Tablet Machines, 214” dia.; 
| 7—Stokes “F,” 34”; 1—Karl Kiefer Rotary 8 spout Vacuum 
| Filler; 14—Copper Percolators, 20” to 36” dia.; 1—No. 2 DH 


Micro-Pulverizer, 4—No. 1 SH; 66—Tanks; 26—Stainless Steel, 


| 250,350 gal.; 40—Aluminum 800, 650 and 250 gal. Send for latest 
copy of Consolidated News listing complete stock. We buy your 
| Surplus Equipment. CONSOLIDATED PRODUCTS CO., INC., 


14-15 Park Row, New York 7, New York, Phone: BArclay 7-0600. 


HELP WANTED 


Wanted commission agents for full line hand made perfume bot- 
tles. Visiting perfume manufacturers regularly. Territory open 
New York, West Coast, Texas. Florida. Box 2800, American Per- 
fumer, 9 East 38th Street, New, York 16, N.Y. 


| Perfumer-Compounder-—To act as working supervisor of the Es- 


sential Oil and Food Flavor sections of our business. Reply stat- 
ing age, education, experience, and past earnings to Box #2801, 
The American Perfumer. 9 East 38th St.,. New York 16, N. Y. 


Perfume Chemist—Thoroughly experienced in formulating and 
creating new odors. Permanent position with large manufacturer. 
Full details first letter. Box #2802, The American Perfumer, 9 


| East 38th St.. New York 16, N. Y. 


cscs and HOW TO MAKE THEM 
By Robert Bushby . . . 3rd Edition, 1945 
$3.00 postpaid. 


This simply written, practical guide for beauty special- 
ists, hairdressers and all others concerned with prepara- 
tion of face powders, vanishing creams, nail polishes, 
rouges, lipsticks and other cosmetics is a useful hand- 
book for those who have had no previous knowledge of 
chemistry. Contains easy-to-follow formulas and recipes. 
Illustrated. 


Order today from 


MOORE PUBLISHING CO. 


Book Dept., 9 East 38th St., New York 16, N. Y. 


The American Perfumer 









































PROFESSIONAL SERVICE 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


ATTENTION-PERFUMERS 


NOW AVAILABLE 


Hydroxy Citronellal 
Geraniol 

Citronellol 
Rhodinol 





44 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 


Replacements For Aromatic Chemicals, 


Essential, and Flower Oils 








SOAP and COSMETIC PERFUMES 
INDUSTRIAL ODOR MASKS 









RESEARCH CHEMISTS & ENGINEERS 


A staff of 76 including chemists, engineers, bacteriologists and 
medical personnel with 10 stories of laboratories and a pilot 
plant are available for the solution of your chemical and engi- 
neering problems. 
WRITE TODAY FOR BOOKLET NO. 2A 
e Chemical Consultant and Your Business” 


FOSTER D. SNELL, INC. 
29 WEST 15TH STREET NEW YORK 11, N. Y. 


Samples on Request 


SEELEY & CO.. INC. 


1 Main St. — Nyack, N. Y. 





GEORGE W. PEGG Ph. C. 
Consultant 
Cosmetics—Drugs—industrial Alcohol—Fiavoring Extracts 


Factories & Warehouses 


Los Angeles, Calif. Nyack, N. Y. 


oe ego 


182 W. 42nd St., N. Y. 18, Tel.: Wisconsin 7-3066 
Washington address: my * Virginia Ave. N.W., 
Washington 7, 0.C., c/o Dr. George W. Hoover 





CPURE WHITE 
@ EXTRA QUALITY 
© ABSOLUTELY PURE 


© ABOVE U.S.P. STAND: 
ARDS 


@ Samples will gladly be sen’ 


| Oe 


Serving The Trade for 97 Years 


CENTRAL CONSULTING LABORATORIES 


Specialists in Foods, Drugs and Cosmetics 


} Chemical, Microbiological and Biological Tests and Assaye—F.D.A. ed 
i tions—Toxicolo oak od and — ergenic Tests—-Development of New Products = er- 
j fumes, Food Flavors—-Pa - Design and a abellir ng—Clinical and Cons 

Tes sting Produc tio mn Pr bles Control Procedures—Industrial Applic wae ons 


16 CLINTON STREET BROOKLYN 2, NEW YORK 








NOW AVAILABLE! 


COSMETICS & HOW TO MAKE THEM 
obert Bushby | THEODOR LEONHARD WAX CO., INC. 
Third Eaiticn, mis . . . $3.00 postpaid HALEDON, PATERSON NEW JERSEY 


MOORE PUBLISHING CO. 
Book Dept., 9 East 38th St., New York 16, N. Y. Western Distributor: A. C. Drury & Co.. 219 E. North Water St.. Chieage, til, 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


<r 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


«+ 


(C oNSOLIDATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


Your inquiries are invited 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 
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